CHOTZINOFF  SAILS  TO  JOIN  TOSCANINI  IN  ITALY 
Samuel  Chotzinoff,  NBC  general  music  director, 
will  leave  for  Europe  on  Thursday,  Sept.  A  to  join 
Arturo  Toscanini  in  Milan,  Italy.  Chotzinoff  will 
accompany  the  maestro  to  England,  where  Toscanini 
will  conduct  two  concerts.  They  will  return  to 
the  U.S.,  from  Britain  in  early  October. 

Chotzinoff,  before  leaving  the  U.S.,  com¬ 
pleted  plans  for  the  forthcoming  season  of  the 
NBC  Symphony,  which  will  start  its  1952-53  sea¬ 
son  on  Nov.  1,  with  Toscanini  conducting.  He  al¬ 
so  prepared  plans  for  the  forthcoming  season  of 
the  NBC  Television  Opera  Theatre. 
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NBC -TV  OPERA  THEATRE  TO  OFFER  EIGHT  PRESENTATIONS 

American  Premiere  of  Britten's  'Billy  Budd ' 
First  Production  in  1952-1953  Series 


*- 


% 


Eight  opera  presentations ,  including  the  American  premiere 
of  Benjamin  Britten's  "Billy  Budd"  and  the  first  professional  per¬ 
formance  of  Leonard  Bernstein's  "Trouble  in  Tahiti,"  will  be  given 
in  the  1952-53  season  of  the  NBC  Television  Opera  Theatre,  it  was 
announced  today  by  Samuel  Chotzinoff,  NBC  general  music  director. 

The  series,  as  in  previous  years,  will  be  under  the  musical 
and  artistic  direction  of  Peter  Herman  Adler,  with  Chotzinoff  as 
producer. 

The  season  also  will  include  a  virtually  complete  version  of 
Richard  Strauss'  "Der  Rosenkavalier , "  to  be  given  in  two  segments. 
Puccini's  "Suor  Angelica,"  the  second  of  his  triptych  of  one-act 
operas,  also  will  be  included  in  the  schedule.  Gian  Carlo  Menotti's 
"Amahl  and  the  Night  Visitors"  will  be  repeated  this  season. 

The  opera  telecasts  will  be  seen  this  year  at  a  new  time  and 
day.  The  eight  presentations  will  be  offered  monthly  on  Sunday  after¬ 
noons  at  3:00  p.m.,  EST.  The  opening  opera  will  be  Britten's  "Billy 
Budd"  on  Sunday,  Oct.  19  (NBC -TV,  2:30-4:00  p.m.,  EST).  The  performance 
will  run  an  hour  and  a  half,  starting  a  half  hour  earlier  than  the 
regular  schedule.  Theodore  Uppmann,  baritone,  who  created  the  title 
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2  -  'NBC -TV  Opera' 


role  in  London  and  Paris,  will  be  seen  again  in  this  part. 

Leonard  Bernstein's  "Trouble  in  Tahiti,"  revised  since  its 
presentations  at  Brandeis  University  and  Tanglewood,  will  be  given  as 
the  second  opera  in  the  schedule  on  Sunday,  Nov.  16  (NBC -TV,  3:00  p.m., 
EDT).  This  opera  runs  only  about  40  minutes.  The  remaining  time  in 
the  one-hour  telecast  will  be  devoted  to  a  ballet  presentation  with 
music  by  Bernstein.  Bernstein  also  has  consented  to  conduct  the  per¬ 
formance,  although  he  plans  no  other  conducting  assignments  this 
season. 

Gian  Carlo  Menotti's  phenomenally  successful  "Amahl  and  the 
Night  Visitors"  will  be  repeated  in  December,  probably  near  Christmas 
time.  Menotti  again  will  stage  the  work,  with  Thomas  Schippers  as 
conductor.  The  sets  and  costumes  of  Eugene  Berman  again  will  be  used. 
Menotti  is  searching  for  another  Amahl  since  13-year-old  Chet  Allen, 
who  sang  the  role  twice  on  NBC  last  season,  is  no  longer  a  soprano. 

Operas  for  January  and  February  have  not  yet  been  scheduled, 
but  probably  will  be  selected  from  the  standard  opera  repertoire. 

In  March,  "Suor  Angelica"  will  be  given.  This  opera  has  an 
all  female  cast  and  is  set  in  a  convent.  Its  religious  theme  will  be¬ 
fit  the  Easter  season.  NBC  Opera  last  season  presented  the  other  two 
of  this  triptych  of  one-act  operas,  "Gianni  Schicchi"  and  "II  Tabarro," 

In  April,  no  opera  is  scheduled,  because  "Der  Rosenkavalier " 
will  be  given  in  two  sessions,  both  in  May.  It  was  decided  by 
Chotzinoff  that  the  two  halves  of  the  opera  should  not  be  separated 
by  a  month.  These  performances  also  will  run  more  than  the  regular 
one-hour  schedule  because  of  the  length  of  the  opera.  The  new  John 
Gutman  English  translation  of  this  opera  will  be  used. 
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3  -  'NBC -TV  Opera' 


The  staff  of  the  NBC  Television  Opera  Theatre  will  be 
largely  the  same  as  last  year,  with  Charles  Polacheck  as  associate 
producer  to  Chotzinoff,  and  Kirk  Browning  as  television  director. 

Leo  Muller  has  joined  the  staff  this  season  as  musical  assistant  to 
Adler. 

All  presentations  of  the  NBC  Television  Opera  Theatre  are 
given  in  English.  The  first  three  operas  of  the  schedule  were  written 
in  English.  Other  translations  than  the  Strauss  opera  will  be  done 
by  the  NBC  opera  staff.  As  usual,  there  will  be  no  audience  in  the 
studio,  so  that  the  productions  may  be  conceived  entirely  for  the 
television  screen. 
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*  SEE  YOU  AT  THE  POLLS l » 

Noted  Citizens  to  Speak  in  New  Radio  Series  on  Importance 
of  Registering,  Learning  Issues  and  Voting 

Prominent  American  citizins  from  all  fields  of  activity  will 
speak  on  the  importance  of  registering,  knowing  the  issues  and  voting 
in  the  November  election,  in  a  series  to  be  presented  by  NBC  radio  daily, 
Monday  through  Sunday,  from  Monday,  Sept,  13,  to  Monday,  Nov,  3,  the 
day  before  election  (NBC  radio  network  except  WNBC,  11:30-11:35  p.m., 
EDT)  . 

The  series,  titled  SEE  YOU  AT  THE  POLLS i,  will  be  presented 
in  cooperation  with  the  American  Heritage  Foundation,  sponsor  of  the 
national  non-partisan  Register-and-Vote  Campaign, 

)  The  first  speaker.  Sept,  15,  will  be  Harold  Fellows,  presi¬ 

dent  of  National  Association  of  R:\dio  and  Television  Broadcasters, 

Other  speakers  for  the  first  week  will  be  Mrs.  Franklin  D.  Roosevelt, 
Sept,  16;  Henry  Ford  II,  Sept.  17;  Bob  Hope  and  Dorothy  Shaver,  presi¬ 
dent  of  Lord  and  Taylor,  New  York  department  store,.  Sept.  18;  Julius 
Ochs  Adler,  general  manager.  New  York  Times,  Sept.  19;  Lester  Granger, 
executive  director.  National  Urban  League,  Sept.  20,  and  Philip  Murray, 
president.  Congress  of  Industrial  Organizations,  Sept.  21. 

Among  the  other  participants  in  the  series  will  be  Jimmy 
Durante,  Bishop  G.  Bromley  Oxnam,  Fannie  Hurst,  Bing  Crosby,  Eddie  Can¬ 
tor,  William  Green,  Edgar  Guest,  Dr.  Robert  A.  Millikan,  Judge  Anna 
Kross  and  Douglas  S.  Freeman. 
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NBC  TRADE  NEWS 


1  PARIS  STAR  TIME*  TO  OFFER  TOP  FRENCH 
ENTERTAINERS  ON  FOUR  NBC  BROADCASTS 

Top  musical  entertainers  of  Paris  will  be 
presented  on  PARIS  STAR  TIME  over  NBC  radio  on 
four  Mondays,  Sept.  8,  15 >  22  and  29  (network  ex¬ 
cept  WNBC,  12:15-12:30  a.m.,  EDT).  This  program 
will  be  produced,  specially  prepared  and  edited 
by  Radiodiffusion  Francaise  in  Paris,  in  co¬ 
operation  with  NBC. 

The  first  show  will  feature  Roger  Roger 
and  his  orchestra  with  vocalists  Jacqueline 
Francois,  Jean  Bretonniere  and  Les  Freres  Jac¬ 
ques.  The  emcee  will  be  Lou  Van  Burg. 

- o - 


NBC-New  York,  9/4/52 


t:  tv?  Ka.%10  o  »smit  k.  .?<-  ai.-iA'i » 

'r;,rOQ>VjT:Z  OHW  HUO'a  WO  aflFAilATSS  CiiS 

‘•-cf  J  1  i  v;  -?  xsq  lo  ^  J  .in  foT 

no  oib-nt  06 ;  tcsvo  HMIT  '*  ■  0  ,IHAri  no  bsitaess'iq 
»x©  jlnovrtsn)  QS  bna  SS  . ,  c  8  . ..  ,  . ,  gh.ioM  iwol 

to*iq  alrfT  .  (TGL2  .  .  . 

bojibo  bne  &9*tBqo*iq  jlosqs  t  oeoubo'iq  ocf  IIlw 
ri.i;  ,  ■  ;;•;;.■■!  n.f.  oui;  ourn^:  2  n:  i;3U  I'll  foci  bsH  id 

.  -Lt-  ::  .  w  ■  •  ■  s'isqo 

Xliw  worls  Is'il'i  srfT 

.•  V  j ?  i r'lXVI  vio*r>  'ii:  bflS 

•  ■  •  . 

•  •••  r  •  .  •  : 


,i."  :•  ■ 


NBC  TRADE  NEWS 


R.J.  REYNOLDS  CO.  RENEWS  SPONSORSHIP 
OF  ‘GRAND  OLE  OPRY*  ON  NBC  RADIO 

The  R.J.  Reynolds  Tobacco  Company  has  renew¬ 
ed  sponsorship  of  GRAND  OLE  OPRY  for  1952-53  on 
the  NBC  radio  network  (Saturdays,  9i30  p.m.,  EDT). 

A  hillbilly  musical  variety  show  which  has 
been  on  the  air  for  almost  27  years,  ’’Grand  Ole 
Opry”  features  Red  Foley  as  singing  emcee,  Min¬ 
nie  Pearl  as  comedienne,  and  outstanding  hill¬ 
billy  guest  performers.  The  program  is  broad¬ 
cast  from  the  stage  of  the  Ryman  Auditorium, 
over  the  facilities  of  Radio  Station  WSM,  Nash¬ 
ville,  Tenn. 

William  Esty  Co.,  New  York,  is  the  agency. 
Product  to  be  advertised  is  Prince  Albert  To¬ 
bacco. 
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NBC -TV  NEWS 

'KUKLA,  FRAN  AND  OLLIE’  TO  ENTERTAIN 
AT  TELEVISION  AND  RADIO  EXPOSITION 

Burr  Tillstrom  and  the  entire  Kuklapolitan  troupe  will 
make  their  first  personal  appearance  of  the  Fall  season  at  the 
Television  and  Radio  Exposition  in  Pittsburgh,  Pa.,  on  Sept.  9. 
Helping  to  kick-off  the  Exposition  on  opening  day,  "Kukla,  Fran 
and  01 lie"  will  give  afternoon  and  evening  performances  at  the 
Syria  Mosque,  where  the  Exposition  will  be  held  from  Sept.  9-13* 

"K,  F  and  0”  also  will  entertain  at  a  dinner  to  be  held 
on  the  evening  of  Sept.  8  at  Pittsburgh’s  Webster  Hall.  Guest 
speakers  at  the  dinner,  which  will  honor  Pittsburghers  who  have 
succeeded  in  the  broadcasting  industry,  will  feature  Sydney  Eiges, 
vice  president  in  charge  of  Press  for  the  National  Broadcasting 
Company;  veteran  broadcaster  Glenn  Riggs,  and  Walter  Framer,  ori¬ 
ginator  of  "The  Big  Payoff"  and  "Strike  it  Rich." 

"Kukla,  Fran  and  Ollie"  will  originate  their  regular 
weekly  television  program  on  Sunday,  Sept.  7  (NBC-TV,  4:00  p.m., 
EDT)  in  their  home  studio  in  Chicago  before  leaving  for  Pitts¬ 
burgh  Sunday  evening. 
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CREDITS  FOR  NBC  RADIO *S  *  CAMEL  CARAVAN 
STARRING  VAUGHN  MONROE* 


PROGRAM: 

The  Camel  Caravan  Star¬ 
ring  Vaughn  Monroe . 

RETURN  DATE: 

Sept.  3,  1952. 

TIME: 

8:00  p.m. ,  EDT. 

FORMAT: 

Hit  tunes  based  on  nation¬ 
wide  popularity  polls. 
Salutes  to  colleges. 

STAR  OF  SHOW: 

Vaughn  Monroe;  guest  sing¬ 
er  first  show:  Ilene 

Woods  (cq.);  guest  sing¬ 
er  Sept.  10,  17  and  24: 
Connie  Russell. 

CAST: 

The  Moon  Maids,  The  Moon 

Men,  the  orchestra. 

PRODUCER-DIRECTOR:  Louise  Froiland. 


WRITER: 

Bill  Becher. 

MUSICAL  DIRECTOR: 

Gene  Hammett. 

SPONSOR: 

R.J.  Reynolds  Co.,  for 

Camel  Cigarettes. 

AGENCY: 

William  Esty  Co. 

ORIGINATION: 

New  York  and  elsewhere. 

ANNOUNCERS: 

Wayne  Nelson  and  Joe  King. 

ORIGINAL  STARTING 

DATE:  Jan.  5,  1952. 

NBC -New  York,  9/4/52 
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PR-17A-9-45 

September  5*  1952 

NBC’S  PLAN  FOR  REVISION  OF  NETWORK* S  RATE  AND  DISCOUNT 
STRUCTURE  IS  PRESENTED  FOR  APPROVAL  TO  AFFILIATED 
RADIO  STATIONS  AT  MEETING  IN  CHICAGO 

FOR  RELEASE  MONDAY  A.M.,  SEPT,  8 


The  National  Broadcasting  Company  has  presented  to  its  affi¬ 
liated  radio  stations  a  plan  for  revision  of  the  network’s  rate  and 
discount  structure  designed  to  increase  the  use  of  the  medium  by  pre¬ 
sent  advertisers  and  to  develop  new  business. 

The  affiliates  present  at  a  meeting  Thursday  in  Chicago  adop¬ 
ted  a  resolution  approving  the  plan. 

The  plan  provides  for  a  revised  discount  system  which,  when 
applied  to  current  advertisers,  will  have  the  following  effects: 

Reduction  in  net  time  costs  for  evening  advertisers,  ranging 
from  about  23$  to  about  30$*  depending  on  the  type  and  volume  of  the 
purchase . 


Increases  in  net  time  costs  to  morning  advertisers  which  av¬ 
erage  about  four  per  cent. 

No  change  in  net  time  costs  in  the  afternoon. 

The  plan  also  provides  for  a  new  method  of  charging  for  com¬ 
binations  of  day  and  night  time  periods  purchased  by  the  same  adver¬ 
tiser,  Under  this  new  method,  an  advertiser  buying  a  five-day  strip 
consisting  of  a  minimum  of  15  minutes  a  day  and  another  period  of  at 

(more) 
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least  15  minutes,  receives  the  lower  "contiguous1'  rate  on  total  pro¬ 
gram  time  within  any  one  day. 

This  aspect  of  the  plan  is  designed  to  afford  an  incentive  to 
daytime  strip  advertisers  to  buy  evening  periods  and  reach  a  diversi¬ 
fied  audience,  and  also  to  encourage  evening  advertisers  to  add  daytime 
periods  to  their  schedules. 

In  order  to  arrive  at  an  equitable  distribution  between  NBC 
and  its  affiliates  of  the  cost  of  the  new  discount  system,  the  plan 
provides  for  a  14$  reduction  in  revenue  received  by  the  stations  from 
the  network. 

Under  the  plan,  separate  discount  systems  are  established 
for  evening  and  daytime  business. 

Foh  evening  time  periods,  present  gross  rates  are  not 
changed,  but  the  following  discount  system  applies: 

(1)  A  10$  annual  rebate  for  52  consecutive  weeks  of 
broadcasting. 

(2)  Weekly  dollar  volume  discounts  ranging  from  32$  to  42$. 

(3)  An  overall  annual  dollar  volume  discount  of  47.75$  in 
lieu  of  annual  rebate  and  weekly  discounts. 

For  daytime  periods,  present  gross  rates  are  being  increased 
11.11$,  which  in  effect  restores  these  rates  to  the  level  at  which 
they  stood  prior  to  the  1951  rate  reduction.  These  gross  rates  are 
subject  to  the  following  daytime  discounts: 

(1)  An  annual  rebate  of  10$  for  52  consecutive  weeks  of 
broadcasting. 

(2)  Weekly  dollar  volume  discounts  ranging  from  five  per 
cent  to  27.5$.  These  discounts  are  adjusted  downward  by  10  percentage 

(more) 
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points  for  morning  time  periods,  producing  a  differential  between  net 
time  costs  for  morning  and  afternoon. 

In  commenting  on  the  NBC  plan,  Joseph  H.  McConnell,  network 
president,  said: 

’’Under  our  plan,  the  NBC  radio  network  will  be  fully  competi¬ 
tive  in  the  present  market.  Over  and  above  this,  the  new  discount 
structure  offers  real  inducements  to  our  current  advertisers  to  expand 
their  schedules  on  NBC.  It  is  also  designed  to  bring  new  business  to 
our  network  and  to  promote  the  most  efficient  use  of  the  medium  for  the 
benefit  of  advertisers,  the  network  and  its  affiliated  stations." 

“We  have  placed  principal  emphasis  on  weekly  dollar  volume 
discounts,”  McConnell  said,  ’’because  they  provide  maximum  flexibility 
and  offer  incentives  to  all  types  of  advertisers,  both  large  and  small." 

"The  weekly  dollar  volume  discount  feature  makes  it  economic¬ 
ally  attractive  for  advertisers  to  expand  their  station  lineups  on  in¬ 
dividual  programs.  This  is  accomplished  without  placing  rigid  require¬ 
ments  on  the  precise  size  or  type  of  network  which  must  be  purchased 
to  gain  discount  benefits.  We  feel  that  the  advantages  of  such  a  dis¬ 
count  approach  are  particularly  striking  in  comparison  with  a  discount 
system  based  on  annual  volume.  We  intend  to  use  these  advantages  as 
an  affirmative  sales  tool  in  developing  new  business," 

"At  the  same  time,  the  availability  of  the  47.75 %  overall 
discount,  in  lieu  of  annual  rebate  and  weekly  discounts,  avoids  in¬ 
equities  among  advertisers.  It  also  meets  the  requirements  of  the 
multi-program  evening  advertiser  who  spends  a  substantial  amount  on 
network  radio,  but  whose  talent  arrangements,  marketing  practices  or 


(more ) 
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budget  situation  preclude  52-week  continuity  on  all  programs.  The 
overall  discount  offers  such  advertisers  strong  inducement  to  consoli¬ 
date  their  radio  network  advertising  on  NBC." 

McConnell  particularly  emphasized  the  values  of  extending 
additional  savings  to  advertisers  who  will  add  evening  programs  to 
their  daytime  schedule,  or  vice  versa. 

"By  liberalizing  the  application  of  our  contiguous  rate 
policy, 11  he  said,  "we  are  making  it  easier  for  our  daytime  strip  adver¬ 
tisers  to  buy  evening  strips  or  individual  periods;  and  conversely, 
we  are  making  it  attractive  for  our  evening  advertisers  to  add  daytime 
programs  to  their  broadcast  operation.  In  this  way,  we  are  seeking  to 
develop  for  advertisers  the  maximum  values  of  both  daytime  and  evening 
radio  as  a  means  of  reaching  a  tremendous  diversified  and  unduplicated 
audience . " 

"We  have  submitted  this  plan  to  our  affiliates  at  our  Chicago 
meeting  and  are  very  gratified  at  the  response  shown  by  them  and  their 
recognition  of  the  merits  of  our  proposals." 

nWe  intend  to  proceed  at  once  to  send  our  stations  amend¬ 
ments  of  the  affiliation  contracts  designed  to  implement  our  plan,  and 
we  are  looking  forward  to  their  unanimous  acceptance  of  it.  The  effec¬ 
tive  date  of  this  new  rate  structure  will  be  announced  officially  as 
soon  as  we  have  received  the  station  acceptances  necessary  to  put  it 
into  effect." 

The  Chicago  meeting  was  attended  by  representatives  from 
more  than  125  of  NBC's  radio  affiliates. 

In  commenting  on  the  NBC  plan,  P.A.  Sugg,  chairman  of  the 
Stations  Planning  and  Advisory  Committee,  which  represents  the  affili¬ 
ated  stations,  said: 


(more ) 
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"Although  the  affiliates  believe  that,  in  terms  of  values 
delivered,  network  radio  is  already  underpriced,  we  recognize  the 
realities  of  the  competitive  situation.  I  think  I  can  speak  for  prac¬ 
tically  all  the  stations  represented  at  the  Chicago  meetings  in  saying 
that  NBC  has  approached  the  problem  with  intelligence,  imagination  and 
sound  business  judgment." 

"As  a  result,  it  has  evolved  a  plan  which  is  not  limited  to 
a  repricing  of  network  time,  but  has  many  constructive  elements  which 
should  help  to  build  our  network  volume  on  the  basis  of  a  stable  price 
structure,  and  open  ways  for  using  the  medium  with  maximum  efficiency 
for  advertisers,  and  with  resulting  benefits  to  the  stations." 


o 


NBC -New  York,  9/5/52 
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NBC  TRADE  NEWS 


NEW  AND  RENEWED  BUSINESS  OP  $4,160,000 
ON  NBC  RADIO  IS  ANNOUNCED  BY  HERBERT 

New  and  renewed  radio  business  representing  $4,160,000  in 
annual  gross  billings  for  the  NBC  radio  network  was  announced  today  by 
John  K.  Herbert,  vice  president  in  charge  of  Sales.  Two  new  programs 
and  six  renewals  comprise  the  recent  sales  activity. 

The  Miller  Brewing  Company  has  bought  "The  First  Nighter" 
program  under  a  52-week  contract  scheduled  to  begin  over  NBC  Tuesday, 
Oct.  7,  10:35  to  11:00  p.m.,  EST.  Mathisson  &  Associates,  Inc.,  is 
the  agency. 

A  15-minute  program  of  football  scores  and  news,  "Camel 
Scoreboard,”  will  be  sponsored  by  the  R.J.  Reynolds  Tobacco  Co.,  for 
nine  weeks  effective  Saturday,  Oct.  4.  The  series  will  be  broadcast 
at  5:30  p.m.,  EST.  William  Esty  Co.,  Inc.,  is  the  agency. 

The  advertisers  renewing  programs  for  another  season  on  NBC 
radio  are:  De  Soto  Motor  Corporation  for  the  Groucho  Marx  "You  Bet 
Your  Life”  program,  Wednesdays,  9:00  to  9:30  p.m.,  EST,  effective  Oc¬ 
tober  1.  The  agency  is  Batten,  Barton,  Durstine  &  Osborn,  Inc.  R.J. 
Reynolds  Tobacco  Co.,  for  "Grand  Ole  Opry,"  Saturdays,  9:30  to 
10:00  p.m.,  EDT.  William  Esty  Co.,  Inc.,  is  the  agency.  Liggett  & 
Myers  Tobacco  Co.,  Inc.,  renewing  "Dragnet"  at  a  new  time  (Sundays, 

9:30  to  10:00  p.m.,  EDT)  effective  Sept.  l4.  The  agency  is  Cunning¬ 
ham  &  Walsh,  Inc.  The  Association  of  American  Railroads  for  "The  Rail¬ 
road  Hour,"  Mondays,  8:00  to  8:30  p.m.,  EST,  starting  Sept.  29.  Ben¬ 
ton  &  Bowles,  Inc.,  is  the  agency.  Gulf  Oil  Corporation  has  renewed 

"Counterspy"  at  a  new  day  and  time,  Sundays,  5:30  to  6:00  p.m.,  EST, 
effective  Oct.  5.  The  agency  is  Young  &  Rubicam,  Inc.  The  Faultless 
Starch  Company  renewed  "Faultless  Starch  Time,"  Sundays,  11:00  to 
11:15  a.m.,  EDT,  beginning  Oct.  5.  Bruce  B.  Brewer  &  Co.,  is  the 
agency. 
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‘TWO  FOR  THE  MONEY,’  A  NEW  COMEDY 
QUIZ  SHOW  WITH  HERB  SHRINER 
AS  EMCEE  TO  START  ON  NBC 

Both  Radio  and  Television  Networks  Carry  Show 


VV 


% 


% 


•35- 


•35- 


PREMIERE 


TWO  FOR  THE  MONEY,  a  brand-new,  unique  and  suspenseful  come¬ 
dy-quiz  game  featuring  two  contestants  and  starring  Herb  Shriner  as 
master  of  ceremonies  and  chief  inquisitor,  will  start  on  the  NBC  radio 
and  television  networks  Tuesday,  Sept.  30j  at  10:00-10:30  p.m.,  EST. 

Sponsored  by  the  P.  Lorillard  Company  for  Old  Gold  cigar¬ 
ettes,  "Two  for  the  Money"  is  an  audience-participation  game  with  cash 
prizes.  The  producers,  Mark  Goodson  and  Bill  Todman,  who  have  earned 
a  reputation  for  inventiveness,  ingenuity  and  a  penchant  for  keeping 
audiences  spellbound  with  other  radio  and  television  programs,  prefer 
to  keep  the  actual  format  of  "Two  for  the  Money"  a  secret  until  open¬ 
ing  night. 


It  is  no  secret,  however,  that  the  program  will  allow 
Shriner  time  and  opportunity  to  reminisce  about  the  people  he  knew 
back  in  Indiana,  a  place  he  is  said  to  have  invented. 

)  "Back  in  Indiana,"  he  is  apt  to  say,  "I  was  about  the  quiet¬ 

est  feller  in  town.  I  believe  I  was  too  quiet.  Why,  somebody  would 

(more) 
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2  - fTwo  for  the  Money* 


come  up  to  me  and  say,  ‘Hello,1  and  ya  know,  I  couldn’t  think  of  an 
answer! " 

As  much  as  Shriner  revels  in  his  past,  he  is  not  above  mak¬ 
ing  comments  about  the  passing  scene.  About  the  housing  shortage; 

"You  gotta  be  mighty  careful  how  you  deal  with  landlords.  Give  a 
landlord  an  inch  --  and  he’ll  rent  it." 

Shriner  was  born  in  Toledo,  Ohio,  on  May  29*  1918.  But  "my 
folks  moved  to  Indiana  soon  as  they  heard  about  it,"  he  explains. 

It  was  at  school  in  Fort  Wayne  that  Shriner  organized  a 
harmonica  quintet,  which  eventually  played  over  a  local  radio  station. 
Occasional  homespun  remarks  made  by  Shriner  seemed  to  draw  more  audi¬ 
ence  than  his  music  --  and  he  gradually  abandoned  the  harmonica  for 
reminiscence . 

After  serving  almost  three  years  in  the  Army  during  World 
War  II,  Shriner  made  his  Broadway  debut  in  "Inside  U.S.A."  which  was 
followed  by  a  rapid  climb  --  through  guest  appearances  --  in  radio 
and  television. 

Dennis  James  will  speak  for  Old  Gold  cigarettes  on  "Two  for 
the  Money."  The  advertising  agency  for  the  P.  Lorillard  Co.  is  Lennen 
&  Mitchell,  Inc , 

- o - 
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NBC  TO  PRESENT  SIX  WEEKLY  CONCERTS 
BY  THE  FAMOUS  » HAMPTON  CRUSADERS » 

J5. _ Jt.  j«.  -V. 

«  zv  7k" - 

The  HAMPTON  CRUSADERS,  a  45-voice  male  chorus  of  Hampton, 

V a.,  will  present  a  weekly  series  of  six  concerts  starting  Sunday , 

Sept .  21  (NBC  radio  network  except  WNBC,  11:15-11:30  a.m.,  EDT).  The 
broadcasts  will  be  produced  in  cooperation  with  the  United  Negro 
College  Fund. 

Known  throughout  the  Virginia  Peninsula  as  the  "workingmen’s 
choir,"  the  Crusaders  are  sponsored  by  Hampton  Institute,  one  of  the 
32  private  colleges  aided  by  the  United  Negro  College  Fund.  Charles 
H.  Flax  of  Hampton’s  music  department,  who  directed  the  United  States 
Navy  Glee  Club  during  World  War  II,  directs  the  Crusaders  as  a  college- 
community  service. 

The  group  was  organized  in  1939  by  12  men  who  wanted  to  sing 
for  the  pleasure  of  singing.  The  present  membership  of  45  is  inter-* 
racial,  and  includes  office  workers  and  professional  men,  though  the 
majority  are  laborers  from  the  nearby  shipyards  of  Norfolk  and  New¬ 
port  News. 


(more ) 
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2  -  Hampton  Crusaders 


The  NBC  concerts  will  include  American  work  songs,  a  special¬ 
ty  of  the  group,  as  well  as  classic  choral  works,  spirituals,  and 
folk  songs. 

The  series  will  be  presented  by  NBC  as  a  public  service  on 
behalf  of  the  U.N.C.  Fund*s  program  for  greater  educational  opportun¬ 
ity  for  Negro  youth.  George  Voutsas  will  be  the  director. 
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NINETY  PERCENT  OF  PEOPLE  IN  NEW  YORK  AREA 
SAW  CONVENTIONS  ON  TV,  NBC 'S  LAWRENCE 
REVEALS  IN  ADDRESS  IN  LOS  ANGELES 


Nine  out  of  every  10  persons  in  the  New  York  metropolitan 
area  witnessed  on  television  some  part  of  the  political  conventions 
in  Chicago  in  July,  it  was  disclosed  in  Los  Angeles  today  by  Ruddick 
Lawrence,  director  of  Promotion,  Planning  and  Development  for  the 
National  Broadcasting  Company, 

|  Lawrence,  addressing  a  session  of  the  59th  annual  convention 

of  the  Pacific  Coast  Gas  Association  at  the  Ambassador  Hotel,  revealed 
that  the  figure  had  been  arrived  at  in  a  survey  conducted  for  NBC  by 
Advertest  Research,  Inc.,  at  the  time  of  the  Republican  and  Democratic 
conventions . 

A  cross-section  of  650  persons,  interviewed  extensively  be¬ 
fore  and  after  the  conventions  met,  told  the  research  organization 
they  spent  an  average  of  almost  12  hours  watching  the  Republican  Con¬ 
vention  and  almost  11  hours  viewing  the  Democratic  Convention, 

Lawrence  reported.  Among  those  who  didn’t  own  a  television  receiver, 
more  than  half  managed  to  eye-witness  the  events  on  some  nearby  screen. 

Asked  which  news  medium  they  thought  did  the  best  job  of 
covering  the  conventions,  the  interviewees  --  68  per  cent  of  them  — 
overwhelmingly  favored  television. 

"Television's  role  as  a  teacher  is  illustrated  in  some  of  the 

(more) 
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2  -'Lawrence  Speech* 


early  findings,"  Lawrence  declared,  "Those  whose  main  source  of  con¬ 
vention  news  was  television  were  able  to  name  19  per  cent  more  presi¬ 
dential  candidates  after  the  conventions  than  they  could  before  the 
conventions.  Compared  to  19  per  cent,  the  increase  in  the  non-tele- 
vision  group  was  only  10  per  cent.  It  is  clear  that  these  telecasts 
provoked  a  tremendous  amount  of  interest  and  deliberation  among 
viewers.  It  is  also  apparent  that  television  is  creating  a  new 
instrument  for  Democracy  and  a  more  alert  and  better-informed 
electorate  more  eager  to  participate  in  government  and  better  equipped 
to  do  so. " 

Speaking  on  the  subject  "Is  Television  Today's  House-to- 
House  Salesman?"  Lawrence  told  the  representatives  of  the  West  Coast 
gas  industry  that  the  cost  of  a  call  at  a  home  by  a  typical  house-to- 
house  appliance  salesman  is  about  40  cents,  compared  to  the  one  cent 
per  home  cost  of  making  the  call  via  television. 

Lawrence  estimated  that  by  early  195^  the  present  eight 
television  markets  in  11  Western  states  will  have  grown  to  28  markets. 
Whereas  one  out  of  every  three  Western  homes  now  has  television,  one 
out  of  every  two  will  have  it  by  then. 

Lawrence  also  predicted  that  the  total  time  and  talent  in¬ 
vestment  by  all  television  advertisers  will  exceed  $500>000,000  in 
1952.  This  compares  with  a  figure  of  $388,000,000  in  1951  and 
$10,000,000  in  1948,  The  NBC-TV  network  will  have  a  substantial  share 
of  this  year's  investment,  Lawrence  pointed  out.  He  estimated  that 
total  advertiser  expenditures  on  NBC  —  time,  talent,  production  and 
commercials  —  was  $70,000,000  during  the  first  half  of  1952.  "That 
makes  NBC-TV  the  largest  single  advertising  medium  in  the  world." 
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3  -  ’Lawrence  Speech’ 


Lawrence  told  the  utilities  representatives  many  of  the  re¬ 
sults  of  the  NBC-Hofstra  studies  of  television  sales  effectiveness, 
documenting  the  medium’s  sales  record  in  the  field  of  consumer 
durables  and  appliances. 

He  went  on  to  say  that  public  relations  is  an  area  in  which 
advertising  can  function  most  effectively,  but  which  too  many  ad¬ 
vertisers  have  overlooked  and  in  doing  so  they  have  overlooked  a  sales 
opportunity. 

"They  have  concentrated  on  selling  the  end  product,  but  they 
have  failed  to  sell  what  stands  back  of  their  product,"  Lawrence 
said,  "Television  can  help  to  identify  your  company  as  a  great 
community  asset.  First,  it  can  identify  you  with  great  culture  and 
great  entertainment,  community  forums,  news,  fine  music  and  good 
drama ., .Second ,  through  television,  your  advertising  has  the  chance 
for  the  first  time  to  do  a  really  complete  selling  job  —  a  job  of 
selling  in  depth.  By  this  I  mean  that  through  the  television  camera 
you  can  translate  to  the  public  --  accurately  and  vividly  --  the  men 
and  ideas  and  principles  which  make  your  company  tick.  You  can  take 
the  viewers  to  your  plants  and  maintenance  shops,  to  your  research 
lab. 

"You  can  let  them  follow  the  meter-reader  on  his  rounds  and 
let  them  see  the  diversity  of  interests  you  serve.  You  can  explain 
the  mysterious  dials  on  the  meter.  You  can  take  them  into  the  show¬ 
room  and  show  them  the  amazing  modern  appliances  they  can  enjoy  with 
gas.  You  can  show  them  how  gas  is  used  in  industry.  You  can  even 
take  them  into  the  board  room  and  let  them  interview  the  president 
of  the  company." 


(more) 
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4  -  'Lawrence  Speech* 


Lawrence  told  the  convention  about  research  on  what  makes 
one  commercial  more  and  better  remembered  than  another.  His  principal 
points  were:  "Make  sure  that  the  voice  and  picture  are  telling  the 
same  story";  and  "Keep  it  simple." 

To  get  100  per  cent  potential  coverage  of  the  market, 
Lawrence  said,  an  advertiser  must  combine  radio  and  television.  "Smart 
advertisers  are  beginning  to  recognize  that  radio  and  television  work 
exceedingly  well  in  tandem.  Both  make  use  of  house-to-house  personal 
selling.  Both  make  the  deepest  impression  on  the  audience.  Both 
provide  an  immediacy  —  an  instantaneous  and  identical  contact  -- 
possible  with  no  other  type  of  advertising.  Both  provide  unmatched 
flexibility  for  your  commercials.  And  on  the  dealer  level,  you  have 
the  added  impact  that  comes  from  merchandising  two  shows  on  comple¬ 
mentary  media .  " 

As  a  part  of  the  exciting  story  of  television's  future, 
Lawrence  told  the  convention  session  about  present  and  contemplated 
technical  developments  in  the  medium.  These  included  the  walkie- 
lookie  camera  which  was  the  sensation  of  the  political  conventions; 
the  mobile  "television  studio  on  wheels"  which  had  its  first  use  at 
the  conventions;  electrically-controlled  robot  cameras;  air-borne 
television;  and  color. 

- o - 


NBC -New  York,  9/5/52 


'  •>.'  '  .  .  .  '  ■  ■  .  n  '  ;  '■  . 


■  '  ' . 

1 

» .  or 

' 

v  i.  . '  .  ■  ' 

>d  918  819823191 

. 

-■  ’■ 

•  .  •  •  .  *i9fi3o  on  cttlw  e 

...  i . 

gni8lbfiBri019ra  :nO’:cr:  89/noo 

U.B2&9OT 

■t9ii.uiu2  e ’ noieiV9l9tf  To  yioja  gnlvixoxe  srJ3  c  3ieq  s  eA 

■  898 

' 

eXItSoa  s 

.  ,  /  c- ■  •  8ffoivtrf9vndo  € 


' 


NBC -TV  NEWS 


NAVY  CITES  *  TODAY'  FOR  PUBLIC  SERVICE 

TODAY,  NBC-TV  network's  early  morning  news  and 
special  events  show,  with  Dave  Garroway,  has  been 
awarded  the  United  States  Navy  Citation  "for  outstand¬ 
ing  public  service.” 

Dave  Garroway  received  the  citation  from  Rear 
Adm.  Roscoe  H.  Hillenkotter,  commandant  of  the  Third 
Naval  District,  in  the  admiral's  New  York  office  Thurs¬ 
day  and  the  entire  ceremony  was  filmed  and  shown  on 

4 

"Today”  this  morning  (£nri.,  Sept.  5). 

The  citation  read: 

"In  recognition  of  your  outstanding  contribu¬ 
tion  to  the  United  States  Naval  establishment  by  as¬ 
sisting  notably  in  keeping  the  public  informed  of  the 
activities  of  the  Navy  and  Marine  Corps  during  a  per¬ 
iod  of  national  emergency  the  Navy  Department  is  pleas¬ 
ed  to  extend  this  citation  of  appreciation. 

"Signed:  Dan  A.  Kimball,  Secretary  of  the  Navy." 

"Today"  is  seen  on  the  NBC-TV  network,  Mondays 
through  Fridays,  7:00-9:00  a.m.,  EDT  and  CDT. 
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RCA  BUILDING  -  RADIO  CITY  -  NEW  YORK 

PR-17A-9-45 


September  8,  1952 


MEL  ALLEN,  TOMMY  HARMON,  RUSS  HODGES  AND  BILL  HENRY 
TO  COVER  TELECASTS  OF  NCAA  FOOTBALL 
SCHEDULE  ON  NBC  TELEVISION 

The  National  Broadcasting  Company  has  acquired  the  services 
of  four  top-ranking  sport scasters  --  Mel  Allen,  Tommy  Harmon,  Russ 
Hodges  and  Bill  Henry  --  for  its  coverage  of  the  1952  NCAA  college 
football  schedule  which  will  be  carried  on  NBC  television. 

The  schedule  calls  for  coast-to-coast  telecasts  of  the  lead¬ 
ing  college  game  of  each  week  during  the  Fall  season.  Allen  will  an¬ 
nounce  all  games  except  that  of  Oct,  4,  when  Harmon  will  report  the 
Stanford  versus  Michigan  game  at  Stanford.  Henry  will  be  the  commen¬ 
tator  and  Hodges  will  do  the  color  for  the  11  games. 

The  games  thus  far  scheduled  to  be  carried  on  television  are: 

Sept.  20  -  Texas  Christian  vs.  Kansas  at  Lawrence,  Kan. 

Sept.  27  -  Columbia  vs.  Princeton  at  New  York. 

Oct.  4  -  Stanford  vs.  Michigan  at  Stanford. 

Oct.  11  -  Michigan  State  vs.  Texas  A.  and  M.,  at  East 

Lansing,  Mich. 

Nov.  29  -  Army  vs.  Navy  at  Philadelphia. 

The  other  games  will  be  announced  soon. 

General  Motors  will  sponsor  the  telecasts  in  behalf  of  all 

its  divisions  including  Chevrolet,  Pontiac,  Oldsmobile,  Buick,  Cadillac, 

(more ) 
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2  -  Football 

GMC  Truck  &  Coach,  Frigidaire  and  other  units. 

Mel  Allen,  who  currently  broadcasts  the  New  York  Yankees 
baseball  games,  has  been  a  prominent  figure  in  broadcasting  since  1937, 
when  he  won  an  audition  for  a  network  staff  announcing  job.  From  1939 
until  1943  he  broadcast  most  home  baseball  games  of  both  the  New  York 
Giants  and  Yankees.  He  described  the  World  Series  of  1938,  19*10,  1942 
and  the  All  Star  Games  every  year  from  1939  to  1943. 

After  three  years  in  the  Army,  Allen  returned  to  the  Yankees 
as  broadcaster  in  1946.  Every  year  since  then  he  has  won  the  American 
League’s  award  as  the  No.  1  league  broadcaster. 

In  football  he  has  reported  such  classics  as  the  Rose  Bowl, 
Sugar  Bowl,  Orange  Bowl  and  Blue -Gray  Games  as  well  as  many  college 
gridiron  contests  and  full  seasons  of  the  New  York  football  Yankees. 

Tommy  Harmon,  a  former  All-American  at  Michigan  in  1939-40, 
played  professional  football  briefly  for  the  New  York  Yankees  in  1941. 
When  the  war  began,  he  enlisted  in  the  Army  Air  Corps  and  served  five 
years.  After  the  war  he  starred  as  left  halfback  with  the  Los  Angeles 
Rams . 

Harmon’s  radio  career  began  in  Detroit,  where  he  broadcast 
a  daily  sports  commentary  in  1941  and  1942.  He  also  covered  all  Michi¬ 
gan  games.  In  1945  Harmon  broadcast  a  weekly  15-minute  sports  show  and 
the  next  year  he  transcribed  a  series  of  football  forecasts  over  146 
stations.  He  previewed  the  week’s  gridiron  attractions  on  the  former 
"Jimmy  Durante  Show"  on  NBC  radio. 

Henry,  whose  sports  background  ranges  from  being  captain  of 
his  college  swimming  team  to  quarterback  on  the  football  team  to  middle- 
distance  runner  on  the  track  team,  is  an  outstanding  news  commentator, 
reporter  and  columnist.  His  most  recent  accomplishment  was  when  he  did 

(more ) 
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3  -  Football 

the  running  commentary  for  NBC  television’s  coverage  of  the  Republican 
and  Democratic  National  Conventions  in  Chicago  last  July. 

Bill  Henry  is  official  historian  for  the  Olympic  Games, 
former  president  of  the  Radio  Correspondents’  Association,  a  doctor  of 
letters  from  Occidental  College,  and  a  frequent  winner  of  the  Head¬ 
liners’  Award.  He  is  anchor  man  on  the  panel  of  NBC  television’s 
"Who  Said  That?” 

Russ  Hodges,  who  once  worked  with  Allen  in  covering  sports 
events,  now  serves  as  the  "voice  of  the  New  York  Giants”  baseball  team. 
He  took  over  that  job  in  19^9. 

Hodges’  sport scasting  training  began  in  1931  when  he  was 
"spotter"  for  the  announcer  who  reported  games  over  a  station  in 
Lexington,  Ky.  He  became  a  staff  announcer,  moved  on  to  a  sport scast¬ 
ing  job  in  Rock  Island,  Ill.,  then  to  Chicago.  For  five  years  he 
handled  major  league  baseball  --  both  the  White  Sox  and  Cubs  games  — 
the  Big  Ten  and  professional  football  games,  fights,  midget  auto 
races,  indoor  and  outdoor  polo,  horse  racing  and  college  and  high 
school  football  and  basketball. 
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NBC  TRADE  NEWS 


GEORGE  HICKS  HANDLING  ’NEWS  FROM  NBC’ 

George  Hicks,  noted  NBC  newsman  whose  most  re¬ 
cent  big  story  was  covering  both  political  conven¬ 
tions  in  Chicago,  is  currently  handling  NEWS  FROM 
NBC  every  Saturday,  (NBC  radio  network  except  WNBC 
6:00-6:15  p.m.,EDT).  Hicks  began  on  the  program 
Saturday,  Sept.  6. 

Hicks,  an  old  hand  at  reporting  the  news  in 
terms  people  can  understand,  has  been  in  radio  for 
25  years.  A  distinguished  war  correspondent,  he  is 
particularly  well  known  for  the  series  of  tape-re¬ 
corded  reports  of  D-Day  and  the  Normandy  invasion 
which  were  broadcast  to  American  listeners. 
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RED  SKELTON  AND  HIS  COMIC  CHARACTERS 
RETURN  TO  NBC  RADIO  SEPT.  l6 

TV  Show  Resumes  Sept.  28 
tt -  -X  x - -SC- 

Red  Skelton,  who  zoomed  to  nationwide  television  fame  in  his 
first  season  on  the  NBC  network,  returns  to  radio  as  well  as  television 
this  season. 

The  new  RED  SKELTON  SHOW  starts  on  NBC  radio  Tuesday,  Sept.  l6 
(8:30-9:00  p.m.,  EDT) . 

Skelton  will  be  back  on  radio  with  all  his  famous  characters: 
Clem  Kadiddlehopper,  the  country  bumpkin;  San  Fernando  Red,  a  politi¬ 
cian  who  kisses  babies  but  preferably  not  infants;  Cauliflower  McPugg, 
a  retired  gladiator  who  hears  bells  and  sees  birds;  Deadeye,  a  cowboy 
modeled  very  roughly  on  William  S.  Hart;  and  Junior,  "the  mean  widdle 
kid.” 

New  sketches,  new  parodies,  new  comic  travesties  will  all  be 
part  of  NBC  radio’s  "Red  Skelton  Show,"  along  with  the  familiar  mater¬ 
ial.  A  bright  and  active  supporting  cast  of  actors,  actresses  and 
vocalists  will  enliven  the  new  show,  for  which  David  Rose  will  be  music 
director. 

Red  Skelton’s  television  show  will  be  back  on  NBC-TV  Sunday, 
Sept.  28  at  a  new  time:  7:00  p.m.,  EST,  instead  of  at  10:00  o’clock 

(more ) 
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2  -  Red  Skelton 


as  it  was  last  year.  Skelton's  debut  on  television  was  made  over  the 
NBC  network  Sept.  30,  1951.  Almost  immediately  he  established  among 
the  top  10  television  shows  and  placed  first  in  a  number  of  rating 
studies  during  the  current  1951-52  season.  He  received  many  awards, 
and”' praise  from  critics  and  viewing  public  alike. 

Commenting  recently  on  his  heavy  schedule  of  movie,  radio 
and  television  commitments,  the  clown  with  the  infectious  laugh  said, 
"Some  people  think  that  I  should  give  up  some  of  my  activities.  That 
I  can't  do.  Movies  will  always  be  a  vital  and  important  field  of 
entertainment  for  the  millions.  Lots  of  marvelous  folks  still  listen 
to  radio,  and  TV  just  can't  be  ignored." 

Skelton,  an  ebullient  and  irrepressible  clown,  comes  by  his 
comedy  naturally:  his  father  was  a  real  circus  clown,  and  Red  grew 
up  under  the  big  top.  His  early  showbusiness  life  included  working  a 
Mississippi  River  showboat,  the  vaudeville  circuit  as  a  song-and-dance 
man,  and  --  during  the  depression  --  emceeing  dance  marathons  in  which 
his  vocal  cords  kept  pace  with  the  tired  dancers.  His  was  a  "talka¬ 
thon.” 

He  first  came  to  the  attention  of  a  big  public  with  a  bit 
part  in  the  movie  version  of  "Having  Wonderful  Time"  (1938),  and  since 
then  has  climbed  steadily  --  in  films,  on  radio  for  ten  years,  and 
finally  in  television  --  in  fame  and  popularity. 


NBC-New  York,  9/8/52 
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NBC -TV  NEWS 


CREDITS  FOR  ‘TREASURY  MEN  IN  ACTION'  ON  NBC -TV 


PROGRAM: 

TREASURY  MEN  IN  ACTION 

RETURN  DATE: 

Aug.  23,  1952. 

TIME: 

Thursdays,  8:30  p.m.,  EDT. 

FORMAT: 

Dramatizations  of  authentic 
cases  from  U.S.  Treasury 
Department  files,  relat¬ 
ing  the  work  of  Treasury 
agents  (Customs,  Internal 
Revenue,  etc.)  in  appre¬ 
hending  offenders  against 
the  department.  "Chief 
of  the  Bureau"  introduces 
each  case. 

STAR  OF  SHOW: 

Walter  Greaza,  "Chief  of 
the  Bureau." 

CAST: 

Varies . 

EXECUTIVE  PRODUCER: 

Everett  Rosenthal  for 

Prockter  Production 

Agency. 

PRODUCER : 

Robert  Sloane. 

DIRECTOR: 

Dan  Petrie. 

WRITERS : 

Varies . 

MUSICAL  DIRECTOR: 

jacque  Press. 

SPONSOR: 

Borden’s  Instant  Coffee. 

AGENCY: 

Doherty,  Clifford  and  Shen- 
field,  Inc. 

ORIGINATION: 

New  York. 

ORIGINAL  STARTING 
DATE: 

Thursday,  April  5,  1951. 

NBC -New  York,  9/8/52 
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’KICKOFF  1952’ 

Special  TV  Program  Will  Preview  NCAA  Football  Schedule 
To  Be  Televised  Coast-to-Coast  by  NBC 


% 


*- 


% 


For  release  Sunday  A.M.,  Sept,  14 

The  complete  NBAA  schedule  of  football  games  to  be  televised 
over  the  NBC  coast-to-coast  network  will  be  announced  Sunday  afternoon. 
Sept.  14,  3:00-3:45  p.m.,  EDT,  when  "Kickoff  1952,"  a  special  tele¬ 
vision  program,  will  tell  the  story  of  the  forthcoming  gridiron  battles 
to  be  covered  by  NBC-TV  on  11  consecutive  Saturdays  beginning  Sept.  20. 

"Kickoff  1952"  will  originate  in  the  International  Theatre 
in  New  York  and  will  be  narrated  by  NBC  commentator  Bill  Henry.  Head¬ 
lining  the  personalities  to  be  introduced  to  the  nation's  sports  fans 
will  be  Amoz  Alonzo  Stagg,  90-year-old  mentor  of  American  football, 
who  will  leave  his  coaching  chores  at  Susquehanna  (Pa.)  University 
to  appear  on  the  program. 

Asa  Bushnell,  commissioner  of  the  Eastern  Collegiate 
Athletic  conference,  who  is  director  of  the  NCAA-TV  committee,  will 
discuss  the  NCAA  football  plan  with  Henry,  In  addition,  an  executive 
of  General  Motors  will  explain  General  Motors’  views  on  college  foot¬ 
ball,  The  11-game  schedule  on  NBC  is  sponsored  by  GM. 


(more) 
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2  -  Kickoff  1952 

The  program  will  cut  away  from  New  York  twice  for  pickups 
from  New  Brunswick,  N.J.,  and  Detroit.  Prom  New  Brunswick,  viewers 
will  see  members  of  the  Rutgers  University  football  squad  scrimmaging 
as  an  example  of  the  tough  physical  training  that  a  grid  team  under¬ 
goes.  Rutgers*  head  coach,  Harvey  Harmon,  will  be  interviewed  at  the 
field.  From  Detroit,  several  Phi  Beta  Kappa  members  on  the  University 
of  Michigan  team  will  discuss  the  value  of  football  to  education. 

Highlight  films  of  key  games  of  last  season  will  present  the 
teams  that  will  make  up  the  1952  NCAA  schedule,  with  special  attention 
focused  on  those  stars  who  are  expected  to  be  headliners  again. 

During  the  program,  Henry  will  narrate  a  specially  prepared 
film  of  the  Army-Navy  series.  He  also  will  announce  the  complete  NCAA 
football  schedule.  The  schedule  follows: 

Sept.  20  -  Texas  Christian  Univ.  at  Kansas.  Telecast  starts 
at  3:45  p.m. ,  EDT. 

Sept.  27  -  Princeton  at  Columbia.  Telecast  starts  at 
1:45  p.m. ,  EDT. 

Oct.  4  -  Michigan  at  Stanford.  Telecast  starts  at 
4:45  p.m.,  EST. 

Oct.  11  -  Texas  A.  &  M.  at  Michigan  State.  Telecast  starts 
at  1:45  p.m. ,  EST. 

Oct.  18  -  Cornell  at  Yale.  Telecast  starts  at  1:45  p.m.,  EST. 

Oct.  25  -  Purdue  at  Illinois.  Telecast  starts  2:15  p.m.,  EST. 

Nov.  1  -  Ohio  State  at  Northwestern.  Telecast  starts  at 
2:15  p.m.,  EST. 

Nov.  8  -  Oklahoma  at  Notre  Dame.  Telecast  starts  at 
2:15  p.m.,  EST. 

Nov.  15  -  Alabama  at  Georgia  Tech.  Telecast  starts  at 
2:15  p.m.,  EST. 

Nov.  22  -  U.S.C.  at  U.C.L.A.  Telecast  starts  at  4:45  p.m.,  EST. 

Nov.  29  -  Army  vs.  Navy  at  Phila.  Telecast  1:00  p.m.,  EST. 

- o - 

NBC -New  York,  9/9/52 
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NBC -TV* S  COVERAGE  OF  BOTH  CONVENTIONS  WAS  SEEN 
ON  MORE  SETS  THAN  ALL  OTHER  NETWORK*  S  COMBINED 


More  TV  sets  were  tuned  to  the  National  Broadcasting  Companyfs 
television  coverage  of  both  the  Republican  and  Democratic  Presidential 
Conventions  than  to  all  other  TV  networks  combined,  a  ratings  study  re¬ 
leased  by  NBC  reveals. 

An  average  of  80  percent  more  TV  homes  watched  the  NBC-TV 
coverage  than  that  of  the  next  highest  network.  These  comparisons  are 
\  based  on  the  ratings  analysis  prepared  by  Nielsen  Television  Index. 

Computed  on  an  average  per  minute  basis,  the  study  reveals 
that  NBC-TV  reached  100,000  more  TV  homes  per  minute  than  the  other 
three  networks  combined  during  the  Republican  Convention.  For  the 
Democratic  Convention  two  weeks  later,  NBC-TV  more  than  tripled  this 
advantage  by  almost  350,000  homes. 

NBC-TV* s  coverage  of  the  two  conventions  totaled  106  and 
three-quarter  hours  of  air  time  --  almost  equally  split  between  both 
conventions.  The  other  TV  networks  were  on  the  air  for  about  the  same 
number  of  hours,  providing  the  most  competitive  situation  among  net¬ 
works  that  television  has  yet  produced. 

The  breakdown  for  homes  reached  during  average  minute: 

(more ) 
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2  -  Convention  Audience 


Republican  Democratic 


Day 

Evening 

£22. 

Evening 

NBC-TV 

1,353,000 

2,327,000 

2,108,000 

2,412,000 

Network  B 

767,000 

1,360,000 

898,000 

1,429,000 

Network  C 

263,000 

494,000 

344,000 

548,000 

Network  D 

180,000 

346,000 

256,000 

290,000 

Networks  B,  C 
Combined 

,  D 

1,210,000 

2,200,000 

1,498,000 

2,267,000 

NBC 

-TV  was  way 

ahead  in  average 

per  minute 

ratings  as  the 

following  breakdown  shows: 

Republican 

Democratic 

Day 

Even  infg 

Day 

Evening 

NBC-TV 

8.8 

15.2 

12.7 

15.2 

Network  B 

5.8 

10.3 

6.7 

10.7 

Network  C 

2.6 

4.9 

3.4 

5.3 

Network  D 

3.9 

7.0 

4.8 

5.7 

The  share  of  audience  figures  show  that  NBC-TV  consistently 
drew  about  half  of  the  viewing  audience  during  the  convention  periods, 
while  the  next  closest  network  drew  just  above  one  third. 
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*  DRAGNET !  RADIO  SERIES  TO  MOVE  TO  SUNDAY 

TIME  PERIOD  STARTING  SEPT.  14 

* - «?C-  % - X 

DRAGNET,  the  documentary  police -action  drama  series  starring 

Jack  Webb,  which  has  been  a  regular  weekly  NBC  radio  feature  since  its 
premiere  on  June  3>  19^9,  will  move  from  its  present  Thursday  period 
to  Sundays  at  9;30  p.m.,  EDT.  starting  Sept.  14.  The  final  Thursday 
broadcast  takes  place  Sept.  11  at  9:00  p.m.,  EDT. 

With  the  Sunday  series,  the  Liggett  &  Myers  Tobacco  Company, 
sponsor  of  "Dragnet”  since  its  inception,  will  present  the  popular  pro 
gram  in  behalf  of  Chesterfield  Cigarettes.  Cunningham  &  Walsh,  Inc., 
continues  as  the  agency. 

The  time  change  will  now  permit  fans  of  the  award-winning 
show  to  both  hear  and  see  the  radio  and  television  versions  of  "Drag¬ 
net.”  "Dragnet”  is  seen  on  NBC-TV  every  other  Thursday,  at  9:00  p.m., 
EDT,  alternating  with  "Gangbusters . "  John  Robinson  produces  and  Jack 
Webb  is  director,  as  well  as  star  of  "Dragnet."  The  series  is  based 
on  authentic  cases  from  the  files  of  the  Los  Angeles  Police  Department 
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TELEVISION  WILL  BECOIYE  INTERNATIONAL  IN  SCOPE 
AND  COLOR  WILL  BE  ADDED,  NBC'S  O.B.  HANSON 
TELLS  SYMPOSIUM  AT  ENGINEERS  MEETING 

FOR  RELEASE  FRIDAY,  P.M.,  SEPT.  12 


Television  will  become  international  in  scope  before  long 
and  compatible  color  will  be  added,  O.B.  Hanson,  NBC  vice  president 
and  chief  engineer,  told  the  Communication  Division  Symposium  of  the 
American  Institute  of  Electrical  Engineers  in  Chicago  today  (Sept.  12). 

"Television  as  we  know  it  today--a  service  of  vast  social, 
economic  and  political  significance  with  a  potential  audience  number¬ 
ing  tens  of  millions  --  is  destined  for  still  greater  improvement  and 
expansion,"  Hanson  said.  "It  will  become  international  in  scope  and, 
before  much  longer,  we  hope,  compatible  color  will  be  added." 

Surveying  the  advances  made  in  both  TV  and  radio  broadcast¬ 
ing  Hanson  declared:  "Together  with  radio  broadcasting,  TV  has  become 
a  shining  symbol  of  America's  vitality  and  the  will  of  our  people  to 
extend  science  and  industry  for  the  greatest  possible  good  and  enhance¬ 
ment  of  our  way  of  life." 

Hanson  looked  ahead  to  future  perfection  of  the  tiny  trans¬ 
istor  which  will  make  most  electronic  tubes  obsolete.  NBC's  chief 
engineer  called  attention  to  the  fact  that  "more  than  60  of  the  lead¬ 
ing  theatres  of  this  country  are  equipped  to  present  large-screen  TV 


(more ) 
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2  -  Hanson 


shows  and  special  events.  This  means  that  theatre  television  is  fast 
becoming  a  mass-audience  entertainment  medium.  Moreover, "  Hanson 
added,  "RCA  is  developing  a  color  television  projector  for  theatre 
screens  that  is  compatible  with  the  black-and-white  system  now  in  use. 

Hanson  pointed  out  that  "another  important  field  is  indus¬ 
trial  television  being  developed  on  closed  circuits,  as  contrasted  to 
broadcast  TV,  and  has  the  fundamental  aim  of  extending  human  sight  for 
the  benefit  of  commerce,  industry  and  education. 

He  predicted  that  only  a  few  years  from  now  "America  will 
have  50,000,000  television  set  owners  and  there  will  be  stations  in 
range  of  nearly  every  community,"  He  estimated  the  eventual  number  of 
U.S.  TV  stations  at  2,000  linked  in  transcontinental  and  regional 
networks.  "This  will  mean  television  service  for  practically  the  en¬ 
tire  nation,"  he  said. 

Hanson  traced  the  history  of  broadcasting  from  James  Max¬ 
well^  original  theory  of  ethereal  waves  in  1867  at  the  University  of 
Edinburgh,  through  Marconi* s  achievements  at  the  turn  of  the  century 
in  sending  the  first  radio  signals,  to  the  birth  of  American  radio 
immediately  after  World  War  I  and  the  establishment  of  the  National 
Broadcasting  Company*  America’s  first  radio  network,  on  Nov.  1,  1926. 
Hanson  showed  how,  as  Brig.  Gen.  David  Sarnoff  had  said,  'The  richest 
man  cannot  buy  for  himself  what  the  poorest  man  gets  free  by  radio"; 
how  broadcast  engineering  came  of  age  during  the  1930s,  and  how  during 
World  War  II  networks  "rallied  the  nation,  broadcast  vital  information 
and  helped  to  unite  freedom-loving  peoples  everywhere  in  the  single 
purpose  of  winning  the  war."  Today  "more  American  communities  have  a 
radio  station  than  a  daily  newspaper.  There  are,  in  fact,  more  than 
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3  -  Hanson 


2,500  radio  stations  on  the  air  in  this  country.  Of  these,  nearly 
500  operate  on  the  newer  frequency  modulation  channels." 

Hanson  then  traced  the  growth  of  television  and  the  important 
part  played  by  Dr.  V.K.  Zworykin,  vice  president  and  technical  con¬ 
sultant  of  the  RCA  Laboratories,  inventor  of  the  iconoscope  and  kine¬ 
scope  cathode  ray  tubes. 
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NBC  TRADE  NEWS 


NEW  BOOK  TELLS  OF  'GRAND  OLE  OPRY’ 

A  new  book  titled  "Grand  Ole  Opry, "  and 
based  on  information  concerning  the  27-year-old 
radio  show  of  the  same  name,  made  its  appear¬ 
ance  at  bookstores  throughout  the  country  this 
month. 

The  volume,  which  is  written  by  William 
McDaniel  and  Harold  Saliegman,  contains  pic¬ 
tures  of  all  the  folk  singers  who  appear  on  the 
NBC  show  (Saturdays,  9:30  p.m.,  EDT).  The  book 
was  issued  by  Greenberg,  Publisher, 
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’RADIO  CITY  PREVIEWS’  ON  AIR  AND  AS  NEWSPAPER  COLUMN 
TO  TELL  OF  NBC’S  RADIO  PROGRAMS  AND  STARS 

’Bob  MacKenzie’  Featured  in  Fall  Promotion  Campaign 

# - #  X - # 

The  Fall  audience  promotion  campaign  of  the  NBC  radio  net¬ 
work  swung  into  high  gear  this  week  with  the  advent  of  an  innovation 
unique  in  radio  annals  --  the  premiere  of  a  weekly  program  series, 
RADIO  CITY  PREVIEWS,  on  Friday,  Sept.  12  (10:35-10:45  p.m.,  EDT)  and 
the  inauguration  of  a  twice-weekly  column  of  the  same  title  in  news- 
|  papers  across  the  country,  beginning  Tuesday,  Sept.  l6. 

Both  the  program  and  the  columns  will  be  headlined  by  a  new 
NBC  personality,  "Bob  MacKenzie,  the  man  who  knows  all  about  NBC  radio 
programs  and  stars."  MacKenzie  is  not  an  actual  person,  but  rather 
the  embodiment  of  the  network’s  startling  new  concept  of  radio  promo¬ 
tion  --  the  NBC  salesman  who  will  give  listeners  inside  information 
about  programs  and  interviews  with  the  stars  of  those  programs. 

In  addition,  MacKenzie  will  be  heard  several  times  daily 
on  the  NBC  radio  network  in  dramatic  announcements  previewing  the 
day’s  shows  in  specific,  newsy  interesting  items. 

Plans  for  the  MacKenzie  campaign,  formulated  by  Jacob  A. 
Evans,  director  of  NBC  Advertising  and  Promotion,  and  Clyde  L.  Clem, 
supervisor  of  Radio  Audience  Promotion,  were  first  presented  to  NBC 
affiliates  in  May,  1952,  at  the  four  regional  NBC  Radio  Promotion- 

(more) 
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2  -  ’Radio  City  Previews’ 


Press -Merchandising  Workshop  meetings.  The  stations  endorsed  the  plans 
at  that  time. 

The  basic  values  of  the  plan,  as  outlined  in  May  by  Evans, 
are  its  timeliness  and  its  close  integration.  The  timely  aspect  of 
MacKenzie’s  air  show  and  his  column  are  aptly  demonstrated  by  the  line¬ 
up  of  NBC  programs  he  will  feature  in  his  opening  broadcast  (Friday, 
Sept.  12),  and  his  initial  column  (Tuesday,  Sept.  l6). 

On  the  premiere  program,  MacKenzie  will  brief  his  listeners 
on  the  Fall  start  of  THEATRE  GUILD  ON  THE  AIR  on  Sept.  14;  the  move  of 
DRAGNET  to  its  new  Sunday  time  period  (9;30  p.m.,  EDT)  on  Sept.  14; 
the  program  content  of  CAVALCADE  OF  AMERICA  on  Sept.  16;  the  premieres 
of  the  RED  SKELTON  SHOW  and  the  MARTIN  AND  LEWIS  SHOW  on  Sept.  16,  and 
the  return  of  Groucho  Marx  in  YOU  BET  YOUR  LIFE  on  Sept.  17.  In  the 
case  of  Martin  and  Lewis,  listeners  will  be  given  an  advance  hearing 
of  a  recorded  excerpt  from  their  opening  program.  The  twice-a-week 
newspaper  columns  will  be  devoted  to  current  programs,  with  the  col¬ 
umns  being  rotated  regularly  so  as  to  cover  every  day  in  the  week  and 
every  show  on  NBC. 

In  this  integration  of  the  campaign  into  one  personality, 
MacKenzie’s  radio  series  will  mention  his  editorial-style  newspaper 
columns,  and  the  columns,  in  turn,  will  refer  readers  to  the  air  shows. 

MacKenzie  also  is  tentatively  scheduled  to  appear  as  emcee 
of  a  special  half-hour  network  program  from  Hollywood  on  Sept.  26 
(9:30  P.m.,  EDT)  featuring  top  NBC  comedy  stars  as  they  rehearse  for 
their  shows. 
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3  -  ’Radio  City  Previews’ 


Credits  on  the  weekly  RADIO  CITY  PREVIEWS  (Fridays,  10:35- 
10:45  p.m.,  EDT,  starting  Sept.  12),  include: 

Bob  Haag  in  the  role  of  Bob  MacKenzie,  Parker  Gibbs  as 
director  and  Jack  C.  Wilson  as  writer. 

The  entire  MacKenzie  plan  is  in  addition  to  NBC’s  regular 
Fall  audience  promotion  camgaign,  which  includes  intensive  on-the-air 
announcements,  plus  recorded  star  announcements,  and  complete  promo¬ 
tion  kits  for  stations,  composed  of  on-the-air  announcements,  ad  mats 
and  photos  of  stars  and  programs. 
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» FIRESIDE  THEATRE »  RESUMES  SEPT.  30  WITH  DRAMA 

ON  EARLY  HISTORY  OF  U.S.  AIR  FORCE 

# - #  * - X 

RETURNING  SERIES 

FIRESIDE  THEATRE,  consistently  one  of  video’s  highest  rated 
shows  since  its  premiere  April  5>  19^9,  returns  to  NBC-TV  following  a 
Summer  vacation  on  Tuesday,  Sept,  30  at  9:00  p.m.,  EST.  "Boss  Lady," 
which  has  been  seen  in  this  time  period  since  July  1,  will  conclude 
with  the  telecast  of  Sept.  23. 

Film  stars  Andrea  King,  Ruth  Warrick,  John  Agar,  Joyce 
Compton,  Robert  Page  and  Marshall  Thompson  will  be  among  the  actors 
appearing  in  the  first  six  productions  of  the  new  "Fireside  Theatre” 
series,  filmed  in  Hollywood  this  Summer.  "Next  to  Crash,"  a  dramatic 
story  based  on  true  incidents  in  the  early  history  of  the  U.S.  Air 
Force,  with  John  Agar  heading  an  all-male  cast,  will  be  the  first 
"Fireside"  offering  of  the  new  season  on  Sept.  30* 

Other  "Fireside  Theatre"  teledramas  will  include:  Oct .  7  - 
"A  Grand  for  Grandma,"  starring  Mabel  Paige.  Five  hoodlums  rob  a  bank 
and  use  the  chicken  ranch  of  a  little  old  lady  as  their  "perfect 
hideout .  ” 

Oct .  14  -  "The  People’s  Choice,"  with  Tom  Powers,  Barbara 
Brown,  Christine  Miller  and  Steve  Clark.  A  retired  business  man  and 
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2  -  Fireside  Theatre 


his  wife  move  into  a  stormy  local  election  spiced  with  romance. 

Oct,  21  -  "The  Sheriff,"  co-starring  Jim  Davis  and  Andrea 
King.  An  unusual  Western  story  about  a  town  whose  inhabitants  are 
inclined  to  shoot  up  sheriffs. 

Oct .  28  -  "Visit  from  a  Stranger,"  with  Marshall  Thompson 
and  Marjorie  Lord,  in  a  drama  of  mystery  and  intrigue  about  a  strange 
who  pays  an  unannounced  visit  to  the  home  of  an  American  family  on  a 
tiny  island  off  Bermuda. 

Nov.  4  -  "The  Gift  Horse,"  starring  Ruth  Warrick,  Robert 
Page  and  Joyce  Compton,  in  a  story  of  a  wife  who  goes  to  work  while 
her  incapacitated  husband  is  obliged  to  remain  at  home  to  look  after 
the  house  and  children. 

Frank  Wisbar  continues  as  producer-director  of  "Fireside 
Theatre."  Procter  and  Gamble  continues  its  sponsorship,  through  the 
Compton  Agency. 

- o - 
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RELIGIOUS  SERVICE  ABOARD  AN  AIRCRAFT  CARRIER 

TO  BE  TELECAST  COAST-TO-COAST  FOR  FIRST  TIME 

’Frontiers  of  Faith'  Program  to  Be  Presented 
From  Flight  Deck  of  U.S.S.  Antietam 

# - X - 

A  religious  service  will  be  televised  from  an  aircraft  car¬ 
rier  for  the  first  time  for  a  nationwide  audience  when  the  NBC  TELE¬ 
VISION  RELIGIOUS  HOUR:  FRONTIERS  OF  FAITH  presents  its  program  from 
the  flight  deck  of  the  U.S.S.  Antietam,  Sunday,  Sept.  14  (NBC-TV, 

1:30  to  2:00  p.m.,  EDT). 

The  Antietam,  a  veteran  of  eight  months  in  Korean  coastal 
waters,  is  moored  at  the  New  York  Naval  Shipyard  in  Brooklyn,  New  York. 
Lt.  Cmdr,  Alden  Read  of  the  Navy  Chaplains'  Corps  will  officiate  at 
the  interdenominational  service  for  men  and  officers  of  the  carrier. 

Traditionally  the  U.S.  Navy  holds  religious  services  on  ship¬ 
board  on  Sunday  when  possible;  the  televised  service  will  not  be 
specially  staged  for  the  TV  cameras.  The  role  of  the  NBC -TV  cameras 
on  this  occasion  will  be  simply  that  of  interloper,  picking  up  the 
simple  service  normally  offered  on  ship  when  chaplains  are  available 
and  men  are  not  restricted  by  special  operating  conditions. 

The  coast-to-coast  telecast  will  be  presented  by  NBC  and  the 
National  Council  of  the  Churches  of  Christ  in  the  U.S. A.  Doris  Ann 
is  producer  for  NBC,  John  Baird  for  the  National  Council.  Martin 
Hoade  is  director. 

(Above  program  is  for  live  telecast  and  later  kine  showings). 

- o - 
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NBC -TV  NEWS 


WILLIAM  I.  KAUFMAN'S  SECOND  ANNUAL  'BEST  TELEVISION  PLAYS,' 
INCLUDING  FOUR  PRESENTED  ON  NBC,  TO  BE  PUBLISHED  SOON 

The  Becond  annual  volume  of  "The  Best  Television  Plays," 

edited  by  William  I.  Kaufman  of  the  NBC -TV  program  department,  will  be 
published  Sept.  26. 

To  compile  this  anthology,  which  includes  complete  stage  and 
camera  directions  as  mapped  out  by  the  original  directors,  Kaufman 
canvassed  every  television  station  in  the  U.S.  after  a  careful  study  of 
hundreds  of  scripts.  Of  the  nine  plays  selected  from  the  1950-51  season, 
four  were  presented  on  NBC  television.  The  collection  includes: 

"The  Pharmacist's  Mate,"  by  Budd  Schulberg  ("Pulitzer  Prize 
Playhouse 11 ) . 

"The  Night  They  Made  a  Bum  out  of  Helen  Hayes,"  by  Billy  Rose 
("The  Billy  Rose  Show"). 

"The  Kathryn  Steffan  Story,"  by  Kathryn  Steffan  ("The  Big 
Story,"  NBC -TV). 

"The  Rocking  Horse,"  by  Doris  Halman  (“Armstrong  Circle 
Theater,"  NBC -TV) . 

"Vincent  Van  Gogh,"  by  Hoffman  R.  Hays  ( "Philco  Television 
Playhouse,"  NBC-TV). 

"Borderline  of  Fear,"  by  Joanna  Roos  and  Edward  Mabley. 

"The  Goldbergs"  ("Rosie's  Hair,")  by  Gertrude  Berg  ("The 
Goldbergs ") . 

"The  Lottery,"  by  Shirley  Jackson  ("Cameo  Theater,"  NBC-TV). 

In  addition  to  the  original  scripts,  "The  Best  Television 
Plays"  contains  introductory  remarks  by  distinguished  producers  and 
directors,  as  well  as  articles  on  behind-the-scene  activities  by  art 
directors,  costume  designers  and  other  specialists. 

Kaufman,  former  casting  director  for  NBC  television,  is  a 
lecturer  at  Fordham  and  Columbia  Universities  and  the  American  Theatre 
Wing.  A  regular  contributor  to  the  various  television  magazines,  he  is 
editor  of  the  first  volume  of  "Best  Television  Plays"  and  co-author 
with  Robert  Colodzin  of  "Your  Career  in  Television. 
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CORRECTION,  PLEASE! 


EDITORS : 

Please  substitute  following  for  first  sen¬ 
tence  of  fourth  paragraph,  O.B.  Hanson  speech 
in  Chicago,  sent  to  you  Sept.  9  for  release  Fri¬ 
day  P.M. ,  Sept .  12: 

"Hanson  looked  ahead  to  future  perfection  of 
the  tiny  transistor  which  will  improve  any  type 
of  electronic  apparatus  now  using  vacuum  tubes." 
End  substitute  --  pick  up  second  sentence  be¬ 
ginning  "NBC’s  chief  engineer,  etc." 
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September  11,  1952 


MILTON  BERLE  RETURNS  TO  TV  SEPT.  l6 

Star  to  Greet  Martha  Raye  and  Dennis  King 
As  Guests  When  ’Texaco  Star  Theatre’ 
Starts  Season  with  New  Format 


*X* 


Martha  Raye  and  Dennis  King  will  be  Milton  Berle ’ s  guest 
stars  on  the  opening  night  performance  of  the  NBC -TV  TEXACO  STAR 
THEATRE  Tuesday,  Sept.  16  (8:00  p.rn.,  EDT).  Berle  will  introduce  a 
^  surprise  feature  on  the  full-hour  show,  which  returns  to  the  network 
with  a  new  format  after  its  Summer  vacation. 

Miss  Raye,  one  of  the  alternating  stars  of  the  NBC-TV  "All 
Star  Revue,"  which  she  will  headline  Saturday,  Sept.  27  (8:00  p.m., 
EDT),  has  appeared  frequently  with  Berle.  King,  distinguished 
British-born  star  of  stage  and  screen,  will  make  his  first  appearance 
on  "Texaco  Star  Theatre." 

Jimmy  Nelson,  24-year-old  ventriloquist,  will  return  to  the 
show  to  entertain  with  his  commercials.  He  will  be  "aided"  by  his 
alter  egos,  Danny  O' Day  and  Humphrey  Higsbee,  and  his  "dog"  Farfel. 
The  Texaco  Men  quartet  also  will  return  to  deliver  the  musical  mes¬ 
sages  for  the  sponsor.  Alan  Roth  will  continue  as  musical  director. 

The  program,  which  was  formerly  a  weekly  feature  on  the  net- 
\  work,  will  be  presented  three  weeks  out  of  every  four  during  the  new 
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2  -  Milton  Berle 


season.  Gregg  Garrison  will  be  the  director  and  Goodman  Ace  will  head 
the  writing  staff,  which  will  include  Aaron  Rubin,  Arnold  Auerbach, 
Selma  Diamond,  Ray  Golden  and  Jay  Burton.  The  series  will  continue 
under  sponsorship  of  the  Texas  Co.  through  the  Kudner  Agency. 

The  "Texaco  Star  Theatre"  received  wide  acclaim  from  press 
and  television  viewers  soon  after  its  premiere  June  8,  1948.  Berle, 
who  appeared  on  the  first  show,  was  originally  scheduled  for  four  per¬ 
formances.  However,  his  instant  popularity  won  him  the  star  spot  on  a 
permanent  basis,  and  in  October,  1948,  be  received  the  title  of  “Mr. 
Television"  when  the  program  scored  the  highest  survey  rating  ever  re¬ 
ported  for  a  regularly  scheduled  radio  or  television  show. 

"Texaco  Star  Theatre"  has  been  consistently  at  or  near  the 
top  of  national  listeners*  surveys  ever  since  Berle  became  permanent 
star  on  Sept.  21,  1948. 

During  the  four  years  since  its  start,  Berle  and  the  program 
have  received  numerous  honors,  including  Variety’s  l6th  Annual  Show- 
management  award  as  "Mr.  Television  of  1949,"  Billboard’s  17th  Annual 
Radio  Editors’  survey  as  "Television’s  Outstanding  Star"  (1950),  Look 
magazine’s  First  Annual  Television  Award  for  "Best  Variety  Show"  -- 
"Texaco  Star  Theatre"  starring  Milton  Berle"  (1951).  In  addition 
Berle  and  the  show  have  topped  many  newspaper  and  magazine  readers’ 
polls. 

Berle ’s  talents  and  abilities  brought  him  one  of  the  longest 
contracts  in  showbusiness  when  he  was  signed  by  NBC  in  March,  1951,  to 
a  30-year  term  whereby  the  network  will  have  exclusive  use  of  the 
comedian’s  talents  and  services  in  acting,  producing,  writing  and  di¬ 
recting  for  radio  and  television. 
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September  11,  1952 


CLEAR  THE  DECKS  FOR  JIMMY  DURANTE I 

Margaret  Truman  and  Phil  Harris  to  Be  Guests 
Of  Comedian  for  His  First  Show  of  New 
Season  on  ’All  Star  Revue* 


"Look  out,  look  out,  wherever  you  are l" 

"Sound  man,  keep  your  distance  with  that  boom  mike  or  else 
I’ll  chew  it  off.  Cameramen,  be  nimble;  keep  those  picture  boxes 
movin’.  Stage  manager,  clear  the  decks,  I'm  about  ready  to  tear  the 
joint  apart!" 

The  raucous  voice  that  accompanied  these  commands  in  an  NBC 
Hollywood  studio  scared  no  one;  in  fact,  it  was  greeted  with  sincere 
cheers  and  chuckles.  The  TV  crew  welcomed  back  the  beloved  Jimmy 
Durante . 

The  noisy  appearance  of  the  Schnozzola  signaled  the  start  of 
rehearsals  for  Jimmy's  first  NBC-TV  show  of  the  new  season  on  ALL  STAR 
REVUE  Saturday,  Sept.  20  (8:00  p.m.,  EDT) • 

Sharing  the  crew's  enthusiasm  in  greeting  Durante  were  two 
other  persons,  well-known  in  their  own  right.  One  was  Margaret  Tru¬ 
man,  the  other,  Phil  Harris.  Both  will  be  Jimmy's  guests  on  his  first 
show. 

Fresh  from  a  sun-tanned  vacation  at  the  Del  Mar  resort  in 
Southern  California,  Jimmy  notified  everyone  within  hearing  distance  of 

(more ) 
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2  -  Jimmy  Durante 


about  a  mile  or  two,  that  he  was  ready  to  start  the  new  season  on  tele¬ 
vision  in  slam-bang  fashion.  l!Ifve  sopped  up  a  lotta  new  ideas  from 
my  trip  to  England  this  Summer  and  my  bouts  with  da  horses  at  the  Del 
Mar  track,"  he  exclaimed. 

Durante  is  beginning  his  third  season  on  television,  the 
medium  in  which  he  recorded  his  greatest  professional  triumph.  The 
NBC  star  climaxed  his  first  season  by  winning  the  coveted  Peabody  Award 
"for  the  best  entertainment  in  television."  Through  the  second  season, 
Jimmy  continued  to  put  on  some  of  the  greatest  shows  ever  seen  on  TV. 

He  promises  that  this  season  will  "be  no  different.  I1 11  give  my 
everything  and  hope  the  people  continue  to  like  me." 

The  same  writing  production  staff  will  be  associated  with 
Jimmy  as  in  the  past  two  years.  Joseph  Santley  is  the  producer- 
director  and  the  writers  are  Charles  Isaacs  and  Jack  Elinson.  Roy 
Bargy  is  musical  conductor  and  Sid  Smith  will  direct  the  cameras. 

On  Saturday,  Sept.  27  (8:00  p.m.,  EDT),  Martha  Raye  will 
headline  the  "All  Star  Revue."  Her  guest  will  be  Rex  Harrison. 

- -  -o - 
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NBC  RADIO  CREDITS 


AC¬ 


CREDITS  FOR  ’THE  GREAT  GILDERSLEEVE "  ON  NBC  RADIO 


TITLE: 

TIME : 

ORIGINATION: 

FORMAT: 

STAR : 

CAST: 


PRODUCER - 
DIRECTOR: 


WRITERS: 

SPONSOR : 

AGENCY: 

ORIGINAL  STARTING 
DATE: 


“The  Great  Gildersleeve . ” 

NBC  radio,  Wednesdays,  8:30  p.m., 
EDT. 

Hollywood. 

Situation  comedy. 

Willard  Waterman  as  Throckmorton 
P.  Gildersleeve. 

Walter  Tetley  as  Leroy,  Marylee 
Robb  as  Marjorie,  Lillian 
Randolph  as  Birdie,  Dick  Crenna 
as  Bronco,  Richard  LeGrand  as 
Peavy,  E.  Ross  as  Judge  Hooker, 
Arthur  Q.  Bryan  as  Floyd  Munson, 
Ken  Christy  as  Chief  Gates,  Jim 
Backus  as  Bullard,  and  Lee  Keel 
as  the  voices  of  Marjorie’s 
twins . 


Frank  Pittman  (Virgil  Reimer  for 
NBC) 

John  Elliotte  and  Andy  White 
Kraft  Foods  for  Parkay  Margarine 
Needham,  Louis  and  Brorby,  Inc . 

Aug.  31 >  19^1  with  NBC  for  Kraft 
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NBC  RADIO  TO  COVER  12  TOP  COLLEGE  FOOTBALL  GAMES 


Schedule  Offered  to  Affiliate  Stations  on  Co-op  Basis 


■5C-* 


x 

4\ 


A  selection  of  12  of  the  nation’s  top  college  football  games 
will  be  broadcast  over  the  NBC  radio  network  beginning  Saturday, 

Sept,  20  and  every  Saturday  thereafter,  Tom  S,  Gallery,  NBC  director 
of  Sports,  announced  today. 

The  schedule  of  games  (network  except  WNBC)  as  released  by 
Gallery,  is: 

Sept,  20  --  Washington  &  Lee  vs,  Duke,  at  Durham,  N.C., 

3:15  P.m.,  EDT . 

Sept,  27  --  Michigan  vs,  Michigan  State,  at  Ann  Arbor,  Mich,, 
2:45  p.m.,  EDT. 

Oct ,  4  --  Texas  vs,  Notre  Dame,  at  Austin,  Texas,  2:45  p.m., 

EST. 


Oct,  11  --  Illinois  vs,  Washington,  at  Champaign-Urbana,  Ill 


*j 


2:15  P.m.,  EST. 

Oct,  18 

1 : 45  p.m,,  EST, 

Oct,  25 

EST. 


--  Alabama  vs,  Tennessee,  at  Knoxville,  Tenn., 


—  Princeton  vs.  Cornell,  at  Ithaca,  N.Y.,  1:45  p.m.. 


(more ) 
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2  -  Football  Games  on  Radio 


Nov.  1,  8,  15,  22  and  29  --  open  dates,  to  be  filled  as  the 
most  interesting  contests  develop  between  front-running  teams, 

Dec ,  6  --  Kentucky  vs,  Florida,  at  Gainesville,  Fla., 

1:45  p.m.,  EST, 

The  programs  will  start  15  minutes  before  the  kickoff  of 
each  game,  with  veteran  sportscaster  Bill  Stern  giving  the  play-by- 
play  description  of  each  game  in  his  popular  style,  Joe  Hassel  will 
be  producer. 

In  addition  to  these  12  games,  the  NBC  radio  network  also 
will  present  the  New  Year's  Day  contests  in  the  Rose  Bowl  and  the  Cot¬ 
ton  Bowl  on  Jan.  1,  1953. 

In  conjunction  with  Gallery's  announcement  of  the  schedule, 
Lud  Simmel,  manager  of  NBC  Co-Op  Sales,  stated  that  the  12-game  sche¬ 
dule,  for  the  first  time,  is  being  offered  to  NBC  radio  affiliates  as 
a  co-operative  package  for  local  sale  of  individual  games,  the  entire 
schedule,  or  any  combination  of  games.  He  announced  that  sales  of  the 
games  have  already  been  made  on  10  NBC  stations,  six  of  them  for  the 
full  schedule,  to  such  outstanding  advertisers  as  the  Texaco  Central 
Division  (WLW,  Cincinnati,  0,),  the  7-Up  Bottlers  (KSD,  St,  Louis,  Mo.) 
and  the  Frontier  Oil  Refining  Co,  (WBEN,  Buffalo,  N.Y.), 

- o - 
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’ TALLULAH ' S  DAY1  ’ 

Tallulah  Bankhead  Prepares  for  Her  TV  Debut 
Oct.  11  as  Star  of  ’All  Star  Revue’ 


*& 


The  volatile  Tallulah  Bankhead  --  who  has  been  compared 
with  a  volcano,  a  tornado,  a  Niagara  --  will  make  her  long-awaited 
television  debut  Saturday,  Oct.  11,  as  the  star  of  NBC-TV’s  ALL  STAR 
REVUE  (8:00  p.m.,  EST). 

The  dynamic  actress  who  thrilled  radio  audiences  for  two 
years  as  hostess  of  "The  Big  Show"  on  NBC  radio  is  hard  at  work  pre¬ 
paring  for  "Tallulah’s  Day,"  as  she  calls  it.  And  a  great  day  it 
should  be.  For  it  will  bring  to  television  a  star  of  great  magnitude 
--  a  unique  personality  who,  according  to  a  New  York  Newspaper  Guild 
citation,  "put  new  life  into  radio"  with  her  "Big  Show"  --  a  star 
whose  magnetic  drawing  power  in  the  theatre  has  made  a  success  out  of 
a  basically  poor  play,  and  a  great  hit  out  of  a  good  play. 

Tallulah  Bankhead  and  NBC's  "The  Big  Show"  received  proba¬ 
bly  the  most  widespread  critical  acclaim  of  any  radio  show  in  history. 
Shortly  after  the  show  began  in  the  Fall  of  1950,  Collier's  magazine 


(more ) 
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2  -  'Tallulah's  Day!’ 

devoted  all  but  about  four  inches  of  an  entire  editorial  page  to  what 
it  termed  "an  unabashed  plug  for  a  radio  program"  and  called  Tallulah 
"terrific."  The  show  business  magazine.  Variety,  cited  her  as  radio's 
"commedienne  of  the  year."  John  Crosby,  syndicated  columnist,  said, 
"'The  Big  Show’  is  one  of  the  fastest  and  pleasantest  90  minutes  in 
my  memory . " 

* 

"The  world's  only  volcano  dressed  by  Mainbocher, "  as  Tallu¬ 
lah  has  been  called,  was  born  in  Huntsville,  Ala.  Her  father,  the 
late  William  B.  Bankhead,  was  Speaker  of  the  House  of  Representatives. 

Since  her  theatrical  debut  at  the  age  of  16,  Tallulah  has 
appeared  in  about  40  plays  and  12  motion  pictures.  Her  most  memorable 
stage  role  was  as  Regina  Giddens  in  Lillian  Heilman's  "The  Little 
Poxes."  She  is  perhaps  best  known  in  the  movies  for  her  portrayals 
in  "A  Royal  Scandal"  and  "Lifeboat." 
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THE  RETURN  OF  THE  MARX -MAN 


Groucho  Marx,  Quip -and -Quiz  Master,  Resumes 
’You  Bet  Your  Life1  Show  on  Radio  and  TV 
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Groucho  Marx  and  his  award-winning  YOU  BET  YOUR  LIFE  comedy - 
quiz  will  return  to  the  NBC  radio  and  television  networks  for  the 
start  of  the  new  season  (NBC  radio,  Wednesday,  Sept.  17,  9:00  p.m., 

EDT;  NBC-TV,  Thursday,  Sept.  18,  8:00  p.m.,  EDT,  and  at  various  other 
I  days  and  times  on  the  television  network). 

During  the  Summer  Groucho  entertained  his  radio  and  televis¬ 
ion  audiences  with  "The  Best  of  Groucho,"  a  selected  group  of  13  "You 
Bet  Your  Life"  shows  which  were  repeated  while  the  merry  Marx-man  and 
his  crew  vacationed. 

Groucho’ s  ad-libs  and  unconventional  interviews  with  his  con¬ 
testants  have  brought  the  comedian  and  the  program  critical  acclaim 
and  great  popularity  with  the  listening  and  viewing  audience.  The  fab¬ 
ulous  Groucho,  who  was  signed  by  NBC  in  May,  1950  as  an  exclusive  NBC 
radio  and  television  artist,  achieved  great  success  in  vaudeville, 
musical  comedy  and  motion  pictures  before  entering  radio  or  television. 
His  "You  Bet  Your  Life"  show  started  as  a  radio  program  in  19^7  and 

became  a  feature  on  NBC  radio  and  TV  in  October,  1950. 
f 

(more) 
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2  -  Groueho  Marx 


The  program  features  an  interview  and  quiz  with  each  of  three 
couples  from  the  studio  audience,  each  contestant  being  selected  be¬ 
cause  of  an  unusual  vocation  or  background.  After  the  interview  by  the 
trigger-witted  Groueho,  each  couple  starts  off  on  the  quiz  with  a  cre¬ 
dit  of  $20,  of  which  they  can  bet  as  much  as  they  wish  that  they  can 
correctly  answer  Groueho* s  questions.  The  couple  winning  the  largest 
amount  gets  a  chance  at  the  jackpot  question  worth  at  least  $1,000. 

If  that  question  remains  unanswered,  $500  is  added  each  week  until  a 
lucky  couple  hits  the  correct  answer.  The  highest  prize  ever  reached 
in  the  jackpot  was  $6,000.  Each  couple  also  has  the  chance  to  mention 
"the  secret  word"  that  allows  them  to  split  $100. 

Groueho* s  aid  throughout  the  programs  is  announcer  George 
Penneman.  Music  is  directed  by  Jerry  Fielding.  John  Guedel,  origina¬ 
tor  of  "You  Bet  Your  Life,"  produces  the  series,  which  is  co-directed 
by  Bob  Dwan  and  Bernie  Smith,  from  Hollywood. 

"You  Bet  Your  Life"  will  continue  to  be  sponsored  by  the 
DeSoto -Plymouth  Dealers  of  America  through  Batten,  Barton,  Durstine  and 
Osborn,  Inc. 
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NBC  TRADE  NEWS 


NBC  FILM  SALES  STAFF  DISCUSSES  PLANS  FOR  MAJOR  SHOWS 
AT  FIRST  BI-ANNUAL  NATIONAL  SALES  MEETING 

Members  of  the  Film  Sales  staff  of  the  National  Broadcasting 
Company  recently  held  their  first  bi-annual  national  sales  meeting  to 
discuss  current  releases  and  plans  for  advertising,  promotion  and  ex¬ 
ploitation,  it  was  reported  by  Robert  W.  Sarnoff,  vice  president  of 
the  Film  Division,  prior  to  his  departure  today  for  Europe. 

Sarnoff  first  will  visit  London  where  he  will  confer  with 
Douglas  Fairbanks,  Jr.,  on  plans  for  the  new  series  of  39  half-hour 
dramatic  programs  which  Fairbanks  will  produce  and  in  which  he  will 
act  as  host  and  occasionally  star.  The  new  series  is  scheduled  for 
release  on  the  air  in  mid-December. 

Sarnoff  reported  that  several  important  sales  have  been  al¬ 
ready  made  and  details  will  be  announced  in  the  near  future. 

During  the  highly  successful  sales  meeting,  plans  were  dis¬ 
cussed  for  NBC»s  four  major  film  properties.  These  are: 

"Dangerous  Assignment,”  with  Brian  Donlevy,  a  half-hour  show 
produced  by  Don  Sharpe,  currently  sold  in  58  markets. 

"Hopalong  Cassidy,”  starring  William  Boyd,  a  new  series  of 
30-minute  television  films  already  sold  in  42  markets. 

"International  Theatre,"  the  Douglas  Fairbanks  series. 

"Lilli  Palmer  Show,"  a  15-minute  program  featuring  Miss 
Palmer  and  a  name  guest. 

Complete  satisfaction  concerning  the  overall  production  and 
sales  plans  for  1953  was  expressed  by  both  Sarnoff  and  John  B.  Cron, 
national  sales  manager  of  NBC  Television  Film  Sales. 
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MOST  ELABORATE  RADIO  AND  TV  NEWS  CENTER— WITH 
’ELECTRONIC  BRA  IN' --TO  BE  INSTALLED  BY  NBC 
FOR  ELECTION  NIGHT  HEADQUARTERS 

500-Man  Staff  to  Provide  Around-the-Clock  Returns 

NBC  will  install  the  most  elaborate  radio  and  television 
news  center  in  broadcasting  history  --  complete  with  "electronic  brain" 
—  in  its  largest  Radio  City  (New  York)  studio,  8-H,  to  accommodate 
its  election-night  headquarters. 

Continuous,  around-the-clock  reporting  of  election  returns 
will  begin  when  the  polls  close  in  the  East  (about  8:00  p.m.,  EST, 
Tuesday,  Nov,  4),  and  will  continue  on  the  NBC  radio  and  television 
networks  until  most  of  the  returns  are  in  the  following  morning. 

William  R.  McAndrew,  director  of  NEC's  radio  and  television  coverage  of 
both  political  conventions  in  Chicago,  will  be  in  charge  of  the  election 
night  news  center, 

A  500-man  staff,  including  the  roster  of  25  topflight  news¬ 
men  who  gave  the  nation  the  most  complete  story  of  the  political  con¬ 
ventions  in  Chicago,  will  assemble  and  report  up-to-the-minute  returns 
from  every  part  of  the  nation  on  Tuesday  night,  Nov,  4,  More  than 
1,000  additional  newsmen  at  NBC  affiliated  stations  throughout  the 
country  will  be  in  their  newsrooms  around-the-clock  to  report  the 
latest  ballot  counts,  human  interest  stories  and  the  significance  of 
voting  trends  in  their  areas. 


(more ) 
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2  -  Election  Coverage 


On  election  night  NBC  will  unveil  an  "electronic  brain/' 
a  huge  tabulator  designed  especially  to  keep  televiewers  abreast  of  the 
returns  in  the  Presidential  contest  and  other  key  battles  for  governor¬ 
ships  and  Congressional  seats.  The  "electronic  brain"  will  incorporate 
all  the  features  which  kept  NBC  in  the  forefront  in  its  reporting  of 
balloting  during  the  Democratic  convention,  and  will  contain,  in 
addition,  new  projection  devices.  Officials  of  NBC  have  been  working 
out  the  construction  of  the  machine,  which  will  flash  latest  figures 
instantaneously  on  TV  screens,  with  engineers  from  RCA,  the  National 

Cash  Register  Co,  and  the  American  Totalizer  Co, 

To  coordinate  election  results  and  bulletin  news  for  broad¬ 
cast,  NBC  will  make  use  of  its  combined  radio-TV  news-desk  system 
which  it  pioneered  with  great  effectiveness  in  Chicago,  The  joint 
desk  will  be  the  nerve  center  for  disseminating  all  latest  information 
to  radio  and  television  reporters, 

NBC  will  assign  commentators  to  report  and  analyze  the 
Presidential  voting,  while  others  will  report  from  a  special  news  desk 
concentrating  on  the  important  Senatorial  contests,  such  as  that  in 
Wisconsin,  A  third  combined  newsdesk  will  report  gubernatorial 
contests  in  Illinois,  Massachusetts,  Michigan,  Ohio,  Texas,  Indiana 
and  Arizona.  A  fourth  radio-TV  newsdesk  in  NBC's  election-night  head¬ 
quarters  will  cover  state-by-state  voting  for  hotly  contested  seats  in 
the  House  of  Representatives, 

Alongside  the  editor  and  reporter  at  each  of  the  combined 
radio-TV  newsdesks  will  be  a  team  of  tabulators  breaking  down  the  re¬ 
sults  on  the  electronic  computer  into  states  and  electoral  districts, 
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3  -  Election  Coverage 


and  posting  them  on  a  huge  blackboard  which  will  cover  the  length  of 
studio  8-H. 

NBC  will  station  TV  camera  crews,  newsmen  with  tape  recording 
equipment,  and  commentators  at  the  various  candidates'  headquarters  in 
New  York  and  at  both  Democratic  and  Republican  National  Committee  of¬ 
fices  in  Washington. 

Several  temporary  TV  settings  and  radio  studios  will  be  con¬ 
structed  adjacent  to  the  newsdesks  to  provide  facilities  for  interviews 
with  top  political  figures,  commentary  and  programs  on  the  margin  of 
the  election  reports.  Most  of  NBC's  Washington  news  staff  and  comment¬ 
ators  from  other  key  cities  will  be  concentrated  in  New  York  for  elec¬ 
tion  night. 

Current  plans  call  for  continuous  network  programming  on  both 
NBC  radio  and  television  from  the  time  the  polls  close  in  the  East 
(about  8:00  p.m,,  EST) ,  with  three  to  five  minutes.-per  hour  allotted 
to  local  stations  for  broadcasting  the  latest  local  results. 

Reports  from  NBC  correspondents  in  key  foreign  capitals  will 
let  NBC  audiences  know  what  the  world  reaction  to  U.S,  election  results 
is* 

NBC  will  have  food  catered  to  the  500-man  staff  that  will  be 
working  from  late  Tuesday  afternoon  (Nov.  4)  until  most  of  the  returns 
are  in  Wednesday  morning.  Dressing  ro  ms,  cots  and  a  completely 
equipped  hospital  dispensary  will  be  set  up  for  the  staff. 
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CREDITS  FOR  NBC -TV’S  ’TEXACO  STAR  THEATRE’ 


PROGRAM: 

"Texaco  Star  Theatre" 

RETURN  DATE: 

Tuesday,  Sept.  16 

TIME: 

8:00-9:00  p.m.,  EDT, 
three  weeks  out  of 
every  four. 

FORMAT! 

Comedy-variety  which  head¬ 
lines  Milton  Berle  and 
guest  stars. 

STAR: 

Miltoh  Berle . 

GUESTS  ON  SEPT.  16: 

Martha  Raye  and  Dennis 

King 

DIRECTOR : 

Gregg  Garrison 

WRITERS : 

Goodman  Ace  with  Aaron 

Ruben,  Arnold  Auerback, 
Selma  Diamond,  Ray 

Golden  and  Jay  Burton. 

MUSICAL  DIRECTOR: 

Alan  Roth 

COMMERCIALS: 

The  Texaco  Men  Quartet; 
also  ventriloquest 

Jimmy  Nelson  and  Danny 

O’ Day,  Humphrey  Higs- 
bee  and  Farfel. 

SPONSOR: 

The  Texas  Co. 

AGENCY: 

Kudner  Agency 

ORIGINATION: 

New  York 

ORIGINAL  STARTING 
DATE: 

June  8,  19^8 

o - 
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CREDITS  FOR  f  KUKLA ,  FRAN  AND  OLLIE '  ON  NBC -TV 


TITLE: 

"Kukla,  Fran  and  Ollie" 

TIME : 

NBC -TV,  Sundays,  4:00  p.m., 

EDT 

ORIGINATION 

Chicago 

RETURNED: 

Aug.  24,  1952 

STARS : 

j 

Burr  Tillstrom  with  Kukla, 

Ollie  and  Fran  Allison 

CAST: 

Buelah  Witch,  Fletcher  Rabbitt, 
Madame  Ooglepuss,  Colonel 

Crackey,  Mercedes,  Dolores, 

Olivia  Dragon,  and  Cecil  Bill. 

PRODUCER : 

Beulah  Zachary 

DIRECTOR: 

Lewis  Gomavitz 

MUSIC  DIRECTOR: 

Jack  Fascinato 

COSTUME  DESIGNER: 

Joe  Lockwood 

SPONSOR: 

Radio  Corporation  of  America 
(alternate  weeks) 

AGENCY: 

J.  Walter  Thompson  Co. 

ORIGINAL 

STARTING  DATE: 

Oct.  13,  1947 

* - 
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Red  Skelton  to  Return  to  NBC-TV 

Sundays  at  New  Time --7  P.M. 

w  w  - if 

Red  Skelton  will  be  back  on  NBC-TV  Sunday,  Sept,  28  at  a 
new  time  --  7:00  p.m.,  EST. 

In  one  short  season  on  television  the  famous  clown  earned 
^  honors  ranging  from  doughnut -dunking  championships  to  accolades  as 
"Comedian  of  the  Year"  from  nearly  every  possible  source.  The  rating 
services,  furthermore,  were  tangible  proof  that  a  vast  new  audience 
had  embraced  Skelton  and  followed  him  loyally  every  Sunday^ 

Now  millions  of  youngsters,  who  had  been  packed  off  to  bed 
before  10:00  p.m.  (when  "The  Red  Skelton  Show"  was  televised  last 
year),  will  be  able  to  see  the  inimitable  clown  in  such  hilarious 
specialties  as  Willie  Lump  Lump’s  coming  home  to  find  his  living-room 
topsy-turvy.  They  will  be  able  to  join  their  parents  in  front  of  the 
TV  set  when  Skelton,  with  an  infectious  laugh,  describes  the  latest 
exploits  of  his  children  --  or,  in  a  less  benign  attitude,  enacts  a 
travesty  on  children  as  "Junior,  the  mean  widdle  kid." 

« 

Other  Skelton  specialties  --  his  characters  of  San  Fernando 
Red,  the  politician  of  questionable  integrity;  Deadeye,  the  cowboy, 


(more ) 
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2  -  Red  Skelton 


Clem  Kaddiddlehopper,  the  country  bumpkin;  Cauliflower  McPugg,  retired 
pugilist  --  and  entirely  new  comedy  sketches  and  interludes  will  en¬ 
liven  the  "Red  Skelton  Show"  on  NBC  television.  As  during  the  first 
season,  the  program  will  be  highlighted  by  guest  acts.  David  Rose  is 
music  director. 

Sponsored  by  Procter  and  Gamble,  the  "Red  Skelton  Show"  will 
be  produced  by  Skelton  and  directed  by  Marty  Rackin,  Writers  include 
Skelton,  John  Fenton  Murray,  Ben  Freedman  and  Will  Fowler.  The  pro¬ 
gram  is  packaged  by  the  Russell  M.  Seeds  Co,,  and  the  agency  for  the 
sponsor  is  Benton  &  Bowles, 

Skelton,  an  ebullient  and  irrepressible  clown,  comes  by  his 
comedy  naturally:  his  father  was  a  real  circus  clown,  and  Red  grew 
up  under  the  big  top.  His  early  showbusiness  life  included  working 
on  a  Mississippi  River  showboat,  the  vaudeville  circuit  as  a  song-and- 
dance  man,  and  --  during  the  depression  --  emceeing  dance  marathons  in 
which  his  vocal  chords  kept  pace  with  the  tired  dancers. 

He  first  came  to  the  attention  of  a  large  audience  with  a 
bit  part  in  the  movie  version  of  "Having  Wonderful  Time"  (1938)*  and 
since  then  has  climbed  steadily  —  in  films,  on  radio  for  10  years, 
and  eventually  in  television  --  in  fame  and  popularity. 

- o - 
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HERMAN  HICKMAN --FOOTBALL  COACH,  CHEF,  FARMER 
AND  POET- -WILL  BE  STARRED  IN  OWN 
SHOW  ON  NBC -TV  NETWORK 


Herman  Hickman,  the  football  coach  who  has  become  a  vastly 
popular  television  personality,  will  be  starred  in  THE  HERMAN  HICKMAN 
SHOW  over  the  NBC  television  network  on  Fridays,  7:00-7:15  p.m.,  EST, 

^  starting  Oct,  3. 

The  "Herman  Hickman  Show, "  sponsored  by  the  General  Cigar 
Co.,  Inc,  for  Robt,  Burns  Cigars  and  Cigarillos,  will  be  a  showcase  for 
Hickman’s  versatility  in  many  fields,  including  sports.  He  is  known 
as  a  chef,  a  farmer,  a  poet  --  and  the  program  will  give  free  rein  to 
his  warm  personality. 

A  program  with  distinctly  masculine  appeal,  the  "Herman 
Hickman  Show"  will  feature  guests  and  celebrities  from  all  walks  of 
life  who  have  interests  in  common  with  Hickman,  The  football  expert 
may  also  make  predictions  concerning  the  important  gridiron  contests 
to  be  played  the  following  afternoon. 

Hickman  was  born  in  Johnson  City,  Tenn,,  in  1911.  He  first 
)  Played  football  at  Baylor  Preparatory  School,  in  Chattanooga,  from 

(more ) 
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2  -  Herman  Hickman 


which  he  was  graduated  in  1928,  At  the  University  of  Tennessee  he 
was  a  stellar  guard,  named  by  Grantland  Rice  to  the  All-America  team 
of  1931.  After  graduating  from  Tennessee  the  following  year,  Hickman 
played  professional  football  for  the  Brooklyn  Dodgers  ( * 32 - 1 34 )  and 
then  went  into  coaching. 

For  five  years  as  assistant  to  Coach  Earl  Blaik  at  West 
Point,  Hickman  is  credited  with  the  development  of  six  All-America 
linemen  at  the  Military  Academy,  In  1948  Hickman  was  named  head 
coach  at  Yale,  where  he  is  still  retained  in  an  advisory  capacity. 

Outside  of  sports,  Hickman’s  versatility  and  his  humor  were 
quickly  recognized,  and  last  year  he  had  his  own  radio  program  over 
the  NBC  network.  He  has  been  a  guest  panelist  on  many  television 
shows,  having  been  termed  a  "professional  athlete  of  the  tongue," 

His  knowledge  of  literature,  his  ability  to  quote  and  write  poetry, 
have  made  him  a  personality  much  in  demand, 

- o - 
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MARTIN  AND  LEWIS  TO  HEADLINE  SEASON*  S 


■55- 


FIRST  1  COLGATE  COMEDY  HOUR* 

Rosemary  Clooney,  Bill  Skipper  to  Be  Featured 
In  Show  Marking  Comics*  Return  to  TV 


Hr 


55- 


Dean  Martin  and  Jerry  Lewis,  two  ’’men  of  madness,"  will  head¬ 
line  the  season’s  first  session  of  the  COLGATE  COMEDY  HOUR  on  the  NBC- 
TV  network  Sunday,  Sept.  21,  8:00-9:00  p.m.,  EDT. 

Juke-box  Queen  Rosemary  Clooney  and  dancer  Bill  Skipper  will 
be  on  hand  for  the  festivities.  Dick  Stabile  will  be  the  band  leader. 

Dean  and  Jerry  have  been  running  wild  this  Summer  in  theater 
and  outdoor  appearances  all  over  the  country.  They  will  present  the 
highlights  of  these  "rock  ’em  and  sock  ’em"  engagements  during  their 
60  minutes  before  the  TV  cameras  in  Hollywood. 

This  is  the  third  successive  season  for  the  "Colgate  Comedy 
Hour"  and  for  Martin  and  Lewis.  The  program  set  a  pattern  for  TV  by 
creating  the  rotating  comic  format,  and  has  established  it  as  a  favor¬ 
ite  of  public  and  critics  alike. 

Following  Martin  and  Lewis  on  the  Sunday  night  series  will 
be  Eddie  Cantor  (Sept.  28),  Donald  O’Connor  (Oct.  5),  Bob  Hope  (Oct. 
12),  and  Abbott  and  Costello  (Oct.  19). 

Martin  and  Lewis  have  been  described  by  Sophie  Tucker  as  "a 

(more ) 
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2  -  Colgate  Comedy  Hour 


combination  of  the  Keystone  Cops,  the  Marx  Brothers,  Abbott  and  Cos¬ 
tello,  and  Charlie  Chaplin.”  They  got  together  about  five  years  ago, 
and  within  two  years  had  catapulted  to  stardom  by  amazing  patrons  of 
New  York's  Copacabana  nightclub  where,  in  the  words  of  Life  Magazine, 
"they  wrecked  more  havoc  than  a  typhoon.  They  watered  customers'  cig¬ 
ars,  spilled  customers'  food,  battered  and  embraced  each  other,  staged 
short  sprints  around  the  premises  and  occasionally  sang  songs.  They 
were  a  howling  success  and  they  never  came  back  to  earth.” 

When  the  plans  for  the  "Colgate  Comedy  Hour”  were  being  for¬ 
mulated  in  19^9,  Sam  Fuller,  who  is  now  the  executive  producer  of  the 
series,  suggested  that  Martin  and  Lewis  should  be  given  a  chance  to  ro¬ 
tate  with  such  established  stars  as  Eddie  Cantor  and  Bob  Hope.  Martin 
and  Lewis  clicked  immediately  on  their  first  show  and  have  been  head¬ 
liners  on  the  program  since  then,  adding  another  chapter  to  their 
amazing  career. 

Ernie  Glucksman  stages  and  produces  the  Martin  and  Lewis 
shows.  Bud  Yorkin  is  director  of  television,  and  Bob  Henry  will  assist 
producer  Glucksman.  Writers  for  Martin  and  Lewis  on  both  radio  and 
television  are  Ed  Simmons  and  Norman  Leer. 
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NBC  RADIO  PROGRAM 


CREDITS  FOR  'THE  RED  SKELTON  SHOW  ON  NBC  RADIO 


PROGRAM : 

TIME: 

RETURN  DATE: 

FORMAT : 

CAST: 

DIRECTOR: 

PACKAGING  AGENCY: 

ORIGINAL  STARTING  DATE 
ON  NBC  RADIO: 


The  Red  Skelton  Show 
Tuesdays,  8:30  p.m.,  EDT 
Sept.  16,  1952 
Comedy 

Red  Skelton,  star,  and 
supporting  players 

Keith  McLeod 

Russell  M.  Seeds  Co. 

October,  1941 
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September  16,  1952 
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RALPH  EDWARDS'  'THIS  IS  YOUR  LIFE'  HUMAN  INTEREST 

SURPRISE  PROGRAM  TO  START  ON  TV  OCT.  1 


True  Tales  of  Individuals  to  Be  Presented 


PREMIERE 


Ralph  Edwards,  who  has  always  believed  that  truth  is  not 
only  stranger  but  more  dramatic  than  fiction,  will  bring  to  television 
a  program  which  had  a  vastly  successful  run  on  radio  and  which  is 
|  proof  of  his  contention:  THIS  IS  YOUR  LIFE,  on  NBC  television, 

Wednesdays ,  10:00  p.m.,  EST,  starting  Oct.  1, 

The  program  is  sponsored  on  NBC  television  by  Hazel  Bishop, 
Inc,,  for  Hazel  Bishop  No-Smear  Lipstick  and  Hazel  Bishop  Complexion 
Glow.  The  advertising  agency  for  the  sponsor  is  Raymond  Spector,  Inc. 

"This  Is  Your  Life"  each  week  will  present  the  detailed 
story  of  the  life  of  some  individual  —  a  celebrity,  perhaps,  or  a 
private  citizen  with  a  special  story  --  selected  by  Edwards  for  his 
or  her  human  interest. 

"I  believe  that  the  program  will  be  even  more  successful 
on  television  than  on  radio,"  Edwards  has  said,"  After  all,  there 
were  always  some  skeptics  who  refused  to  believe  that  the  stories  were 
real,  that  the  subjects  were  genuinely  surprised,  that  the  situations 
^  were  spontaneous  and  unrehearsed.  With  television,  people  can  see 
for  themselves  —  and  believe," 

(more) 
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2  -  ’This  Is  Your  Life' 

Edwards  has  a  large  staff  helping  him  to  learn  all  about 
the  subjects  chosen  for  "This  is  Your  Life."  About  20  persons  get  to 

work  about  two  weeks  in  advance  of  a  particular  telecast,  and  start 

✓ 

telephoning  to  all  sections  of  the  country  —  to  the  wife  or  husband, 
friends,  relatives,  business  and  school  acqua intances  of  the  indi¬ 
vidual  whose  life  is  to  be  dramatized.  Gradually  the  story  takes 
shape. 

As  many  as  100  long-distance  phone  calls  have  been  made 
tracing  down  the  life  of  a  particular  person.  One  of  them  lived  in 
Oolagah,  Okla . ,  where  there  was  only  one  telephone  operator  —  and  no 
phone  service  when  she  went  to  lunch.  Edwards  waited,  however,  and 
got  his  man. 

One  particularly  ingenious  trick  of  Edwards  bore  out  his 
contention  that  everybody's  life  is  interesting.  He  selected  a  random 
passer-by  on  the  corner  of  Sunset  and  Vine,  spoke  to  him  briefly,  and 
within  seven  days  had  his  complete  history  —  along  with  family  and 
friends  —  assembled  for  air  time.  The  subject,  Harry  Steffel, 
happened  to  be  looking  for  a  suitable  location  for  a  fruit  market. 
Edwards  found  him  one  --  and  gave  him  a  gala  Hollywood  premiere, 
complete  with  search  lights  and  Hollywood  stars. 
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NBC -TV  NEWS 


PUBLIC’S  QUESTIONS  ON  POLITICAL  CAMPAIGN  TO  BE  ANSWERED 
BY  NBC'S  WASHINGTON  NEWSMEN  IN  NEW  TV  SERIES 

’Campaign  Call1  to  Start  Sept.  29 

Answers  to  important  political  campaign  questions  will  be 
offered  on  CAMPAIGN  CALL,  a  new  television  feature  of  NBC's  News  and 
Special  Events  department,  to  start  Sept.  29  (NBC-TV  network  except 
WNBT,  Mondays  through  Fridays,  10:30-11:00  a.m.,  EST)  and  continue 
through  Election  Day,  Tuesday,  Nov.  4. 

On  "Campaign  Call,"  NBC's  Washington  staff  of  newsmen  will 
answer  questions  which  have  been  submitted  by  the  public.  A  similar 
special  program  was  launched  by  NBC  at  the  beginning  of  the  political 
conventions  in  Chicago  last  July.  The  program  was  so  successful  at 
the  time,  and  subsequent  mail  demand  for  its  repetition  was  so  heavy, 
that  William  R.  McAndrew,  director  of  NBC's  radio  and  television  cam¬ 
paign  coverage,  decided  to  bring  a  show  with  a  similar  format  back  to 
the  air  for  the  pre-election  period. 

Directed  by  Ted  Ayers,  "Campaign  Call"  will  have  Frank  Blair 
as  moderator,  with  three  of  the  following  NBC  Washington  newsmen  daily, 
in  rotation:  Morgan  Beatty,  David  Brinkley,  Leif  Eid,  Richard  Hark- 
ness,  Earl  Godwin,  A1  Warner,  Ray  Henle  and  Ned  Brooks.  Occasional 
important  guests  from  the  Republican  and  Democratic  National  Committee 
will  be  on  hand  to  answer  questions  along  with  the  NBC  newsmen. 
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September  16,  1952 


'ALDRICH  FAMILY*  BACK  WITH  NEW  HENRY 
AFTER  SEASON'S  ABSENCE  FROM  RADIO 

Radio  will  echo  once  more  to  the  resounding  call  of  "Henry] 
Henry  Aldrich] "  as  the  comedy  show,  THE  ALDRICH  FAMILY,  returns  to 
radio,  after  a  season's  silence,  Sunday,  Sept,  21  (NBC  radio,  7:30  p.m„ 
EDT) . 

This  now-classic  comedy  of  a  contemporary  Penrod  will  star 
young  Bobby  Ellis  in  the  role  created  and  played  for  many  years  by  Ezra 
Stone,  now  a  busy  stage  and  television  director.  This  will  be  the  14th 
season  on  the  air  for  the  program  whloh  grew  out  of  a  stage  hit,  "What 
a  Life,"  in  1938, 

Originally  designed  as  a  comedy  spot  on  the  Rudy  Vallee  Show 
the  radio  version  of  Clifford  Goldsmith's  stage  play  has  had  a  long 
run  as  one  of  radio's  perennial  hit  shows.  Its  alumni  are  found  today 
in  Hollywood,  Broadway  and  in  TV,  Betty  Field,  who  once  played  Henry's 
girl  friend,  is  a  stage  and  movie  star  noted  for  her  dramatic  port¬ 
rayals.  House  Jamison,  who  for  many  years  has  portrayed  Henry's 
father,  Sam  Aldrich,  has  that  role  on  both  radio  and  TV.  Katherine 
Raht,  Mrs.  Aldrich  on  the  radio  series,  begins  her  thirteenth  year  in 
the  role  this  season. 


(more) 
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2  -  'Aldrich  Family' 


On  the  Sept.  21  program,  Henry  tries  to  persuade  his  class¬ 
mates  at  Centerville  High  School  to  give  a  "Corn  Dance"  as  their 
major  social  effort  of  the  Fall,  Henry's  interest  in  corn  centers 
around  14  bushels  of  it  paid  to  him  for  work  as  a  farmhand  during  the 
Summer.  His  attempts  to  convert  his  corn  payment  into  hard  cash  back¬ 
fire  with  the  discovery  that  the  14  bushels  are  horse  corn,  rather 
than  sweet  corn. 

Scripts  for  this  season's  radio  series  are  written  by 
Clifford  Goldsmith,  originator  of  the  "Aldrich  Family."  The  program 
will  be  directed  by  Ed  Duerr, 
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'JUVENILE  JURY,'  WITH  JACK  BARRY  AS  MODERATOR, 
RETURNS  TO  RADIO  SEPT.  21 

JUVENILE  JURY,  long  a  popular  radio  feature  which 
became  a  television  attraction,  as  well,  will  return 
to  radio  on  .the  NBC  network  every  Sunday  beginning 
Sept,  21  (6:30  p.m.,  EDT) . 

Jack  Barry,  originator  of  "Juvenile  Jury,"  will  be 
emcee  and  moderator  of  the  world's  youngest  "jury," 
which  consists  of  five  children  ranging  in  age  from 
three  to  12  years.  The  panel  will  discuss  questions 
concerning  parents'  minor  difficulties  with  their 
children,  and  children  who  have  problems  with  their 
parents,  brothers,  sisters  or  young  friends. 

Every  week  two  guest  children  will  present  their 
problems  to  the  young  panel  members  in  person.  Juven¬ 
ile  jurors,  selected  for  their  sense  of  humor  and  per¬ 
sonalities,  are  chosen  from  a  pool  of  available  young¬ 
sters  drawn  from  nursery,  play  and  elementary  schools 
in  the  New  York  City  Metropolitan  area. 

"Juvenile  Jury"  will  be  directed  by  Craig  Allen 
and  produced  by  Barry  and  Enright  who  originated  the 
program.  The  television  version  of  the  show  is  pre¬ 
sented  currently  on  NBC-TV  (Wednesdays,  8:30  p.m.,  EDT). 
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'PORTRAIT  OF  A  CITY'  ON  TV 

Films  in  New  Series  to  Depict  Life  in  New  York, 
Boston,  Cleveland,  Chicago  and  Washington 


-Mr 


Mr 


A  special  series  of  documentary  films  based  on  five  of  the 
leading  cities  in  America  --  New  York,  Boston,  Cleveland,  Chicago  and 
Washington  --  will  be  presented  by  NBC-TV.  The  series,  which  will  be 
called  "Portrait  of  a  City"  after  its  radio  predecessor,  will  be  of¬ 
fered  Monday  through  Friday,  12:00  noon  to  12:30  p.m,,  EST,  from 
Sept.  29  through  Oct,  13  (network  except  WNBT). 

The  first  five  films  in  the  series  will  be  devoted  to  New 
York  City  giving  a  general  travelogue,  depicting  its  docking  areas, 
railroad  stations  and  airports,  and  portraying  its  people  in  the  dif¬ 
ferent  sections  and  boroughs.  One  film  will  be  devoted  to  Boston, 
another  to  Cleveland,  and  two  each  to  Chicago  and  Washington, 

This  documentary  series  of  "portrait  of  a  City"  will  be 
written  by  Dennis  Dalton,  produced  and  directed  by  Charles  Christenson 
with  film  editing  by  Robert  Loweree  and  Ann  Kanis. 


WASHINGTON  NEWSPAPERWOMAN  TO  COVER  EISENHOWER  TRIP 


Mrs.  Esther  Van  Wagoner  Tufty,  noted  Washington  newspaper¬ 
woman,  has  joined  the  NBC  radio  and  television  staff  covering  General 
Eisenhower's  current  campaign  trip. 

The  NBC  crew  of  cameramen  and  radio  engineers  is  headed  by 
Frank  Bourgholtzer,  NBC  White  House  correspondent.  Mrs.  Tufty,  who 
represents  a  large  number  of  newspapers,  worked  on  the  NBC  radio  and 

television  coverage  of  both  political  conventions  in  Chicago  last  July. 

- o - 
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NBC -TV  CREDITS 


CREDITS  FOR  'THE  RED  SKELTON  SHOW  ON  NBC -TV 


PROGRAM: 

TIME : 

RETURN  DATE: 

FORMAT: 

CAST: 

PRODUCER : 

DIRECTOR: 

PRODUCTION  SUPERVISOR 
TV  DIRECTOR: 

WRITERS: 

SPONSOR: 

ADVERTISING  AGENCY: 

PACKAGING  AGENCY: 

ORIGINAL  STARTING 
DATE: 


"The  Red  Skelton  Show" 
Sundays,  7:00  p.m.,  EST 
Sept.  28,  1952 
Comedy 

Red  Skelton  (star)  and 
others 

Red  Skelton 

Marty  Rackin 

Fenton  Coe 

Fred  Jackson,  Jr. 

John  Fenton  Murray,  Ben 
Freedman,  Will  Fowler 
Red  Skelton 

Procter  &  Gamble 

Benton  &  Bowles 

Russell  M.  Seeds  Co. 

Sept.  30,  1951 
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September  17,  1952 


A  NEW  DAY! 

Singing  Comedian  Dennis  Day,  in  New  Role 
As  Dashing  Bachelor,  to  Star 
On  ’RCA  Victor  Show’ 

# - #  K - -X- 

PREMIERE 

There’s  a  new  Day  coming  Friday,  Oct.  3  when  Dennis  Day  be¬ 
gins  his  Fall  season  as  star  of  the  RCA  VICTOR  SHOW  (NBC-TV, 

8:00  p.m . ,  EST) . 

The  singing  comedian,  who  so  often  in  the  past  has  been  cast 
as  a  meek  young  man  dominated  by  the  ladies  in  his  life,  will  emerge 
as  a  more  dashing  type  this  season.  He  will  continue  to  sing  several 
numbers  during  each  telecast. 

He  will  be  heard  as  a  young  bachelor  coping  with  the  trials 
and  tribulations  of  life  without  the  aid  of  a  domineering  mother.  The 
setting  for  the  half-hour  dramatic  comedy  will  be  a  Hollywood  apart¬ 
ment  house  where  Dennis,  a  young  singer,  lives.  Some  of  his  fellow 
tenants  include  a  five-year-old  girl  who  hero-worships  him;  the  land¬ 
lady,  the  building  superintendent,  a  ’’ham”  actor,  and  a  constantly 
changing  list  of  girlfriends  for  the  fickle  young  man.  Cliff  Arquette 
has  been  cast  as  the  superintendent  and  Hal  March  as  the  actor. 

(more ) 

AMERICA’S  NO.  1  NETWORK  •  THE  NATIONAL  BROADCASTING  COMPANY 
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2  -  RCA  Victor  Show 


J.  Walter  Thompson  Co.,  is  the  agency  for  the  sponsor,  RCA 

Victor, 

Owen  Patrick  Eugene  Dennis  McNulty  was  born  in  New  York  City 
May  21,  1917.  He  began  singing  in  Sunday  School  and  then  in  the  choir 
of  St.  Patrick* s  Cathedral,  New  York.  He  was  shy  about  public  appear¬ 
ances,  although  he  was  a  natural  mimic  whq  entertained  his  family  and 
friends  endlessly. 

After  graduation  from  Cathedral  High  School  in  New  York,  he 
completed  a  pre-law  course  at  Manhattan  College.  He  planned  to  enter 
Fordham  Law  School  but  a  business  executive  who  heard  him  sing  "Jeannie 
with  the  Light  Brown  Hair"  paid  him  $75  to  record  the  song.  Surprised 
and  happy  with  this  easy  money,  Dennis  submitted  the  recording  in  the 
Jack  Benny  auditions  for  a  replacement  for  Kenny  Baker.  He  made  it. 
During  rehearsals  he  did  some  impersonations,  and  they  were  incorpor¬ 
ated  into  the  show.  Thus  was  launched  the  dual  Day  career  as  singer 
and  comedian. 

Day  served  in  the  Navy  during  World  War  II  and  received  his 
honorable  discharge  as  a  lieutenant  j.g. 

For  the  next  five  years  he  was  the  star  of  the  NBC  weekly  ra¬ 
dio  series,  "A  Day  in  the  Life  of  Dennis  Day.”  Now,  in  addition  to  his 
television  show,  he  has  made  several  movies,  supplied  the  voice  of  a 
Disney  cartoon  character,  "Johnny  Appleseed,"  and  is  a  busy  RCA  Victor 
recording  artist. 

He  is  married  to  the  former  Peggy  Almquist.  They  have  three 
sons  --  Patrick  James,  3;  Dennis  Eugene,  2;  and  Michael,  1. 


NBC -New  York,  9/17/52 
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September  17,  1952 


T  HOLLYWOOD  OPENING  NIGHT, ’  FIRST  LIVE  TV  DRAMA  SERIES 
TO  ORIGINATE  FROM  HOLLYWOOD  WITH  TOP  STARS, 
STARTS  OCT.  6  ON  NBC  NETWORK 

William  Bendix  to  Star  in  First  Play 


PREMIERE 

Studded  with  "firsts,”  the  premiere  of  HOLLYWOOD  OPENING 
NIGHT  Monday,  Oct.  6  (NBC-TV,  9:00  p.m.,  EDT)  will  offer  several  inno¬ 
vations  in  television  programming  of  Hollywood  origin. 

It  will  be  the  first  live  drama  series  on  television  to  orig¬ 
inate  from  Hollywood,  the  first  with  name  stars,  and  the  first  dramatic 
program  to  originate  from  NBC’s  new  studios  in  Burbank. 

The  series  will  be  sponsored  by  Pearson  Pharmacal  Co.,  througl 
the  Harry  B.  Cohen  Adv.  Co.,  Inc.  It  will  take  the  time  spot  being  va¬ 
cated  by  "Lights  Out.” 

Many  distinguished  stars  have  been  signed  to  appear  in  the 
series,  and  each  play  will  be  custom-tailored  to  showcase  the  star  per¬ 
former. 

The  initial  offering  will  be  "Terrible  Tempered  Tolliver,” 
written  by  Nelson  Gidding.  This  original  baseball  comedy,  which  will 
be  seen  during  the  World  Series,  will  be  a  starring  vehicle  for 


(more ) 

AMERICA’S  NO.  1  NETWORK  •  THE  NATIONAL  BROADCASTING  COMPANY 
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2  -  Hollywood  Opening  Night 


William  Bendix.  The  rugged  Hollywood  star  will  be  seen  as  a  highly 
respected  major  league  umpire  who  never  has  reversed  a  decision.  Life 
is  complicated  for  him  when  he  tries  to  conceal  his  need  for  reading 
glasses,  although  his  vision  still  is  good  otherwise,  and  he  has  to 
cope  with  his  daughter’s  love  for  a  young  rookie  he  can’t  tolerate. 

Other  story  ideas  are  in  preparation  under  direction  of 
Ross  Donaldson,  supervisor  of  the  literary  rights  and  story  divisions 
of  NBC. 

Bill  Corrigan  is  producer-director,  with  Marilyn  Evans  as 
his  assistant.  Wilson  Lair  will  be  script  assistant.  This  team  has 
gone  to  Hollywood  from  NBC  in  New  York  especially  to  handle  this 
assignment . 

- o - 
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NBC  RADIO  NEWS 


'THE  ADVENTURES  OF  THE  SCARLET  PIMPERNEL, '  STARRING 
MARIUS  GORING,  TO  RESUME  ON  NBC  RADIO 

THE  ADVENTURES  OF  THE  SCARLET  PIMPERNEL,  swash¬ 
buckling  escapades  of  the  fictional  hero  of  the 
French  Revolution,  first  heard  on  NBC  radio  this 
Summer,  will  be  resumed  Sundays ,  6:00-6:30  p.m,, 

EDT,  starting  Sept,  21. 

Marius  Goring,  the  distinguished  British  actor, 
will  star  as  Sir  Percy  Blakeney,  ostensibly  a  half¬ 
witted  fop  of  the  London  drawing  rooms,  but  actu¬ 
ally  "The  Scarlet  Pimpernel,"  a  daredevil  bent  on 
robbing  the  guillotine  of  its  innocent  victims. 

With  a  band  of  loyal  vigilantes,  the  Pimpernel, 
using  many  different  disguises,  effects  hair-raising 
liberations  of  prisoners  in  dungeons,  riding  in 
tumbrils  to  execution,  or  struggling  with  their 
captors . 

Based  on  the  book  of  the  same  name  by  the 
Baroness  Orczy,  scripts  for  "The  Adventures  of  the 
Scarlet  Pimpernel"  are  written  by  Joel  Murcott. 

The  series  is  produced  and  directed  by  Harry  Alan 
Towers . 
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NBC  TRADE  NEWS 


LUDEN f S  TO  SPONSOR  SEGMENT  OF  ’HOWDY  DOODY' 

Luden’s,  Inc.,  will  sponsor  the  5:45-6:00  p.m, 
segment  on  Mondays  on  HOWDY  DOODY  for  its  Fifth 
Avenue  Candy  Bar  effective  Monday,  Sept.  22.  J.M. 
Mathes,  Inc.,  is  the  agency  for  Luden’s.  The 
purchase  is  for  47  NBC-TV  stations. 

The  program  is  presented  over  the  NBC-TV 
network  Mondays  through  Fridays,  5:30-6:00  p.m., 
EDT. 


LEE  TRACY  SUBJECT  OF  PHOTO  BOOKLET 

Lee  Tracy,  who  portrays  MARTIN  KANE,  PRIVATE  EYE  on  NBC-TV 
and  radio,  is  the  subject  of  a  photo  booklet,  "Here’s  the  REAL  Dope!  " 
being  sent  to  150,000  news  dealers  throughout  the  country  by  the  pub¬ 
lishers  of  Real,  the  new  magazine  for  men,  as  promotion  for  the  initial 
issue.  Dated  October,  the  first  issue  is  just  off  the  press. 

The  photo-essay  depicts  Tracy’s  varied  reactions  as  he  reads 
different  articles  in  the  magazine.  An  article  titled  "Tough  Guys  of 
TV,"  which  appears  in  the  issue,  also  features  Tracy  as  "one  of  the 
more  legitimate  tough  boys." 
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NBC -TV  CREDITS 


CREDITS  FOR  ’PORTRAIT  OF  A  CITY’  ON  NBC-TV 


TITLE : 

"Portrait  of  a  City" 

TIME : 

NBC-TV  network  except  WNBT, 
Mondays  through  Fridays, 

12:00  noon,  EDT. 

ORIGINATION : 

New  York 

FORMAT : 

Filmed  documentary  series 
based  on  the  cities  of  New 
York,  Boston,  Cleveland, 
Chicago  and  Washington 

STARTING  DATE : 

Sept.  29,  1952  (continuing 
through  Oct.  13) 

PRODUCER -DIRECTOR: 

Charles  Christenson 

WRITER: 

Dennis  Dalton 

FILM  EDITORS: 

Robert  Loweree  and  Ann 

Kanis 

i 

-0 - 

NBC -New  York, 


9/17/52 


'A 


V  ;k)  » Y'-  ■  a  r-  '  ' •  .  !  l ’  a  m  •  ibai/VO 

0  £  lo  :3ITIT 

tTaHW  jq  tfrromtfon  VT-03M  :3MIT 

t'via.  j:  .  >1  :iauorid^  aYBbaoM 
•  TGvi  taoon  00;  21 


>(noY  w  W 

:  MOIT/.HIOIflO 

bjIt  i  v;r£S^afjtiu/oob 

W'-'A  *iO  <  >l.ci  i' o  rib  io  .xissJ 
x!  v:  :  ,  t:r:v- auS  ,  ;■»  .o? 

n  '  j  , n  i  a ..  b W  bn fi  o ^  6 ;» id r 

:?/7H  07 

.  in  1 1  r  ri  o  o )  2  < 1  ■ I  t  C;  2  . 5  q  • 
(£.f  . '*oO  fn  join 

i  57;  AG  OH  I  iAib 

noanotfai'xdO  erI*iBri’J 

*  •  )■•:  '  -'72  . 

no^isG  s if  in  a 

;  F  iiTIbW 

an  A  bits  ■  •  -  v/od  •  no  »  ::>I 

eXtt&X 

:8H0Tia.I  1.1  W 

- o- 

\ 


S^\VC\e  < >Kf  Y  waW-'j.v; 


PR-17A-9-45 


September  18,  1952 

K - - - # 

World  Series  to  Be  Telecast 
Coast-t  o-Coa.st  by  NBC -TV 

sr _ ^ — - A 

V'T  a  a  ** 

Baseball’s  annual  classic  --  the  World  Series  --  will  be 
telecast  over  the  coast-to-coast  television  network  of  the  National 
9  Broadcasting  Company.  The  Series  is  expected  to  start  Wednesday 
Oct.  1,  and  will  be  televised  starting  at  12:45  p.m.,  EST ,  except  on 
Sunday,  Oct,  5,  when  the  game  begins  an  hour  later. 

The  entire  World  Series  will  be  carried  on  NBC's  inter¬ 
connected  TV  network  under  sponsorship  of  the  Gillette  Safety  Razor 
Company,  which  has  been  prominently  identified  with  the  televising 
of  major  sporting  events  since  the  beginning  of  network  television. 

The  World  Series  telecasts  are  a  feature  of  the  Gillette 
"Cavalcade  of  Sports,"  which  includes  the  Friday  night  boxing  bouts 
at  Madison  Square  Garden  and  St.  Nicholas  Arena,  in  New  York  --  events 
the  company  has  been  sponsoring  for  the  past  nine  years.  Gillette 
has  also  sponsored  the  Army-Navy  football  classic  on  NBC-TV  for  seven 
I  consecutive  years. 

(more) 
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2  -  World  Series 


Among  the  many  historic  "firsts"  covered  by  NBC  and  Gillette 
was  the  telecast  of  the  heavyweight  title  bout  between  Joe  Louis  and 
Billy  Conn  in  June,  1946,  the  most  important  event  at  the  time  in 
post-war  television.  The  Louis-Mauriello  clash  in  September,  1946j 
both  the  Louis-Wa lcott  fights  --  December,  1947*  and  June  1948  -- 
and  the  Charles-Walcott  bout  in  June,  1949*  were  other  heavyweight 
championship  bouts  televised  by  NBC  and  Gillette. 

The  advertising  agency  for  the  sponsor  is  Maxon,  Inc. 
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SDDIS  MAYEHOFF  TO  STAR  AS  ’  DOC  CORKLE’  IN  NEW 
TV  COMEDY  SERIES  ABOUT  A  MERRY-MAD  FAMILY 

Billie  Burke,  Arnold  Stang,  Chester  Conklin,  Hope  Emerson 
Connie  Marshall  and  Arthur  Q.  Bryan  to  Be  Featured 


PREMIERE 

Eddie  Mayehoff,  radio  and  screen  comic,  will  star  in  the 
title  role  of  a  new  family  comedy  series,  DOC  CORKLE,  on  NBC-TV,  start¬ 
ing  Sunday ,  Oct.  5  (7:30  to  8:00  p.m.,  EST). 

Mayehoff  will  portray  a  neighborhood  dentist  consistently  in 

financial  straits.  Contributing  further  to  his  problems  is  a  wacky 

family  of  unpredictable  temperament. 

A  cast  of  outstanding  performers  will  be  featured  with 
Mayehoff  as  the  dentist’s  family.  Billie  Burke,  noted  comedienne  of 
films,  stage  and  radio,  will  be  seen  as  Doc  Corkle’s  sister,  a  wealthy 
widow  of  great  charm  but  little  grey  matter.  Arnold  Stang  will  por¬ 
tray  her  son,  who  administers  his  late  father’s  considerable  estate  be¬ 
cause  mother  is  so  scatter-brained.  Doc’s  father,  whose  main  occu¬ 
pation  would  appear  to  be  getting  his  harried  son  into  troublesome 
I  spots,  will  be  enacted  by  veteran  screen  comedian  Chester  Conklin,  one 

(more ) 
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2  -  Doc  Corkle 


of  the  original  "Keystone  Kops"  of  Mack  Sennett  fame. 

Hope  Emerson  will  be  seen  as  Mayehoff’s  other  sister,  who 
occupies  the  same  household  with  him.  Pretty  Connie  Marshall  will  play 
the  dentist’s  sought-after  daughter.  Arthur  Q.  Bryan,  well  known  radio 
character  actor,  will  be  the  Doc’s  best  friend  --  who  nevertheless 
owes  him  a  20-year-old  unpaid  dental  bill. 

The  Reynolds  Metals  Company  sponsors  this  series,  a  Russel  M. 
Seeds  Co.,  package,  through  the  agency  of  Buchanan  &  Co.,  Inc. 

Eddie  Mayehoff’s  star  has  been  in  steady  ascendancy.  He  won 
a  nomination  for  an  Academy  Award  with  his  hilarious  characterization 
of  Jerry  Lewis’  father  in  the  Martin  and  Lewis  film,  "That’s  My  Boy." 

He  recently  completed  another  comedy  role  in  Bob  Hope’s  forthcoming 
film,  "Military  Policeman." 

"Doc  Corkle"  is  produced  on  film  by  Kej?-  Productions  at  the 
Eagle  Lion  Studios  in  Hollywood.  Lou  Place  is  producer-director  and 
Fenton  Coe  production  supervisor.  Alan  Lipscott,  Devery  Freeman  and 
Bob  Fisher  write  the  show. 
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#  - X 

HERMAN  HICKMAN  TO  BE  FEATURED  IN  FOOTBALL  SCOREBOARD 

PROGRAM  SATURDAYS  ON  NBC  TELEVISION 

#  - K  # - -  K 

Herman  Hickman,  popular  football  coach  and  television  per¬ 
sonality,  will  be  featured  on  a  special  NBC  television  program  summari 
zing  football  scores  across  the  nation,  every  Saturday  immediately 
following  the  NBC  telecasts  of  NCAA  football  games,  starting  Saturday, 
Sept.  20. 

The  football  scoreboard  program  will  be  sponsored  by  the 
Pontiac  Division  of  General  Motors  Corp.,  and  will  run  up  to  15  minute 
in  length.  In  addition  to  giving  the  scores  from  all  over  the  country 
Hickman  will  introduce  important  guests  from  the  world  of  sports. 

The  advertising  agency  for  Pontiac  is  McManus,  John  and 
Adams,  Inc. 

Hickman,  former  football  star  and  head  coach  at  Yale  who  be¬ 
came  a  popular  television  personality  through  his  wealth  of  interests 
and  warm  humor,  was  born  in  Johnson  City,  Tenn.,  in  1911.  He  first 
played  football  at  Baylor  Preparatory  School,  in  Chattanooga,  from 
which  he  was  graduated  in  1938.  At  the  University  of  Tennessee  he 
was  a  stellar  guard,  named  by  Grantland  Rice  to  the  All-America  team 
of  1931.  After  graduating  from  Tennessee  in  1932,  he  played  pro¬ 
fessional  football  for  the  Brooklyn  Dodgers  (1932-3*0*  an<^  then  went 
into  coaching. 
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2  -  Herman  Hickman 


For  five  years  as  assistant  to  Coach  Earl  Blaik  at  West 
Point,  Hickman  was  credited  with  the  development  of  six  All-America 
linemen  at  the  Military  Academy.  In  19^8  Hickman  was  named  head 
coach  at  Yale,  where  he  is  still  retained  in  an  advisory  capacity. 
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EMERSON  DRUG  CO,  IS  FIRST  PARTICIPATING  SPONSOR 
OF  THREE  NBC  RADIO  SHOWS  IN  TANDEM  GROUP 


The  Emerson  Drug  Co,  has  signed  as  the  first  participating 
sponsor  in  the  NBC  radio  network’s  group  of  three  Tandem  Plan  programs, 
John  K,  Herbert,  NBC  vice  president  in  charge  of  Radio  and  Television 
Network  Sales,  announced  today. 

Beginning  the  week  of  Oct,  19*  Emerson  Drug’s  product,  Bromo- 
Seltzer,  will  be  advertised  on  three  of  the  network’s  outstanding  even- 
^  ing  programs:  THE  RED  SKELTON  SHOW  (Tuesdays,  8:30-9:00  p.m.,  EST); 

BARRIE  CRAIG,  CONFIDENTIAL  INVESTIGATOR,  starring  William  Gargan 
(Wednesdays,  10:00-10:30  p.m.,  EST),  and  THE  JUDY  CANOVA  SHOW  (Thurs¬ 
day,  10:00-10:30  p.m.,  EST). 

The  new  Skelton  Show  started  its  1952-53  Fall  season  on  NBC 
radio  on  Tuesday,  Sept.  16,  Gargan  returned  to  the  air  in  his  new 
time  period  on  Sept.  17.  Emerson  Drug’s  sponsorship  of  these  two 
shows  is  effective  Oct.  21  and  22,  respectively.  The  Canova  series 
will  be  broadcast  for  the  first  time  this  season  on  Oct.  23*  when 
Emerson’s  sponsorship  of  the  program  begins. 

In  announcing  the  sale,  Herbert  said:  "The  signing  of  the 
Emerson  Drug  Co,  as  the  first  sponsor  of  our  completely  new  Tandem 
lineup  is  graphic  proof  of  network  radio’s  ability  to  attract  new  spon¬ 
sors.  We  look  forward  to  a  complete  sellout  of  this  season’s  Tandem 
shows  in  the  tradition  of  our  past  successes  with  this  type  of  sponsor- 
ship  plan." 

Advertising  agency  for  Emerson  Drug  Co.  is  Lennen  &  Mitchell, 
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TOP  NBC  RADIO  COMEDIANS  TO  PARTICIPATE 
IN  ’CASCADE  OF  STARS*  HIGHLIGHTING 
THEIR  SHOWS  FOR  NEW  SEASON 


*25* 


-# 


*35* 


*35* 


The  top  comedy  talent  scheduled  to  entertain  NBC  radio 
listeners  regularly  during  1952-53*  in  "the  greatest  entertainment 
season  in  radio  history/'  will  join  forces  in  an  all-star  broadcast 
highlighting  their  programs  Friday,  Sept.  26  (NBC  radio,  9:30- 
10:00  p.m . ,  EDT) . 

Showcased  in  this  Hollywood-originated  CASCADE  OF  STARS  will 
be  Dean  Martin  and  Jerry  Lewis,  Groucho  Marx,  Red  Skelton,  Phil  Harris, 
Willard  Waterman  ("The  Great  Gildersleeve" )  and  Judy  Canova,  with  NBC 
reporter  Bob  R.  McKensie  as  host.  There  will  be  music  by  the  NBC 
Hollywood  Orchestra. 

Listeners  will  hear  impressions  of  the  shows  as  McKensie 
makes  the  rounds  of  NBC  Hollywood  radio  studios,  visiting  rehearsals 
of  favorite  programs. 

The  script  will  be  by  the  writers  for  the  particular  stars, 
with  additional  material  by  Jack  C.  Wilson.  Jacob  A.  Evans  will  be 


(more ) 
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.2  -  Cascade  of  Stars 


the  producer.  Art  Jacobsen  the  director. 

Following  are  the  return  dates  of  the  NBC  comedy  shows  to  be 
highlighteds 

Red  Skelton  Show:  Tuesday,  Sept.  16,  8:30  p.m., 

EDT. 

Martin  and  Lewis  Show:  Tuesday,  Sept.  16, 

9:00  p.m. ,  EDT. 

Groucho  Marx  -  ’’You  Bet  Your  Life”:  Wednesday 
Sept.  17,  9:00  p.m.,  EDT. 

Judy  Canova  Show:  Thursday,  Oct.  23, 

10:00  p.m. ,  EST. 

"The  Great  Gilder sleeve" :  (no  summer  recess), 

Wednesdays  at  8:30  p.m.,  EDT. 

Phil  Harris  -  Alice  Faye  Show:  Sunday,  Oct. 

5,  8:00  p.m . ,  EST. 
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NBC -TV  NEWS 


RED  SKELTON  TV  SHOW,  ON  FILM  THIS  SEASON, 

ADAPTS  'LIVE'  PRODUCTION  TECHNIQUES 

When  Red  Skelton  returns  to  the  NBC  television  network 
Sunday,  Sept.  28,  viewers  across  the  nation  will  see  him  at  the  same 
time  everywhere,  7:00  p.m. 

Last  season  there  were  filmed  segments  on  the  program,  and 
these  were  so  successful  that  Skelton  decided  to  do  the  whole  show  on 
film.  During  the  past  Summer  he  had  special  plans  drawn  up  containing 
his  ideas  of  how  a  movie  studio  could  best  be  converted  to  television. 
When  the  workmen  moved  in.  Red  personally  supervised  the  conversion 
of  the  sound  stage  at  the  Eagle-Lion  studios  in  Hollywood. 

Red  placed  the  audience  on  a  balcony  of  steeply  inclined  seats 
hovering  10  feet  over  the  stage  at  its  lowest  point.  He  then  placed 
all  scenery  on  wheels,  behind  the  usual  stage  curtains,  placed  three 
regular  movie  cameras  under  the  balcony  —  out  of  sight  of  the  audience 
—  and  the  control  booth  back  even  further  under  the  balcony. 

This  new  set-up  is  an  adaptation  of  live  TV  techniques, 
whereby  once  the  show  is  under  way  the  director  views  the  proceedings 
and  decides  which  camera  is  best  suited  to  the  shot  coming  up,  and 
presses  a  button  which  puts  that  camera  into  operation. 

Just  as  in  live  TV,  Skelton  knows  which  camera  is  being 
employed  by  means  of  a  red  light  on  the  particular  camera.  The  new 
"Red  Skelton  Show"  on  NBC  television  will  be  produced  by  Skelton 
himself  —  and  will  feature  some  of  the  newest  ideas  in  television 
today. 

- --o - 
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CREDITS  FOR  ’ DOC 
PROGRAM: 

TIME: 

FORMAT : 


STAR: 

CAST: 


PRODUCER -DIRECT OR : 
PRODUCTION  SUPERVISOR: 
WRITERS: 

SPONSOR: 

AGENCY: 

ORIGINATION: 

PACKAGING  AGENCY: 


CORKLE’  ON  NBC -TV 

DOC  CORKLE 

Sunday,  7:30  p.m.,  EST, 
starting  Oct.  5 

Situation  comedy  about  a 
neighborhood  dentist, 
beset  by  financial 
troubles  and  a  highly  in¬ 
dividualistic  wacky 
family. 

Eddie  Mayehof f  as  ,fDocM 
Ambrose  Corkle . 

Billie  Burke  as  Melinda, 
the  Doc's  sister;  Ar¬ 
nold  Stang  as  her  son, 
Windfield  Dill;  Hope 
Emerson  as  Nelly,  a- 
nother  sister;  Connie 
Marshall  as  Laurie, 

Doc’s  daughter;  Chester 
Conklin  as  Pop  Corkle; 
Arthur  Q.  Bryan  as  Doc’s 
best  friend. 

Lou  Place 

Fenton  Coe 

Alan  Lipscott,  Devery 
Freeman,  Bob  Fisher. 

Reynolds  Metals  Company 

Buchanan  &  Co.,  Inc. 

Produced  on  film  by  Key 
Productions  at  Eagle 
Lion  Studios,  Hollywood. 

Russel  M.  Seeds,  Co. 
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September  19,  1952 


Du  PONT  ’ CAVALCADE  OF  AMERICA’  TO  PRESENT 
NEW  DRAMA  SERIES  ON  NBC -TV 

Story  of  Benjamin  Franklin’s  Diplomatic 
Triumph  to  Mark  Premiere 

•3J- - #  # - # 

PREMIERE 

The  Du  Pont  CAVALCADE  OF  AMERICA,  now  in  its  l8th  year  on 
radio,  comes  to  television  now  with  a  half-hour  drama  series  to  be 

i  , 

seen  on  alternate  Wednesdays  beginning  Oct .  1  (NBC-TV,  8:30  p,m.,  EST). 

The  first  play  will  deal  with  one  of  the  most  characteristic 
of  Benjamin  Franklin’s  shrewd  triumphs  of  diplomacy,  in  "Poor  Richard," 
starring  Cecil  Kellaway  as  Franklin. 

Franklin  was  a  vigorous  70  when  John  Adams  and  John  Rutledge 
asked  him  to  join  them  in  discussing  peace  proposals  with  the  British 
Howe  brothers.  Lord  Admiral  Richard  and  General  William,  at  the  Brit¬ 
ish  headquarters  in  New  York. 

Franklin  found  the  British,  as  he  had  expected,  unreceptive  ’ 
to  all  the  American  proposals  and  he  was  inclined  to  exaggerate  the  in¬ 
firmities  of  old  age  as  an  excuse  to  avoid  the  fruitless  assignment. 

But  when  he  received  word  that  General  Washington  was  counting-  on  him 
to  delay  the  Brit-i-sh* officers  in  conference  so  that  the  American  forces 

might  escape  a  trap,  he  used  all  his  wiles  with  triumphant  success. 

(more ) 

AMERICA’S  NO.  1  NETWORK  •  THE  NATIONAL  BROADCASTING  COMPANY 
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2  -  ‘Cavalcade  of  America’ 


The  new  television  series  will  be  sponsored  by  the  Du  Pont 
Co.  Batten,  Barton,  Durstine  and  Osborn,  Inc,,  is  the  agency. 

Produced  by  Gil  Ralston  for  Televideo  Productions,  the 
series  will  be  filmed  in  Hollywood.  It  will  cover  the  panorama  of 
American  history  with  highlights  and  little-known  episodes  from  the 
lives  of  actual  historical  American  personages,  just  as  the  radio  show 
has  done  and  will  continue  to  do. 

Like  the  radio  show,  the  TV  series  also  will  spotlight  un¬ 
sung  contemporary  heroes  and  heroines.  But  whether  historic  or  as 
contemporary  as  today,  the  Americans  of  '’Cavalcade,”  both  on  radio 
and  in  television,  will  continue  to  be  those  who  best  exemplify  the 
highest  principles  of  the  American  way  of  life. 


NBC -New  York,  9/19/52 
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September  19,  1952 


DENNIS  O’KEEFE  AND  NINA  FOCH  TO  CO-STAR  IN  FIRST  PLAY 
ON  ’GULF  PLAYHOUSE,’  NEW  DRAMA  SERIES 
STARTING  OCT.  3  on  NBC -TV 


PREMIERE 

GULF  PLAYHOUSE,  a  new  half-hour  drama  series  originating  in 

i 

New  York,  will  have  its  premiere  Friday,  Oct.  3  on  the  NBC-TV  network 
at  8:30  p.m.,  EST.  ”We,  the  People,”  now  in  that  time  period,  will 
give  its  final  performance  on  Friday,  Sept.  26. 

Hollywood  film  star  Dennis  O’Keefe  will  share  billing  with 
Nina  Foch,  stage,  screen  and  video  star,  in  the  opening  program  of 
"Giilf  Playhouse,”  a  domestic  comedy  titled  "Double  By-Line.”  Don 
Ettlinger’s  original  script  treats  of  the  complications  that  arise  in 
the  household  of  an  attractive  young  married  couple  who  are  star 
reporters  on  rival  newspapers.  When  the  wife  scoops  her  husband  on  a 
big  story,  professional  jealousy  begins  to  manifest  itself  and  the 
outraged  mate  insists  that  she  quit  her  career  for  a  housewife’s  du¬ 
ties.  When  she  refuses,  their  marriage  appears  to  be  heading  for  the 
rocks . 


Prominently  cast  in  support  of  Dennis  O’Keefe  and  Nina  Foch, 
who  portray  the  embattled  duo,  will  be  the  screen’s  Frank  McHugh  as  a 
}  press  photographer  and  the  theatre’s  William  Harrigan  as  managing 
editor. 

(more ) 


AMERICA’S  NO.  1  NETWORK  •  THE  NATIONAL  BROADCASTING  COMPANY 


2  -  Gulf  Playhouse 


Gulf  Oil  Corporation,  sponsors  of  “We,  the  People,”  also 
will  sponsor  the  new  show,  through  Young  &  Rubican,  Inc. 

Prank  K.  Telford,  presently  producer  of  “We,  the  People, “ 
will  be  producer-director  of  “Gulf  Playhouse."  A  native  of  Hocking, 
Iowa,  the  37 -year-old  showman  worked  his  way  through  Wayne  University 
in  Detroit  and  was  the  first  person  in  Wayne* s  history  to  be  award¬ 
ed  a  master* s  degree  in  Dramatic  Radio  Production.  Telford  became 
producer-director  of  the  radio  version  of  "We,  the  People"  in  19^. 

He  entered  television  in  19^8  as  producer-director  of  the  Dunninger- 
Paul  Winchell  Show  and  later  served  in  a  like  capacity  for  such  pro¬ 
ductions  as  “Silver  Theatre,"  “Pulitzer  Prize  Playhouse"  and  "We,  the 
People"  on  TV. 

"The  new  series  will  present  refreshing  and  exciting 
originals,"  says  Telford,  "offering  a  wholesome,  quality  entertainment. 

- o - 
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JOAN  DAVIS  TO  MAKE  TV  BOW  IN  NEW  COMEDY  SERIES 

—  o  — 

'I  Married  Joan, 1  with  Star  Playing 
Judge's  Wife,  to  Start  Oct.  15 


FOR  RELEASE  MONDAY,  SEPT,  22 

Joan  Davis,  one  of  NBC's  leading  comedy  stars,  will  make  her 
television  debut  as  the  star  of  a  new  comedy  series,  I  MARRIED  JOAN, 
beginning  Wednesday,  Oct.  15  (8:00  p.m.,  EST)  over  the  NBC  television 
^  network. 

Spotlighted  as  the  wife  of  a  judge  of  the  Court  of  Domestic 
Relations,  Miss  Davis  will  portray  a  lady  whose  well-meaning  antics 
invariably  result  in  complications  almost  too  great  for  her  husband  to 
bear.  Many  times  he  is  on  the  verge  of  going  to  court  to  seek  advice 
on  how  to  cope  with  his  ever-loving  spouse.  Jim  Backus  will  portray 
the  long-suffering  husband. 

A  favorite  performer  for  many  years  on  screen  and  radio.  Miss 
Davis  has  bided  her  time  before  entering  the  medium  of  television  in 
order  to  find  a  show  with  a  format  exactly  to  her  liking,  "And  this 
is  it,"  he  says. 

Backus,  known  especially  for  his  creation  of  the  character 

"Hubert  Updyke"  on  the  Alan  Young  Show,  is  a  veteran  of  screen 

and  radio*  'Recently  he  has  appeared  in  a  number  of  films,  the  latest  of 

which  is  "I  Love  Melvin"  starring  Donald  O'Connor. 

(more ) 

AMERICA’S  NO.  1  NETWORK  •  THE  NATIONAL  BROADCASTING  COMPANY 
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2  -’I  Married  Joan* 


The  series  will  be  sponsored  by  the  General  Electric  Company. 
The  agency  representing  the  sponsor  is  Young  and  Rubicam. 

Hal  Walker  will  direct.  A  well-known  film  director,  he  was 
responsible  for  the  film  version  of  "Duffy's  Tavern,”  "The  Road  to 
Utopia,"  the  yet-to-be-released  comedy  "The  Road  to  Bali,"  and  four  of 
the  Martin  and  Lewis  films.  Producer  of  the  "I  Married  Joan"  series 
will  be  Dick  Mack,  who  has  produced  all  the  radio  shows  done  by  Miss 
Davis  since  19^0.  Writers  of  the  series  are  Artie  Stander  and  Phil 
Sharp. 

Miss  Davis  has  been  in  showbusiness  since  the  age  of  seven, 
when  she  toured  the  Pantages  Circuit  in  a  single  act  billed  as  the  Toy 
Comedienne.  She  was  born  Madonna  Josephine  Davis  in  St.  Paul,  Minn., 
and  attended  Mechanic  Arts  High  School  there.  After  leaving  school, 
she  returned  to  vaudeville  and  in  1933  settled  in  California,  where  in 
193^  she  made  her  first  movie,  "Way  Up  Thar."  Within  three  years  she 
had  established  herself  as  one  of  the  foremost  screen  comediennes. 

In  the  early  19^-Os  Joan  made  her  radio  debut  as  a  guest  star 
on  a  variety  program  on  which  she  did  a  parody  of  "Hey,  Daddy."  She 
sang  part  of  the  number,  dropping  into  a  monologue  for  the  rest.  A 
little  later  she  repeated  the  same  comedy  technique  with  the  popular 
song  ," Jim ,”as  guest  on  the  Rudy  Vallee  program.  Soon  she  became  a 
regular  member  of  the  cast,  and  when  Vallee  left  the  program  for  ser¬ 
vice  with  the  U.S.  Coast  Guard,  Miss  Davis  became  the  star  of  the  show. 
After  that  her  radio  successes  followed  rapidly  and  she  became  one  of 
radio's  top  personalities.  For  the  past  two  years  she  has  been  waiting 
for  the  development  of  a  TV  show  which  would  advantageously  showcase 
her  talents  as  a  comedienne, 

- — o — --- 
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NBC  RADIO  PROGRAMS 


‘FIBBER  McGEE  AND  MOLLY*  JOIN  LIST  OF  TOP  NBC 

COMEDIANS  FOR  RADIO  ‘CASCADE  OF  STARS* 

* - X  •$£ - 

Jim  and  Marian  Jordan,  known  to  millions  of  radio  listeners 

as  "Fibber  McGee  and  Molly,"  have  joined  the  roster  of  top  NBC  comedy 
stars  on  the  network’s  CASCADE  OF  STARS  Friday,  Sept,  26  (NBC  radio, 
9:30-10:00  p.m.,  EDT) . 

The  Hollywood-originated  extravaganza,  highlighting  the  qual¬ 
ity  lineup  of  NBC  radio  comedy  shows  for  this  season,  will  be  a  comedy 
version  of  the  production  of  a  radio  program,  with  the  stars  portraying 
the  various  people  involved  in  such  a  production.  Groucho  Marx  will 
play  the  "idea  man"  with  Dean  Martin  and  Jerry  Lewis  as  "writers," 

Phil  Harris  as  "director"  and  Judy  Canova  as  the  show’s  "star." 

Red  Skelton,  Fibber  McGee  and  Molly,  and  Willard  Waterman 
("The  Great  Gildersleeve" )  and  members  of  his  cast  will  be  "guest  art¬ 
ists."  NBC  reporter  and  columnist  Bob  R.  MacKensie  also  will  be  heard 
on  the  program, 

A  special  feature  will  be  the  on-the-air  premiere  of  "The  NBC 
Chimes  Concerto,"  composed  by  Robert  Armbruster,  who  will  conduct  the 
NBC  Hollywood  Radio  City  Orchestra. 

Corrected  credits  for  "Cascade  of  Stars"  are:  producer,  Harry 
Bubeck;  director.  Art  Jacobson;  chief  writer,  Richard  Pedicini;  and  as¬ 
sociate  writer;  Jack  C.  Wilson. 

- -o - — 
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NBC  RADIO  NEWS 
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‘THY  NEIGHBOR'S  VOICE,*  NEW  MONDAY-THROUGH-FRIDAY  RADIO 
PROGRAM,  FEATURES  CONCERT  SINGER  ROBERT  MILLS 


vv 


w 


PREMIERE 


Robert  Mills,  well-known  radio  and  concert  singer,  will  be 
featured  in  a  new  program  of  inspirational  and  semi-classical  vocal 
selections  on  the  NBC  radio  network  beginning  Monday,  Sept,  22.  The 
program,  titled  THY  NEIGHBOR’S  VOICE,  will  be  heard  Mondays  through 
Fridays  from  9:30  to  9:45  a.m.,  EDT. 

Mills,  who  was  with  the  San  Francisco  Opera  Company  in  1945 
and  1946,  left  opera  to  concentrate  on  his  concert  work.  He  subse¬ 
quently  appeared  with  every  major  symphony  orchestra  on  the  West  Coast 
and  in  1950  was  the  featured  soloist  with  the  Radio  City  Music  Hall 
Symphony  Orchestra. 

Having  received  as  many  as  2,200  letters  in  one  day  from 
listeners  requesting  their  favorite  hymns  or  other  selections.  Mills 
will  base  his  first  broadcasts  in  this  new  series  on  some  of  these  re¬ 
quests,  On  Monday,  Sept,  22  he  will  sing  ’’One  World,"  "In  the  Garden, 
and  two  hymns,  "Strange  Music"  and  "The  Old  Rugged  Cross."  On  Tuesday 
Sept,  23  he  will  open  with  "Homing,"  followed  by  a  hymn,  "Abide  with 
Me,"  "One  Alone,"  and  closing  with  "I’d  Rather  Have  Jesus."  On  Wednes 
day.  Sept,  24  the  selections  will  be  "Bless  This  House,"  the  hymn, 
"Shepherd,  Show  Me  How  to  Go";  "I’ll  See  You  Again,"  and  "Beautiful 
Isle  of  Somewhere." 


NBC -New  York,  9/19/52 
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NBC -TV  NEWS 


CREDITS  FOR 

PROGRAM: 

TIME: 

FORMAT: 

STAR: 

PRODUCERS : 

DIRECTOR: 

MUSIC 

DIRECTOR : 

ORIGINATION: 

SPONSOR: 

AGENCY: 

- 


'THIS  IS  YOUR  LIFE'  ON  NBC-TV 

THIS  IS  YOUR  LIFE. 

Wednesday,  NBC-TV  10:00  p,m„ 
EST,  starting  Oct.  1, 

1952. 

Dramatic  re-creations  of  the 
lives  of  various  people 

Ralph  Edwards 

Axel  Gruenberg  and  Alfred 
Paschall 

Axel  Gruenberg 

Von  Dexter 

NBC  El  Capitan  Theater, 
Hollywood 

Hazel  Bishop,  Inc. 

Raymond  Spec tor,  Inc. 

- o — --- 

- * 
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NBC -TV  PROGRAMS 


CREDITS  FOR  THE  'RCA  VICTOR  SHOW1 
STARRING  DENNIS  DAY  ON  NBC -TV 


— 

PROGRAM: 

"The  RCA  Victor  Show" 
starring  Dennis  Day, 

TIME: 

NBC -TV,  Fridays, 

8:00  p.m,,  EST  (start¬ 
ing  Oct,  3) 

FORMAT: 

Dennis  Day  as  a  young 
bachelor  singer  liv¬ 
ing  alone  in  an  apart¬ 
ment  house  full  of 
"characters,"  all  of 
whom  take  a  lively  in¬ 
terest  in  his  activities. 

STAR: 

Dennis  Day. 

CAST: 

Lois  Butler  as  the  girl 
friend,  Jeri  Lou  James 
as  a  six-year-old  girl 
neighbor  who  adores  Den¬ 
nis;  Minerva  Urecal  as 
the  landlady.  Cliff 
Arquette  as  the  super¬ 
intendent  and  Hal  March 
as  a  "ham"  actor. 

PRODUCER-WRITERS: 

Paul  Henning  and  Stanley 
Shapiro 

PRODUCTION  SUPERVISOR: 

Joe  Bigelow 

DIRECTOR: 

Joseph  Landis 

SPONSOR: 

RCA  Victor 

AGENCY: 

J,  Walter  Thompson  Co, 

ORIGINATION: 

Hollywood, 

MUSIC: 

Harry  Zimmerman  and  his 
orchestra. 

o 
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NEW  CREDIT  LIST  FOR  »YOUR  SHOW  OF  SHOWS’  ON  NBC -TV 


& - X 

¥f - K 

PROGRAM: 

YOUR  SHOW  OF  SHOWS 

RETURNED: 

Sept.  6,  1952 

TIME: 

Saturday,  9:00-10:30  p.m., 
EDT. 

CAST: 

Sid  Caesar  and  Imogene 

Coca,  stars,  with  a 
guest -star  host  or  host¬ 
ess  each  week.  Featured 
artists  and  acts:  Mar¬ 
guerite  Piazza,  vocal¬ 
ists  Bill  Hayes,  Judy 
Johnson,  the  Billy  Will¬ 
iams  Quartet  and  Jack 
Russell;  the  Hamilton 

Trio,  dancers;  actors 

Carl  Reiner  and  Howard 
Morris . 

FORMAT: 

Musical  variety  revue. 

PRODUCER-DIRECTOR: 

Max  Liebman 

NBC  PRODUCTION 
SUPERVISOR: 

George  McGarrett 

ASSOCIATE  SUPERVISOR: 

Hal  Janis 

TV  DIRECTOR: 

Bill  Hobin 

MUSIC  DIRECTOR: 

Charles  Sanford 

CHORAL  DIRECTOR: 

Clay  Warnick 

SET  DESIGNER: 

Frederick  Fox 

COSTUME  DESIGNER: 

Paul  du  Pont 

WRITERS: 

Mel  Telkin,  Lucille 

Kallen,  Mel  Brooks, 

Sid  Caesar,  Max 

Liebman. 

(More ) 
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New  Credit  List  for  "Your  Show  of  Shows" 


CHOREOGRAPHER: 

ORIGINATION: 

SPONSORS: 


AGENCIES: 


James  Starbuck 

New  York 

9:00-9:30  p.m.,  R.J.  Rey¬ 
nolds  Tobacco  Co.,  for 
Camel  Cigarettes;  9:30- 
10:00  p.m.,  S.O.S.,  the 
Griffin  Manufacturing 
Co.,  and  the  Benrus  Watch 
Co.  (10  minutes  each); 
10:00-10:30  p.m.,  Pru¬ 
dential  Insurance  Co.,  of 
America,  alternate  weeks 
starting  Sept.  6  and  Lehn 
&  Fink  Corp.,  alternate 
weeks  starting  Sept.  13. 
In  addition,  the  W.A. 
Sneaffer  Pen  Co.,  will 
sponsor  the  10:00-10:30 
segment  Oct.  4,  Nov.  1 
and  Dec,  13. 


William  Esty  Co.,  for  R.J. 
Reynolds;  McCann-Erickson, 
Inc,,  for  S.O.S.;  Berming- 
ham,  Castelinan  and  Pierce, 
Inc,,  for  the  Griffin 
Manufacturing  Co.;  Calkins 
and  Holden  Advertising, 
Inc.,  for  the  Prudential 
Insurance  Co.,  of  America; 
Lennen  and  Mitchell  for 
Lehn  &  Fink  Co.;  and 
Russell  M.  Seeds  Co.,  Inc,, 
for  the  W.A.  Sheaf fer  Pen 
Co. 
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C  A  BUILDING  *  RADIO  CITY*  NEW 


YORK 


September  22,  1952  PR17A-9-45 


LIGGETT  &  MYERS  SPONSORS  ’DRAGNET* 

FOR  CHESTERFIELD  CIGARETTES 

With  the  telecast  of  Thursday,  Sept.  25,  the  Liggett  &  Myers 
Tobacco  Company,  sponsor  of  DRAGNET  since  its  inception,  will  present 
the  award-winning  police-action  series  in  behalf  of  Chesterfield  Cigar¬ 
ettes.  Cunningham  &  Walsh,  Inc.,  continues  as  the  agency.  The  tele¬ 
vision  show,  a  network  attraction  since  its  premiere  on  Dec.  l6,  1951, 
is  seen  on  alternate  Thursdays  (9;00  p.m.,  EDT). 

Chesterfield  Cigarettes  is  also  the  sponsored  product  for 
the  radio  version  of  "Dragnet,"  now  seen  each  Sunday  at  9:30  p.m.,  EDT. 
The  show  has  been  broadcast  regularly  since  June  3,  19^9. 

Jack  Webb  is  the  star  of  both  TV  and  radio  versions,  in  the 
role  of  Detective  Sergeant  Joe  Friday.  All  cases  dramatized  on  "Drag¬ 
net"  are  authentic,  from  the  files  of  the  Los  Angeles  Police  Department. 


WARREN  CROMWELL  NAMED  ASSISTANT  MAGAZINE  EDITOR 
OF  NBC  PRESS  DEPARTMENT 

Appointment  of  Warren  Cromwell  as  assistant  magazine  editor 
of  the  NBC  Press  Department  was  announced  today  by  Frank  Young,  direc¬ 
tor  of  the  department. 

Cromwell  replaces  Auriel  Macfie,  who  was  recently  promoted  to 

magazine  editor  of  NBC  Press.  Cromwell  has  been  with  the  department 

three  years  as  assistant  copy  and  feature  editor. 

- o - 
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from  NBC  PRESS  DEPARTMENT  •  New  York 


SELF -REGULATION  ON  PART  OF  BROADCASTERS  IS  THE  ONLY  REALLY 
EFFECTIVE  WAY  TO  MAINTAIN  HIGH  QUALITY  OF  PROGRAMS, 

NBC’S  CHARLES  R.  DENNY  TELLS  HOUSE  SUBCOMMITTEE 

NEW  YORK,  Sept.  23  --  Control  over  the  content  of  radio  and 
television  programs  is  a  responsibility  which  must  remain  in  the  broad 
caster’s  own  hands,  in  the  opinion  of  the  National  Broadcasting 
Company. 

Appearing  as  the  network’s  representative  before  a  House  sub 
committee  established  under  the  chairmanship  of  Rep,  Oren  Harris  of 
Arkansas,  Charles  R.  Denny,  NBC  vice  president,  stated  that  self¬ 
regulation  on  the  part  of  broadcasters  is  the  only  really  effective 
way  of  maintaining  a  high  quality  of  service.  Good  taste  cannot  be 
legislated,  he  asserted,  but  must  grow  from  an  inner  awareness  and  a 
continuing  resolve  to  operate  in  the  public  interest.  American  broad¬ 
casters,  he  emphasized,  have  this  resolve.  They  have  taken  systematic 
action  on  the  matter,  and  they  have  the  determination  and  ability  to 
keep  their  own  house  in  order,  Denny  told  the  group,  which  met  in  the 
Federal  Courthouse  on  Foley  Square, 

In  describing  the  affirmative  contributions  which  television 
makes  to  American  life,  Denny  presented  a  film  summary  of  60  NBC  tele¬ 
vision  programs  showing  the  great  variety  of  cultural  and  information¬ 
al  subjects  covered  by  the  network’s  program  schedule.  Included  in 
the  summary  were  programs  of  classical  music,  opera,  ballet,  religious 
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programs,  discussion  programs  featuring  national  leaders,  drama,  selec¬ 
tions  from  great  literature,  world-wide  news,  science  and  history. 

In  describing  NBCfs  policies  for  developing  programs  of  this 
type,  Denny  pointed  out  that  although  broadcasting  must  grow  as  a  mass 
medium,  it  cannot  do  its  job  by  meeting  the  lowest  common  denominator 
of  taste, 

"We  feel  that  broadcasting  should  provide  for  the  cultiva¬ 
tion  of  taste  and  the  stimulation  of  interests  --  not  for  a  few  people, 
but  for  all  of  the  people,"  he  said,  "We  believe  that  if  we  offer  the 
people  opportunities  to  develop  their  tastes  and  broaden  their  inter¬ 
ests,  they  will  respond.  In  order  to  give  such  opportunities  to  all 
of  the  people,  we  must  first  reach  them.  And  one  of  the  ways  we  reach 
them  is  through  their  common  interest  in  being  entertained. 

"Acting  on  this  conviction,  we  have  deliberately  undertaken 
to  incorporate  material  of  culture  and  enlightenment  into  the  general 
run  of  our  entertainment  shows,  where  they  will  reach  the  largest 
audience . 

"In  addition  to  including  material  of  culture  and  informa¬ 
tion  in  our  regular  entertainment  shows,  we  schedule  a  large  number  of 
programs  which  are  devoted  to  their  entirety  to  such  material. 

"Through  our  approach,  the  whole  audience  --  over  the  course 
of  time  --  is  exposed  to  the  best  in  literature  and  music  and  the  fine 

arts.  It  becomes  acquainted  with  the  sciences  --both  the  physical  and 

social  sciences.  Religious  services  are  brought  into  the  home.  The 
audience  sees  the  news  as  it  is  happening  --  all  over  the  country  and 
all  over  the  world.  It  knows  the  issues  and  events  and  leaders  of  our 

times  --  because  it  has  seen  them  on  television. 
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"As  a  result  of  this  exposure,  our  audience  develops  broader 
tastes,  discovers  new  interests  and  becomes  increasingly  conscious  of 
its  civic  responsibilities." 

One  of  the  examples  of  this  type  of  service  cited  by  Denny 
was  television’s  coverage  of  the  political  conventions  last  Summer, 
"For  the  first  time,"  he  said,  "the  American  people  from  coast  to 
coast  were  able  to  see  and  hear  all  of  the  candidates  and  to  watch 
the  process  of  nomination,  step  by  step.  Through  television,  the 
proceedings  at  Chicago  were  brought  to  the  level  of  the  town  meeting 
of  Colonial  times.  In  fact,  the  citizen  in  his  home  had  a  more  com¬ 
plete  and  accurate  picture  of  what  was  going  on  than  many  of  the  dele¬ 
gates  on  the  floor.  By  stimulating  this  public  interest  and  public 
participation  in  politics,  television  strengthens  our  democratic  pro¬ 
cess.  By  bringing  the  whole  range  of  current  events  directly  to  the 
people,  it  enlarges  their  lives  and  makes  them  better  citizens  of  the 
world , " 

Turning  next  to  the  methods  NBC  follows  in  developing  pro¬ 
grams  of  maximum  service,  Denny  mentioned  as  examples  two  procedures 
used  by  the  network  for  measuring  its  own  performance  against  its 
objectives . 

Under  one  of  these  procedures  --  NBC’s  system  of  "Responsi¬ 
bility  Report"  --  every  television  show  is  examined  for  possibilities 
of  using  it  in  the  network's  project  of  incorporating  cultural  and 
informational  material  into  its  regular  programs.  The  producer  of  the 
show  prepares  a  "responsibility  report"  on  what  he  has  done  to  con¬ 
tribute  to  the  project  with  the  shows  in  his  charge,  and  each  month 
the  results  are  appraised  and  used  by  the  network  for  advancing  the 


project . 


(more ) 


•:  ■  ' :  '► 


.  C  :  '  .  :  ■  lu  S&* 

■  ..  !.i  -v,'r •.  •  f 

" 1  £Icflanoq3&'x  oivlo  f.11 
.  '  ■  .  s  ■  ex©  t  t 

.  Ju;::.!  r-vr  ••  j  no.i:  '  IX  >.j  -v;'  j  i0  .  ovoo  ’xic  .! -«X  *ri 

■  :  3  .  '  **  .  '  ...  "  '  0  1  .  . 

liO  J  F  W  O:  :  JO  ‘  '  l  Q  i.lB  ‘  Ii*  vu  Lu;'  V'.“  O-  >XcfB  w  SbZO'j 


arid  1  :  i  q  jd  '  ,/toX^BnlRioa  Ip  a  8900*1  q 

.■■■,'  ■  •  i  .  .  ■ 

.  VI  )fR  0  I':  1  ,  »n  ?.  fri  .ii  .  ■  ,  •  :  1  iil  ,  a.-mXJ  J.'£lnoI.  :>  ric 

■  ■  .  :  W  .1  '  •  as 

Mcfjjq  .  -  axfi  .  •  JL  ■'  •  1 1  .  ■ .  . 

.  no  .  £o<  ■  .  •  1  .  ■■  - 

:  v  guild  « :^eo 

aria  in  1  i  :  •  *  dJt  %9i  : 

".bliw 

-o*xq  niqo  >V;X'  :.j.  . f.  i  O'fTU  r  •  .id m<-;  o)  dx .■yi  'un.uT? 

•.  f:  .  .  ..  ;  '  '  ' 

t  '  I  ii  ..  ■'  f!  N  Bdi  '  1  .  !S  ■  '  i  £C  W  .  3  ft  9  f  f 

.  asvJtcfootcfo 

~  •  •  J--  .  »00  vq  '.•■ii  ■;.?  -if  ! 

i  w<  v  •  v..;.  --  “d'xoqsH  icdllid 

iq  :  ■  4  i 

•  ■  •  • 

■  •  ■  .  t  "  ■ 

■  ■■  ■  ■  ■  ■  :•  M  ; 


4  -  Denny 


Under  the  second  procedure  mentioned  by  Denny  --  the  "Face 
of  the  Age"  plan  --  the  network  undertakes  to  present  on  television 
the  faces  and  voices  of  the  men  and  women  who  are  influential  in  the 
world  of  today,  so  that  the  audience  may  come  to  know  them.  Members 
of  the  government,  religious  leaders,  educators,  authors,  scientists, 
philosophers  and  businessmen  are  covered.  Each  month  the  results  are 
examined,  and  an  effort  is  made  in  the  following  months  to  broaden  the 
representation  from  the  fields  where  it  may  have  been  insufficient. 

In  addition  to  dealing  with  the  network’s  public  service 
activities,  Denny  described  examples  of  local  community  services  pro¬ 
vided  by  the  stations  which  NBC  operates.  One  of  the  series  mentioned 
was  a  project  called  ‘'Inside  our  Schools"  carried  on  by  WNBC  and  WNBT, 
the  network's  radio  and  television  outlets  in  New  York  City,  in  coop¬ 
eration  with  Life  Magazine,  Over  the  course  of  a  month,  every  aspect 
of  the  New  York  school  system  was  surveyed  through  55  television  pro¬ 
grams  and  22  radio  programs,  which  gave  the  public  an  intimate  picture 
of  the  progress  and  problems  of  its  school  system. 

Another  example  mentioned  was  the  series  of  educational  pro¬ 
grams  which  will  be  telecast  by  the  network’s  Washington  outlet  for 
the  balance  of  the  school  year  and  will  be  viewed  in  the  schools, 
where  they  will  become  a  regular  part  of  the  curriculum. 

After  describing  the  various  ways  in  which  NBC  uses  tele¬ 
vision  as  a  constructive  social  influence,  Denny  gave  the  committee 
NBC’s  position  on  crime  and  mystery  programs  and  beer  advertising. 

Programs  dealing  with  crime  and  mystery,  he  maintained,  are, 
in  NBC’s  opinion,  a  proper  and  legitimate  part  of  the  broadcast  sche¬ 
dule,  The  subjects  of  crime  and  violence,  he  pointed  out  to  the 
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committee,  have  been  part  of  literature  from  the  Old  Testament  to  the 
Greek  classics  and  Shakespeare,  and  have  absorbed  the  public’s  atten¬ 
tion  down  to  today, 

“Of  course,  we  recognize  that  special  care  must  be  taken  in 
presenting  crime  and  mystery  programs  on  the  air,"  Denny  said.  "We 
are  aware  that  in  seeking  dramatic  effectiveness,  it  is  possible  to 
include  material  which  on  radio  and  television  may  be  harmful.  We 
therefore  seek  to  strike  a  proper  balance  which  does  not  destroy 
realism  but  avoids  effects  which  would  shock  or  alarm  a  normal  listen¬ 
er  or  viewer. 

"When  properly  presented,  programs  of  this  type  educate 
against  crime  and  delinquency.  They  can  be  used  to  impress  upon  mil¬ 
lions  of  Americans  that  law-breaking  is  a  sordid  business  in  which  the 
criminal  cannot  win.  This  is  the  lesson  which  is  driven  home  in  our 
crime  shows, 

"Of  course,  this  type  of  program  is  only  a  small  part  of  our 
diversified  program  structure.  On  the  basis  of  our  Pall  schedule, 
when  our  regular  programs  return  to  the  air,  crime  and  mystery  shows 
account  for  only  2,7$  of  the  programming  on  our  television  network, 
and  for  only  4.3$  of  the  programs  on  our  radio  network. 

With  respect  to  the  advertising  of  beer  on  radio  and  tele¬ 
vision,  Denny  pointed  out  that  with  the  repeal  of  the  Prohibition 
amendment  it  is  now  legal  to  buy,  sell  and  advertise  beer  and  liquor 
in  most  states.  So  far  as  advertising  is  concerned,  "the  broadcasting 
industry  accepts  only  beer  and  wine  advertising,"  he  said,  "and  thus 
sets  for  itself  more  rigorous  standards  than  the  law  provides. 
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"In  following  this  policy, "  he  explained,  "we  are  turning 
away  advertising  which  the  newspapers  and  magazines  generally  accept. 
We  certainly  see  no  justification  in  singling  out  broadcasting  for 
criticism  because  it  accepts  beer  advertising," 

Denny  then  outlined  the  detailed  procedures  followed  at  NBC 
for  establishing  proper  standards  of  taste  in  broadcasting  and  for  in¬ 
suring  compliance  with  these  standards. 

NBC  has  its  own  code  of  program  standards,  which  was  adopted 
in  1934  and  has  been  strengthened  and  revised  from  time  to  time,  he 
explained,  In  addition,  he  pointed  out,  the  network  subscribes  to  the 
industry  code  of  the  National  Association  of  Radio  and  Television 
Broadcasters . 

One  of  the  means  of  enforcing  the  code  is  through  NBC 1 s  30- 
man  Continuity  Acceptance  Department  which  reports  to  top  management. 
This  department  reviews  all  radio  and  television  scripts,  all  tele¬ 
vision  film  and  all  advertising  copy  in  advance  of  broadcast.  Members 
of  this  department  also  attend  television  rehearsals  wherever  there 
are  questions  about  the  presentation  of  visual  elements. 

"We  also  pay  careful  attention  to  the  public's  reaction  to 
our  programs,  as  expressed  in  the  audience  mail  we  receive,"  Denny 
said,  "The  commendations  and  criticisms  which  our  listeners  and  view¬ 
ers  send  in  are  valuable  guides  to  us,  and  we  use  them  constructively 
in  carrying  out  our  policies. 

"In  dealing  with  standards  of  taste,  we  employ  every  means 
of  keeping  our  writers,  performers,  directors  and  producers  alert  to 
the  problem.  By  doing  so,  we  develop  among  them  a  personal  conviction 
of  its  importance,  and  a  sense  of  personal  responsibility  for  adhering 

(more ) 
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to  our  standards.  We  feel  that  this  is  the  fundamental  approach,  and 
the  only  really  effective  one  --  to  instil}  in  everyone  who  is  in¬ 
volved  in  program  presentation  an  individual  resolution  to  conduct 
himself  so  that  our  broadcasts  will  always  be  welcome  guests  in  the 
home . 

"Our  efforts  to  bring  about  a  direct  personal  awareness  of 
the  importance  of  this  matter  throughout  all  the  levels  of  our  organ¬ 
ization  have  produced  very  favorable  results'.  Many  of  the  difficulties 
which  existed  when  television  was  still  young  x^ave  been  successfully 
overcome.  We  recognize,  however,  that  the  problem  is  a  continuing  one, 
and  that  constant  vigilance  is  necessary.  We  are  following  through 
on  our  procedures,  and  improving  them  on  the  basis  of  experience. 

And  we  are  not  going  to  let  up  on  our  efforts  for  one  moment." 

Summing  up,  Denny  concluded: 

"With  its  great  influence,  broadcasting  carries  a  great 
responsibility. 

"On  the  one  hand,  it  has  the  responsibility  of  avoiding 
vulgarity  or  material  in  bad  taste.  On  the  positive  side,  broadcast¬ 
ing  has  an  opportunity  and  a  responsibility  for  serving  the  public  as 
an  influence  for  good.  We  take  these  responsibilities  most  seriously. 
We  have  undertaken  to  provide  a  service  which  will  inform  and  en¬ 
lighten,  and  will  bring  to  the  people  the  best  in  entertainment,  in 
culture  and  in  art. 

"The  need  for  such  a  service  was  never  greater  than  it  is 
today.  We  are  living  in  a  time  of  crisis  and  hazard,  when  the  insti¬ 
tutions  of  freedom  are  being  threatened  on  many  fronts.  The  strength 
of  our  democracy  does  not  rest  in  our  physical  power  alone. 


(more ) 
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Its  source  is  the  people  themselves  --  their  understanding  of  the 
issues  --  their  ability  to  make  decisions  with  wisdom  --  their  courage 
--  and  their  will  to  maintain  the  way  of  life  we  cherish, 

"Our  country  was  founded  on  the  faith  that  the  people  them¬ 
selves  are  capable  of  making  the  decisions  which  will  determine  their 
future.  To  make  this  faith  effective,  Americans  have  placed  special 
values  on  education,  on  the  broadest  access  to  information,  on  the 
wide  dissemination  of  the  arts. 

"In  securing  these  values,  our  media  of  mass  communications 
play  a  major  role.  And  among  these  media,  radio  and  television  -- 
which  together  reach  all  the  people  by  sight  or  sound  --  have  a  fore¬ 
most  part.  Their  influence  for  good  is  beyond  calculation,  and  their 
freedom  to  serve  the  public  must  be  preserved." 

- o - - 
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NEW  APPROACH  TO  TV  STORY-TELLING  IS  FEATURE 
OF  'SHORT  SHORT  DRAMAS,'  NEW  SERIES 
STARTING  SEPT.  30  ON  NBC 
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PREMIERE 

SHORT,  SHORT  DRAMAS,  a  series  of  dramatic  films  with  a  new 
and  unusual  approach  to  TV  story-telling,  will  start  on  the  NBC  tele¬ 
vision  network,  Tuesday.  Sept.  30,  7:15  to  7:30  p.m.,  EST. 

The  program,  which  will  be  seen  at  this  time  on  Tuesdays 
and  Thursdays,  will  be  sponsored  by  the  Pepsi -Cola  Company  through  the 
Biow  Agency. 

The  hostess  on  the  "Short,  Short  Dramas"  will  be  Ruth  Woods, 
well-known  model  and  cover  girl.  Miss  Woods  will  introduce  the  audi¬ 
ence  to  a  story-teller,  who  will  relate  his  or  her  experiences  taken 
from  everyday  life.  An  unexpected  twist  ending  will  mark  each  episode 
which,  although  presented  in  capsule  form,  loses  none  of  the  flavor  of 
a  longer  TV  drama.  Mood,  character  and  setting  are  established  rapid¬ 
ly,  enabling  fast-moving  action  to  be  compressed  into  the  short  time 
period.  To  facilitate  this,  and  in  order  that  this  mood  and  pace  be 
maintained,  there  will  be  no  interruption  of  the  story  for  a  middle 
commercial.  (more) 
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2  -  'Short  Short  Dramas' 

Top  acting  and  directing  talents  will  combine  to  present 
this  new  art  form  in  television.  "Short,  Short  Dramas"  is  produced 
and  filmed  by  Bernard  Prockter  Productions.  "We're  telling  stories 
that  could  happen  to  you  or  your  own  next-door  neighbor.  Whether  it 
be  a  mystery,  a  love  story  or  a  comedy,  our  'Short,  Short  Dramas'  will 
strike  a  familiar  chord  to  each  listener,"  the  producer  said. 

The  initial  telecast  (Sept.  30)  will  relate  the  story  of 
Jimmy,  a  little  boy  whose  father  has  told  him  that  his  mother  will 
soon  die.  Jimmy  then  writes  a  letter  to  God,  telling  of  his  mother's 
illness  and  asking  that  He  save  her.  Not  knowing  what  to  do  with  the 
letter,  the  mail  clerks  place  it  in  a  post-office  drawer.  But  through 
a  miraculous  occurrence,  the  letter  disappears  and  Jimmy's  mother  re¬ 
covers  as  the  letter  reaches  its  destination. 

- o - 
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DRAMAS  SPECIALLY  FILMED  FOR  TV  TO  BE  PRESENTED 
ON  NEW  ‘FORD  THEATRE'  SERIES  STARTING  OCT.  2 


Will  Rogers,  Jr.,  and  Marguerite  Chapman 
To  Star  in  First  Play 


* 


Ad 
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FORD  THEATRE,  a  new  series  of  dramas  specially  filmed  for 
)  television,  will  be  a  weekly  feature  on  the  NBC  televjsion  network  be¬ 
ginning  Thursday,  Oct.  2  (9:30  p.m.,  EST). 

The,  half-hour  shows  will  be  produced  in  Hollywood  by  Jules 
Bricken  for  Screen  Gems,  Inc.  They  will  star  top  screen  personalities 
in  adaptations  of  plays,  novels  and  original  stories  directed  by  lead¬ 
ing  Hollywood  film  directors. 

The  new  series  of  first-run  television  films  will  be  spon¬ 
sored  by  the  Ford  Dealers  of  Your  Community.  J.  Walter  Thompson  Co. 
is  the  agency. 

The  premiere  program  will  star  Will  Rogers,  Jr.,  and  Mar¬ 
guerite  Chapman  in  ’’Life,  Liberty  and  Orrin  Dooley,”  written  by  Mary 
C.  McCall,  Jr.,  and  directed  by  Robert  Stevenson.  The  story  concerns 
a  GI  who  returns  to  his  home  in  Oklahoma  after  serving  in  Korea. 


(more ) 
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2  -’Ford  Theatre1 


The  soldier,  who  hasn’t  had  much  time  for  school,  decides  to 
acquire  an  education  so  ho  will  be  worthy  of  his  girl  friend.  He  en¬ 
rolls  in  a  grade  school  and  then  learns  that  the  school  principal  also 
is  a  suitor  of  the  girl.  The  two  clash  frequently,  and  the  principal 
uses  every  means  at  his  command  to  embarrass  his  uneducated  competitor 
before  the  story  reaches  a  happy  ending. 

Stars  and  stories  for  the  three  weeks  following  the  initial 
show  are  Edward  Arnold  and  Arthur  Franz  in  "Junior,”  Oct.  9;  Diana 
Lynn  and  Dick  Haymes  in  "National  Honeymoon,"  Oct.  16;  and  Mark 
Stevens  and  Ellen  Drew  in  "Birth  of  a  Hero,"  Oct.  23. 


NBC -New  York,  9/23/52 
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NBC -TV  NEWS 


NBC  NEWSMEN  ON  TV  ‘CAMPAIGN  CALL1  TO  ANSWER  VIEWERS' 
QUESTIONS  ON  CURRENT  POLITICAL  ISSUES 


Questions  about  current  political  issues  addressed  to 
"CAMPAIGN  CALL,  NBC,  Washington,  D.C."  will  be  answered  by  NBC‘s  panel 
of  Washington  newsmen  on  this  new  NBC-TV  program  (network  except  WNBT, 
Mondays  through  Fridays,  10:30-11:00  a.m,,  EST)  starting  Monday, 

Sept,  29  and  continuing  through  Election  Day,  Tuesday,  Nov.  4. 

When  a  similar  program,  "Convention  Call,"  was  launched  by 
NBC  television  in  Chicago  last  Summer,  viewers  were  invited  to  tele¬ 
phone  in  their  queries.  Soon  the  switchboard  was  clogged  with  10,000 
calls  —  and  thereafter  viewers  were  then  asked  to  wire  or  mail  their 
questions . 

Ted  Ayers  of  NBC's  Washington  staff,  producer  of  "Campaign 
Call,"  announced  today  that  a  special  wire  is  being  set  up  between 
Western  Union  and  a  teleprinter  machine  in  the  NBC  studio,  so  that 
there  will  be  no  delay  in  delivery  of  the  questions. 

Mrs.  Esther  Van  V/agoner  Tufty,  veteran  Washington  newspaper¬ 
woman  will  join  NBC’s  eight  reporters,  who  will  form  the  panel,  three 
at  a  time,  in  rotation.  Frank  Blair  will  moderate  the  program. 
Representatives  of  the  Democratic  and  Republican  National  Committee 
occasionally  will  be  guests  on  the  program  to  help  answer  viewers’ 
questions  concerning  the  campaign.  The  NBC  Washington  staff  of  report¬ 
ers  includes  Morgan  Beatty,  David  Brinkley,  Leif  Eid,  Richard  Harkness, 
Earl  Godwin,  A1  Warner,  Ray  Henle  and  Ned  Brooks. 
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PROGRESS  OF  POLITICAL  CAMPAIGNS  AND  TRENDS  IN  NATION 
TO  BE  REPORTED  ON  SPECIAL  RADIO  ’ELECTION  PREVIEWS’ 
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Continuing  its  detailed  coverage  of  the  major  events  of  the 
1952  political  campaign,  NBC  radio  will  present  five  special  programs: 
ELECTION  PREVIEWS,  Thursdays,  10:35-11:00  p.m.,  EST,  Oct.  2  through 
Oct.  30. 

With  noted  NBC  reporter  George  Hicks  as  narrator,  "Election 


Previews"  will  feature  the  voices  of  the  leading  candidates,  reports 
from  the  NBC  newsmen  who  are  covering  their  campaign  trips,  excerpts 
from  major  political  addresses  and  analyses  of  developing  trends.. 

The  premiere  broadcast  of  "Election  Previews"  Oct,  2,  will 
be  titled  "Debate  on  the  Issues:  Stevenson  vs,  Eisenhower,"  and  will 
feature  tape-recorded  excerpts  from  the  candidates’  speeches  placed 
against  each  other  in  the  form  of  a  debate  on  major  campaign  issues 
of  --  corruption  and  Communism  in  government,  the  war  in  Korea,  the 
high  cost  of  living,  "it’s  time  for  a  change,"  the  Taft-Hartley  law, 
civil  rights,  public  housing,  power  and  the  Tidelands. 

On  Oct.  9  "Election  Previews"  will  be  devoted  to  the  races 


for  the  Senate,  the  House  of  Representatives  and  key  governorships. 

NBC  correspondents  all  over  the  country  will  report  briefly  on  leading 
local  contests. 


AMERICA’S  NO.  1  NETWORK 


(more ) 

THE  NATIONAL  BROADCASTING  COMPANY 


:  t 


'  ■  'r 


O  '  ‘  ‘  '/Of  ■  J  >'  ; 


■ 


■ 


.  r  »  -j 


:  ’  •  •  j  J  v>-  '  ••  •• 

,  t  :>a  .  ; 


■ 


*. '  ■  •  -  ; 


..  •  :  r  ,  .  . 

v*  ;  *  4  : 

*  *  V-  1 , 


.  ' 


r 


'  ‘  ■  o 


.  .... 


•  ?• 


•r  . 


it-  if  j  .■  :  /•.  ■ 


'  ‘  ‘  *  .  .  •  ■ 


•  v; 

.  , 

.  • 


■  •  . 


1  ’  >• 


■  f  •  r .  '  '  r 


■  f' 


:  .  ' 


/ 


.*  ,  k 


L  '  V 

i . 

j 

It 

f 

•4  ~  t,  .  y 

. ■  ’i:  ■-  '  ■  ■ 

M 

/••• 

: 

. 

"•  ’  .  '  .  D  .  . 

■■.'if:.  .  '  ;■ 

' 

•0 

.3 


t 


2  -  ‘Election  Previews’ 


"Whistlestop:  Sidelights  of  the  Campaign"  on  "Election 

Previews"  of  Oct,  16  will  present  some  of  the  amusing  and  illuminating 

incidents  of  the  Stevenson  and  Eisenhower  campaigns*  This  program 

will  include  the  candidates  off-the-cuff  remarks,  interviews  with 

onlookers  and  such  people  as  Stevenson’s  barber. 

On  Oct*  23  the  program  will  be  devoted  to  a  "Sectional 

✓ 

Survey:  Reaction  around  the  Nation,"  giving  reports  by  NBC  correspon¬ 
dents  around  the  country  on  how  the  two  major  candidates  are  shaping 
up  in  their  areas  --  public  response  to  the  personalities  of  the  men, 

as  well  as  to  the  issues  they  represent, 

* 

The  final  broadcast  of  this  special  program,  Oct.  30,  will 
be  "Election  Eve;  the  Candidates  Come  down  to  the  Wire,"  with  reports 
from  Ray  Scherer  and  Frank  Bourgholtzer,  who  have  been  covering  both 
campaigns,  on  how  the  candidates  face  the  election. 

— - — o - 
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BOB  HOPE  TO  STAR  IN  DAILY  MORNING  SHOW  AND  WEEKLY  NIGHTTIME 
PROGRAM  ON  NBC  RADIO  WITH  GENERAL  FOODS  AS  SPONSOR 

First  Sale  Under  Network*  s  Contiguous  Rate  Plan  Marks 
One  of  Largest  Multiple  Purchases  of  Radio  Time 
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Marking  one  of  the  largest  multiple  purchases  of  radio  net¬ 
work  time  in  recent  years  by  a  major  advertiser.  General  Foods  Corpora¬ 
tion  has  signed  NBC  comedy  star  Bob  Hope  for  two  programs  --  a  daily 
morning  strip  and  a  weekly  nighttime  show  --  to  be  broadcast  Dy  the 
National  Broadcasting  Company,  it  was  announced  today  by  John  K. 

Herbert,  NBC  vice  president  in  charge  of  sales. 

’’This  purchase  by  General  Foods  represents  a  firm  conviction 
on  the  part  of  a  major  advertiser  that  radio  still  offers  the  best  buy, 
dollar  for  dollar,  of  any  advertising  medium,”  Herbert  said.  ”It  also 
marks  the  first  time  in  the  history  of  NBC  radio  that  a  comedian  of 
Hope  * s  stature  will  be  heard  regularly  on  both  daytime  and  nighttime 
programs,”  Herbert  added. 

The  new  contract  for  the  Hope  programs  was  the  first  sale 
under  NBC’s  recently  announced  new  contiguous  rate  plan.  Under  this 
new  sales  plan,  advertisers  buying  combinations  of  day  and  night  time 
^  periods,  one  of  which  must  be  a  strip  program,  receive  the  lower 
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2  -  Bob  Hope 

"contiguous”  rate  on  total  program  time  within  any  one  day.  The  new 
plan  was  devised  by  NBC  as  a  means  of  developing  for  advertisers  the 
maximum  values  of  both  daytime  and  evening  radio  for  reaching  diver¬ 
sified  and  unduplicated  audiences. 

Hope  will  start  a  humorous  commentary  series  for  General 
Foods  15  minutes  every  morning  at  9:30  a.m.,  EST,  Mondays  through  Fri¬ 
days,  beginning  Monday,  Nov.  1C.  He  will  return  to  nighttime  radio  on 
Jan.  7,  1953 i  in  a  half-hour  program,  Wednesdays  at  10:00  p.m.,  EST, 
patterned  after  his  highly  successful  radio  series  of  previous  years. 

General  Foods  will  sponsor  both  programs  on  behalf  of  its 
JELL-0  desserts.  It  will  mark  the  return  of  JELL-0  to  prominence  as 
one  of  the  leading  products  advertised  on  network  radio.  Young  &  Rubi- 
cam,  Inc.,  is  the  advertising  agency. 

Commenting  on  his  forthcoming  daytime  program,  Hope  said,  "I 
intend  to  the  best  of  my  ability  --  and  that  of  my  writers  --  to  pro¬ 
vide  some  laughs  and  chuckles,  even  a  recipe  or  two  for  my  best 

friends,  the  women  of  America t" 

"It * s  wonderful  to  have  Bob  Hope  back  again  for  his  15th  sea¬ 
son  on  the  air,  not  only  at  night  but  in  the  daytime  as  well,"  said 
Charles  C.  Barry,  NBC's  vice  president  in  charge  of  programs.  "Hope 
on  a  two-way  spread  typifies  the  kind  of  big-league  program  plans  we 
have  for  NBC  radio." 

Hope,  who  is  currently  in  Europe,  will  return  to  New  York  on 

Sept.  29  aboard  the  Liberte.  Under  exclusive  radio  and  TV  contract  to 

NBC,  he  has  long  reigned  as  one  of  the  greatest  comedy  personalities  in 
all  showbusiness.  In  addition  to  his  new  radio  program,  Hope  will  be 
featured  this  season  as  one  of  the  rotating  stars  of  the  network's  TV 
extravaganza,  the  "Colgate  Comedy  Hour," 

(more ) 
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3  -  Bob  Hope 


The  comic  first  broke  into  radio  in  1932.  On  Sept.  27,  1936, 
he  began  his  own  NBC  radio  series,  which  for  years  has  rated  among  the 
top  programs  in  radio.  He  made  his  TV  debut  over  NBC  on  Easter  Sunday, 
1950.  A  movie  star  with  many  top  pictures  to  his  credit,  Hope  has 
also  starred  in  Broadway  musicals  and  on  the  vaudeville  stage.  An 
Englishman  by  birth,  he  is  a  naturalized  American  citizen.  He  calls 
Cleveland,  0.,  his  home  town, 

A  master  of  the  quick  gag  and  fast  repartee,  Hope  made  his 
first  professional  stage  appearance  as  one  half  of  a  male  dance  team 
in  a  Fatty  Arbuckle  show  in  Cleveland.  He  and  his  partner,  George 
Byrne,  played  in  vaudeville,  musical  comedy  road  shows  and  on  Broadway. 
During  a  theatre  engagement,  Hope  was  asked  to  announce  the  following 
weekfs  show.  He  gagged  the  announcement  with  some  funny  remarks  of 
his  own  and  the  audience  roared  with  laughter.  That  ended  his  career 
as  a  dancer.  He  developed  a  solo  song-and-comedy  act,  working  first 
in  vaudeville  circuits  and  later  in  New  York,  where  he  hit  the  big  time 
in  such  Broadway  musicals  as  "Ballyhoo,"  "Ziegfeld  Follies"  and  "Red, 
Hot  and  Blue." 

Hope  is  married  to  the  former  Dolores  Reade.  They  have  four 

children. 
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BOB  AND  RAY  TO  RETURN  TO  TV  IN  NEW  SHOW 
Satirists  to  Star  on  1  Embassy  Club*  Tuesday  Nights 

— . .  .  Jg.  V 

- <?? 

PREMIERE 

Bob  (Elliott)  and  Ray  (Goulding),  NBC’s  famed  poker-faced 
satirists,  will  return  to  television  in  a  new  weekly  series, 

EMBASSY  CLUB,  beginning  Tuesday,  Oct.  7  (NBC-TV,  10:30-10:45  p.m., 

EST). 

The  program  will  be  sponsored  by  the  P.  Lorillard  Company 
for  Embassy  cigarettes.  Lennen  &  Mitchell,  Inc.,  is  the  advertising 
agency. 

Featured  on  the  new  Bob  and  Ray  series  will  be  Florian 
Zabach  and  Audrey  Meadows,  Zabach,  a  brilliant  young  violinist  who 
plays  serious  works  and  novelty  tunes  with  equal  ease,  shot  to  fame 
with  his  unique  recording  of  ’'Hot  Canary.”  Miss  Meadows,  a  Broadway 
musical  comedy  star,  was  featured  with  Bob  and  Ray  on  a  TV  series 
presented  over  NBC-TV  last  season. 

Bob  and  Ray,  two  young  fugitive  comedians  from  Boston,  have 
been  entertaining  audiences  on  NBC  radio  and  TV  for  little  more  than 
a  year.  In  that  short  period  of  time,  their  fresh  and  unorthodox 
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2  -  Bob  and  Ray 


humor  sky-rocketed  them  to  national  fame,  and  resulted  last  Spring  in 
their  winning  the  coveted  Peabody  Award  ’’for  the  best  in  radio  en¬ 
tertainment  .  ” 

Bob  and  Ray  eye  ”our  contemporary  way  of  life”  and  lampoon 
trite  and  dull  conventions  in  brilliant  satires.  Radio  and  television, 
from  which  they  earn  their  bread  and  butter,  also  come  in  for  a 
share  of  their  spoofing.  As  in  the  past,  the  boys  will  regale  audi¬ 
ences  with  a  mad  variety  of  subjects  --  such  as  give-away  offers ,  kits, 
travelogues,  serial  dramas  and  interviews  with  people  of  unusual  oc¬ 
cupations  . 

In  addition  to  their  new  TV  series,  the  hard-working  humor¬ 
ists  are  heard  over  NBC  radio  network  in  a  15-minute  program  Mondays 
through  Fridays  at  11:30  a.m.,  EDT,  and  a  half-hour  weekly  show  on 
Fridays,  at  8:30  p.m.,  EDT.  (The  latter  program  will  move  to  Satur¬ 
days  at  8:00  p.m.,  EST,  effective  Oct.  4.). 

- o - 
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GALE  STORM  TO  PLAY  TITLE  ROLE  AND  CHARLES  FARRELL 

I 

TO  PORTRAY  DASHING  DAD  IN  COMEDY  SERIES, 

'  MY  LITTLE  MARGIE,'  ON  NBC-TV 


PREMIERE 


-* 


MY  LITTLE  MARGIE,  popular  situation-comedy  series  starring 
Gale  Storm  and  Charles  Farrell,  will  become  an  NBC  television  feature 
beginning  Saturday,  Oct,  4  (7:30  p.m.,  EST) • 

"My  Little  Margie"  is  sponsored  by  Philip  Morris.  The 

agency  is  the  Blow  Co.,  Inc. 

The  series  centers  about  21-year-old  Margie,  who  insists  on 
her  independence  from  her  father's  rule.  To  complicate  matters,  the 
father  is  a  handsome  50-year-old  widower  who  acts  much  younger  than 
his  age,  Margie's  chief  complaint  is  that  she  has  always  wanted  "a 

comfortable  old  father"  and  not  a  "high-stepper." 

Miss  Storm,  as  Margie,  plays  her  first  important  lighc 
comedy  role,  that  of  a  glamorous  young  lady  with  a  bright  sense  of 
humor.  The  role  of  the  father  fits  debonair,  white-haired  Charles 
Farrell,  distinguished  former  silent  film  star,  who  rose  to  inter¬ 
national  fame  in  "Seventh  Heaven"  with  Janet  Gaynor, 


(more) 
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2  -  'My  Little  Margie" 


The  premise  of  the  series,  which  started  last  June  on 
another  network,  developed  when  producer  Hal  Roach,  Jr.,  had  a  minor 
argument  with  his  14-year-old  daughter  about  staying  out  late  for  a 
movie.  Roach  tried  out  the  old  cliche,  "Well,  then,  do  as  I  say. 
Until  you're  21,  you'll  just  have  to  take  orders  from  me,"  The 
encounter  started  him  thinking,  "What  am  I  going  to  do  when  she  is 
21?" 

The  first  episode  of  the  NBC  series  is  titled  "Conservative 
Margie,"  and  concerns  Margie's  efforts  to  impress  a  conservative 
client  of  her  father.  The  result  backfires  when  she  is  obliged  to 
discourage  a  proposal  of  marriage  from  the  clientfs  grandson. 

Featured  in  the  "My  Little  Margie"  cast  are  Clarence  Kolb 
as  Mr.  Honeywell,  Farrell's  boss,  and  Hillary  Brooke  as  Roberta,  The 
series  is  a  Roland  Reed  production,  with  Hal  Roach  Jr.,  producing 
and  Hal  Yates  directing  at  Hal  Roach  Studios  in  Culver  City,  Calif. 
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'WALK  A  MILE ,  '  NEW  COMEDY-QUIZ  SHOW  WITH  TEXAS  HUMORIST 

JOHN  HENRY  FAULK  AS  EMCEE,  TO  START  ON 
NBC  RADIO  NETWORK  OCT.  8 

X - x  x - -4 

PREMIERE 

John  Henry  Faulk,  Texas  humorist  and  quizmaster,  will  head  a 
new  NBC  radio  comedy  quiz  show,  WALK  A  MILE,  which  starts  Wednesday, 

Oct ,  8  at  8:00  p.m.,  EST. 

With  Faulk  as  master  of  ceremonies,  the  contestants  will  be 
|  given  four  questions,  each  representing  a  quarter  of  a  mile  advance, 
if  answered  correctly.  If  the  contestant  "walks"  the  full  mile,  he 
wins  $250.  A  jackpot  question  at  the  end  will  pay  $500.  If  the  jack¬ 
pot  question  is  unanswered,  the  $500  will  be  added  to  the  next  week’s 
jackpot  total. 

"Walk  a  Mile"  will  be  sponsored  by  the  R.J.  Reynolds  Company 
for  Camel  Cigarettes,  for  which  William  Esty  and  Company  is  the  agency, 
Ben  Ludlow  will  be  music  director  for  the  program,  James  Harvey  direc¬ 
tor  and  Joe  King  and  Joe  Ripley  announcers. 

Faulk,  a  former  professor  at  the  University  of  Texas,  is  a 
specialist  in  regional,  frontier  humor  with  emphasis  on  the  folkways  of 
Texans.  His  master's  thesis  on  regionalism  in  American  speech  and  hu¬ 
mor  attracted  wide  attention  and  he  was  invited  on  several  occasions  to 
lecture  at  Yale  and  Columbia  Universities.  During  World  War  II,  Faulk 

(more) 
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2  -  Walk  a  Mile 


joined  the  Merchant  Marine  after  rejection  by  the  Army  because  of  a 
visual  defect.  Later  he  served  for  two  years  in  the  Middle  East  with 
the  American  Red  Cross  and,  when  a  waiver  of  his  visual  disability  was 
received,  joined  the  Army  for  an  additional  two  years,  during  which  he 
was  a  psychiatric  social  worker  with  the  Medical  Corps.  He  was  station¬ 
ed  for  his  entire  Army  tour  of  duty  at  Camp  Hood  in  Bastrop  County, 

Texas . 

In  1945,  after  his  Army  service,  Faulk  accepted  an  offer 
from  a  network  to  transfer  his  "Texas  talk"  to  radio  —  his  first  ex¬ 
perience  before  a  microphone.  Later,  he  decided  to  prepare  more  thor¬ 
oughly  for  his  new  career,  and  for  two  years  was  an  early  morning  disc 
jockey  in  Paterson,  N.J.  During  this  time  he  learned  to  tailor  his 
humor  to  radio.  This  accomplished,  he  returned  to  New  York  and  short¬ 
ly  to  nationwide  audiences,  both  over  radio  and  television.  He  has  con¬ 
ducted  an  afternoon  record  program  for  some  time,  during  which  his  Tex- 
as-style  observations  serve  as  a  bridge  between  records,  rather  than  in¬ 
formation  about  the  records  themselves  -  thus  taking  him  out  of  the 


strictly  "disc- jockey"  category. 

Faulk  who  claims  to  be  the  only  member  of  his  family  ever  to 

have  left  Travis  County,  Texas,  was  born  near  Austin  on  August  21,  1913# 
He  is  married  to  the  former  Lynn  Smith,  a  native  New  Yorker,  and  has 
two  children  Johanna  and  Evelyn,  both  of  whom  are  "developing  Yankee 

accents  real  bad." 
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MILTON  BERLE,  PHIL  HARRIS,  GEORGE  JESSEL,  DINAH  SHORE  AND 
HARPO  MARX  TO  HEADLINE  ‘ALL  STAR  REVUE'  MARKING 
OPENING  OF  NBC'S  NEW  TV  CENTRE  IN  BURBANK 


•25* 


4b 
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A  brilliant  cast  of  top  stars  —  Milton  Berle,  Phil  Harris, 
George  Jessel,  Dinah  Shore  and  Harpo  Marx  —  will  headline  a  special 
ALL  STAR  REVUE  program  over  the  NBC -TV  network  on  Saturday,  Oct,  4 


(8:00  p,m. ,  EST) . 

The  occasion  is  the  formal  opening  of  NBC's  spacious  new  TV 
studios  in  Burbank,  Calif.  The  "All  Star  Revue"  will  be  the  first  pro¬ 
gram  to  originate  from  the  new  NBC  television  centre  situated  just 
outside  of  Hollywood. 

The  dance  team  of  Nelle  Fisher  and  Jerry  Ross  of  "Your  Show 
of  Shows"  fame.  The  Notables  singing  group  and  a  chorus  of  12  beautiful 
showgirls  also  will  be  seen  on  the  special  program. 

Spotlighted  between  the  entertainment  provided  by  the  guest 
stars  will  be  a  camera 's-eye  tour  of  the  new  studios. 

Construction  of  the  new  TV  headquarters,  which  will  be  ex¬ 
panded  through  the  years,  is  the  result  of  a  decision  in  19ol  by  NBC 
to  go  ahead  with  its  own  TV  centre  rather  than  continue  leasing  and 
buying  theatres  for  its  expanding  video  network.  Ground  was  broken  on 
the  48-acre  site  last  April  and  a  fast  pace  has  been  maintained  to  com¬ 
plete  the  project  by  early  October  in  time  to  accommodate  some  of  NBC's 


major  television  shows. 


(more ) 


'  x  t  B2  r.  :  cn  j .. 


* 


i'N'  5fl  US  h'AhTU  t  J-iaailL  2X7;  *10  , BXRHAh  ,  [HI  ,3JH23  MOTJIM 
!  *  3b 73  ;i  HAT 2  JJ.4*  3MIJ  iAJ.H  OT  XflAM  OTRAH 


XKAiiHUd  I'M  SHT.’iMO  VT  '.'31-1  . f  Of  ' ' ;  qo  OMI 11330 


*3,  ' 


3fr 


* 


:  t  ’i'i?]  noiXiM  —  eietfe  aoj  To  dseo  insiXIiid  A 


Xsicyqa  c  sniibesrf  Xliw  —  xi&M  }*igu  fxu  9  sort  c  n'enid  ,X9689t  93101 
J  *10  *iDi-;j*>n  JX'-OJJ  srid  isvo  i&Bigoiq  3UV3H  HAT 2  J.. 

. (T83  t .m«q  0  * 

VT  wsn  eijoxoeqe  s 1 0HI1  Tc  $nin9qo  I c:nio*i  ©rid  32  noissooo  ©riT 
-ci  .  -Jpn.it  ©rid  s-f  XXiw  “duvsfi  icdC  XX A“  sxiT  .TiXeO  .Jlnecfwa  ni  aoloi/c 

.  S* 

.bocwYlXoH  To  sbiacx. 

^  0  8‘-  'Cns  .  bn e  19  s i  T  3*r9ii  *  t  c  d  9oncf>  sriT 

1 1  -'xo  :0°  iC  :  'l  —  -°  (3  .-is  ufjov..  3:  f^r  .'s  39i J>; -roc  sri?  tsnrsT  " eworiS  T 

M  •; i 0  •  ■  r;  rid  r. .  ns  or  ed  XXiw  oaXP  eXii^wor 
©ric  Vd  bsbivciq  dnsmni edisdn©  on';)  r.oewisd  boJrl^iiJoqe 

*  •  -t  cc  t:;v;o-G *  Gismeo  6  ©cf  XXiw  8iad 

-xo  9d  X  fiw  rJoiriw  t8*r  d1ax.fpb.c9rf  VT  rm  ©rid  To  noidomdenoO 

»<dl:  yd  1-jj.  ni  m  .  .  a  ai  srfd  il&uoiiij  bebne 

Me  Jfuer-el  o;j:;j nr.oo  nerid  isridei  ©idnso  VT  nwc  six  ridiw  bssris  03  o 
m‘  r9>10,lcf  aew  fcfl.voif.  .  Ji  ■  ween  ';■.■•  :v  g.iifcnsqx©  sdi  10T  esidGOrid  gotyu 
•;  ’  -o  -  ■-icm  ns ocf  ,  a.  ©ceq  as!  r  \  •  XiiqA  desX  ©die  910  6-84  ©ri 

;  j  ©daboonfto&eod  ....01  vj/ie •  dpsfcoiq  arid  od9X 

.  3  wo  rf  • :  n ,:  i  8  2  v  ■-  X  9  d  1  o  t  & 


(  *X'T  r  ) 


2 


'A  11  Star  Revue  1 


Each  of  the  NBC  studios  will  have  the  largest  stage  possible 
and  a  seating  capacity  of  500.  Only  40  feet  of  the  140-foot  long 
studios  are  devoted  to  seats.  Of  the  remaining  100  feet,  70  theoreti¬ 
cally  will  be  for  scenery  and  acting,  with  the  rest  utilized  for  cam¬ 
eras,  booms  and  other  equipment.  On  the  main  floor  of  each  studio  are 
a  foyer,  conference  room,  prop  room,  producer's  offices,  an  echo 
chamber,  lens  storage  closet,  lighting  and  technical  equipment  storage 
rooms  and  a  sound  effects  department.  The  main  floor  between  the  two 
connected  studio  structures  will  have  the  following  facilities  to 
serve  both  studios:  five  dressing  rooms  (all  equipped  with  showers), 
three  makeup  rooms,  two  quick-change  rooms,  large  wardrobe  room,  a 
steam  room  and  a  rubdown  room  with  showers  and  restrooms.  A  second 
floor  between  the  studios  contains  seven  additional  dressing  rooms, 
control  rooms,  and  more  lounges  and  restrooms.  Housed  in  the  base¬ 
ment  will  be  10  more  dressing  rooms,  four  chorus  dressing  rooms,  make¬ 
up  storage  room  and  telephone  equipment  area.  The  140  by  180  foot, 
one-story  service  building  will  have  two  huge  rehearsal  halls,  a  car¬ 
pentry  shop,  paint  shop  and  scenery  storage  areas. 

Shows  televised  in  the  new  studios  will  go  on  the  coaxial 
cable  via  NBC's  "Radio  City"  at  Sunset  and  Vine,  Hollywood.  However, 
in  the  event  that  normal  relay  facilities  fail,  Burbank  will  be  cap¬ 
able  of  beaming  programs  direct  to  NBC's  Mount  Wilson  transmitter. 
Large  dishtype  antennas  are  being  installed  on  the  roof  of  the  east 
studio  to  provide  for  this  service. 

A  five-mile  addition  to  the  transcontinental  video  cable  has 
been  installed,  connecting  NBC-Burbank  with  NBC -Hollywood . 


(more) 
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’All  Star  Revue  ’ 


3  - 

The  project  was  planned  and  the  construction  supervised  by 
O.B,  Hanson,  NBC  vice  president  and  chief  engineer;  Joe  Arnone,  super¬ 
visor  of  construction;  Gordon  Strang,  construction  superintendent,  and 
John  K.  West,  NBC  vice  president  for  the  western  network.  They  were 
aided  in  the  planning  by  Earl  Rittig,  chief  of  TV  operations  for  the 
western  division;  Ed  Sobol,  production  supervisor;  Howard  Johnson,  TV 
production  facilities  chief  in  Hollywood;  and  Bob  Clark,  chief  video 
engineer  for  the  Western  division. 
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TALLULAH  BANKHEAD - -AUTHOR 


Star's  Newly-Published  Autobiography,  Rich  in  Anecdotes, 
Wins  Praise  from  President  Truman 


For  Release  Monday,  Sept,  29,  1952 

Tallulah  Bankhead's  autobiography,  appropriately  titled 
"Tallulah"  and  published  today  by  Harper  and  Brothers,  leaves  the 
impression  on  the  final  page  that  big  things  lie  ahead  for  the  actress- 

comedienne-singer  . 

"For  years  I  scorned  radio,  then  capitulated  and  rejoiced, 
she  writes.  (She  was  star  of  NBC's  critically-acclaimed  "The  Big  Show.") 
"For  two  years  I've  cried  to  anyone  who  would  listen  that  my  face 
would  never  flower  on  a  TV  screen.  Who  am  I  to  throw  myself  in  front 
of  the  wheels  of  progress?  Television  is  another  taunt,  another 
challenge.  Despite  my  protests  I  can  resist  a  challenge  juso  so  long. 

So  saying.  Miss  Bankhead  will  make  her  television  debut  on 
NBC's  "All  Star  Revue"  on  Saturday,  Oct.  11  (8:00-9:00  p.m.,  EST), 
with  Ethel  Barrymore  and  Groucho  Marx  as  her  guests. 

In  highly  entertaining  writing  style,  the  volatile  Miss 

Bankhead  relates  innumerable  anecdotes  about  her  career  as  a  stage 
star  in  London  and  New  York,  a  movie  star  in  Hollywood  and  for  NBC. 


(more ) 
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2  -  Tallulah  Bankhead 


One  story  concerns  an  occasion  when  Margaret  Truman  was 
a  guest  on  "The  Big  Show."  The  program  over,  someone  knocked  on  Miss 
Bankhead's  dressing  room  door  and  said,  "The  President  wants  to  speak 
to  Miss  Bankhead  on  the  telephone."  She  says  she  thought  it  was  . 
Joseph  H.  McConnell,  president  of  NBC,  and  answered,  "Tell  him  to 
call  me  later  at  the  hotel."  Then  she  was  informed:  "But  it’s  the 
President  of  the  United  States."  President  Truman  had  called  to  thank 
her  "for  being  so  sweet  to  our  baby  tonight," 

President  Truman  returned  the  favor  recently.  In  a  letter 
about  her  autobiography  which  ne  authorized  for  quotation,  he  said  to 
Miss  Bankhead,  "It  is  undoubtedly  the  most  interesting  book  I've  had 
in  my  hands  since  I  have  been  President  of  the  United  States." 
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NBC  RADIO  NEWS 


MARTIN  AND  LEWIS  TAKE  TO  THE  ROAD; 
START  TOUR  AT  TEXAS  STATE  FAIR 


Dean  Martin  and  Jerry  Lewis ,  NBC  radio  and  tele¬ 
vision  comedy  stars,  leave  Hollywood  for  Dallas,  Tex.,  on 
Sept.  29  to  entertain  for  lS  days  at  the  Texas  State  Fair. 
Then  they  will  head  eastward  for  a  series  of  one-night 
appearances.  Their  itinerary: 

National  Guard  Armory,  Washington,  D.  C.,  Oct.  23; 
Rhode  Island  Auditorium,  Providence,  Oct.  24;  New  Haven 
Arena,  New  Haven,  Conn.,  Oct.  25;  Easter  States  Coliseum, 
Springfield,  Conn.,  Oct.  26:  Forum,  Montreal,  Oct.  27; 

Maple  Leaf  Gardens,  Toronto,  Oct.  28;  R.  P.  I.  Field  House, 
Troy,  N.  Y.,  Oct.  29;  Auditorium,  Scranton,  Oct.  30; 

Onandago  County  War  Memorial  Auditorium,  Syracuse,  Oct.  31; 
and  Sussex  Street  Armory,  Nov.  1,  Newark,  N.J.  Then  they 
will  return  to  Hollywood. 

Martin  and  Lewis  are  heard  in  their  weekly  NBC 
radio  show  on  Tuesdays  (9:00  p.m.,  EST)  and  are  among  the 
rotating  stars  of  "Colgate  Comedy  Hour"  on  NBC-TV 
(Sundays,  8:00  p.m.,  EST). 
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NBC  TRADE  NEWS 


CREDITS  FOR  ‘SHORT, 

SHORT  DRAMAS’  ON  NBC-TV 

TITLE : 

"Short,  Short  Dramas" 

TIME: 

NBC-TV,  Tuesdays  and  Thurs¬ 
days,  7:15-7:30  p.m.,  EST 

ORIGINATION: 

New  York 

STARTING  DATE: 

Tuesday,  Sept.  30,  1952 

FORMAT : 

Filmed  dramatic  stories 

PRODUCER : 

Bernard  Prockter  Pro¬ 
ductions 

WRITERS : 

Various  writers  for  the 
dramas 

SPONSOR: 

Pepsi-Cola  Company 

AGENCY: 

Biow  Company 

NBC -New  York,  9/26/52 
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September  29,  1952 


102  TIME  SEGMENTS  OP  'TODA V  SOLD 
TO  10  SPONSORS  IN  PAST  2  WEEKS 


One  hundred  and  two  time  segments  of  "Today,"  NBC-TV's 
two-hour  early  morning  news  show,  have  been  sold  to  10  sponsors  in  the 
past  two  weeks,  according  to  John  K.  Herbert,  NBC  vice  president  in 
charge  of  Radio  and  Television  S3les. 

Commenting  on  this  unusual  sale  on  a  single  participation 

show,  Herbert  said: 

"Sale  of  102  segments  on  'Today1  in  the  past  two  weeks 
indicates  a  growing  recognition  among  advertisers  of  its  tremendous 
impact  in  putting  across  a  product  or  service.  We  know  that  the 
program's  viewers  in  this  hot  political  campaign  are  regarding  'Today' 
as  «n  essential  source  of  entertainment  and  news.  'Today'  is  a 
powerful  medium  for  representing  a  wide  variety  of  sponsors,  selling 

for  one  as  effectively  as  for  another." 

New  sponsors  on  "Today"  and  their  agencies  are  Plymouth 
Division  of  Chrysler  Corporation,  N.W.  Ayer;  Polaroid  Corporation, 
Batten,  Barton,  Durstine  &  Osborn;  DeSoto  Division  of  Chrysler 
Corporation,  Batten,  Barton,  Durstine  &  Osborn;  Beacon  Wax  Company, 

(more) 
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Allied  Advertising;  Kleenex-Interna tional  Cellucotton  Products  Company, 
Foote,  Cone  &  Belding;  Nylast-Seeman  Brothers,  Inc,,  William  H. 
Weintraub  Co.,  Inc.;  Noma  Electric  Corporation,  Albert  Frank-Gunther 
Law;  West  Coast  Lumberman’s  Association,  MacWilkins,  Cole  &  Weber  of 
Portland,  Ore.;  International  Silver  Company,  Fuller,  Smith  &  Ross; 
Freshies-Pharma-Craf t  Corp.,  Inc.,  Ruthrauff  &  Ryan. 

"Today"  with  Dave  Garrowa^  is  seen  on  the  NBC-TV  network, 
Mondays  through  Fridays,  7:00-9:00  a.m.,  EDT  and  CDT. 
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NBC  RADIO 

AMERICA'S  NO.  1  NETWORK 
RCA  BUILDING 
RADIO  CITY,  NEW  YORK 


September  29,  1952 

PHIL  HARRIS  AND  ALICE  FAYE  TO  RETURN 

FOR  NEW  NBC  RADIO  SEASON  OCT.  5 

X - £  ii- - % 

RETURNING  SERIES 

The  PHIL  HARRIS-ALICE  FAYE  SHOW  will  return  to  the  air  to  be¬ 
gin  its  seventh  season  of  comedy  and  music  Sunday,  Oct.  5  over  the  NBC 
radio  network  at  8:00  p.m.,  EST,  The  program,  which  started  Sept*  29, 
1946  and  has  been  a  network  feature  ever  since,  will  again  depict  the 
amusing  escapades  of  the  Harris  household,  starring  of  course,  Alice 
and  Phil.  Also  returning  as  featured  performers  will  be  Elliot  Lewis, 
^who  will  continue  to  play  Phil’s  side-kick,  but  this  year  will  be  known 
by  his  real  name  rather  than  the  fictitious  name  "Frankie  Remley"  as  in 
the  past;  Walter  Tetley  as  Julius,  and  Anne  Whitfield  and  Jeannine 
Roose  as  the  Harris’  children,  Phyllis  and  Alice. 

On  the  Oct.  5  broadcast,  Alice  and  Phil  return  home  from  a 
nationwide  personal  appearance  tour  to  discover  that  "Frankie  Remley" 
has  turned  their  Encino,  Calif.,  home  into  a  motel.  Besides  trying  to 
get  rid  of  the  strange  assortment  of  boarders  Remley  has  acquired,  Phil 
finds  he  has  an  additional  problem  to  deal  with.  Frankie  refuses  to 
continue  using  the  fictitious  name  of  "Remley"  on  the  program  and  in¬ 
sists  on  being  addressed  by  his  real  name  —  Elliot  Lewis. 

The  Phil  Harris-Alice  Faye  Show,  which  is  produced  by  Harris, 
will  be  written  by  Ray  Singer  and  Dick  Chevillet  and  directed  by  Carl 
Gruener  and  Frances  Purcell.  The  orchestra  will  be  under  the  direction 
of  Walter  Scharf, 

The  agency  for  RCA  Victor,  sponsor  of  the  program  since 

March  25,  1951,  is  the  J,  Walter  Thompson  Company. 

- o - 
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September  29,  1952 


'FIRST  NIGHTER, '  ON  FIRST  SPONSORED  SHOW, 

TELLS  OF  COMPLICATIONS  OF  A  MARRIAGE 

"His  and  Hers,"  a  romantic  comedy  by  Virginia 
Safford  Lynn,  will  be  the  FIRST  NIGHTER  presentation  on 
Tuesday,  Oct,  7  (NBC  radio,  10:35  p.m.,  EDT). 

Starting  with  this  broadcast,  the  series  will  be 
sponsored  by  the  Miller  Brewing  Company.  Mathisson  and 
Associates,  Inc.,  of  Milwaukee,  Wis.,  is  agency  for  the 
sponsor . 

The  comedy,  which  will  star  Olan  Soule  and  Barbara 
Luddy,  permanent  members  of  the  "First  Nighter"  reper¬ 
tory  company,  deals  with  the  domestic  difficulties  of  a 
newly  married  couple,  each  of  whom  has  a  son  by  a  previous 
marriage.  The  two  children,  highly  disapproving  of  the 
new  marriage,  are  determined  to  break  it  up  and  introduce 
complications  almost  too  great  for  the  newly  fledged 
marriage  to  withstand, 

"First  Nighter"  is  produced  and  directed  by  Joseph 
Ainley  and  presents  Rye  Billsbury  as  "Mr.  First  Nighter" 
and  Robert  Jellison  as  the  page  of  "the  little  theater  off 
Times  Square." 
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NBC  RADIO 

AMERICA'S  NO.  1  NETWORK 
RCA  BUILDING 
RADIO  CITY,  NEW  YORK 


September  29,  1952 


EDDIE  CANTOR’S  NBC  RADIO  SHOW  TO  RETURN 


Eddie  Cantor’s  NBC  disc  jockey  show  returns  to  the  air 
Thursday,  October  2  at  9:30  p.m.,  EST  aftera  brief  hiatus.  The  program, 
which  features  records  by  famous  personalities  in  show  business, 
chosen  from  Cantor’s  personal  collection,  will  spotlight  the  record¬ 
ings  of  famous  singing  teams  in  its  premiere  program.  Scheduled  for 
performance  are  Bob  Hope  and  Jane  Russell  doing  "Am  I  in  Love?"; 

Danny  Kaye,  Jimmy  Durante,  Jane  Wyman  and  Groucho  Marx,  "Blackstrap 
Molasses";  Tony  Martin  and  Dinah  Shore’s  recording  of  "The  Kissing 
Song,"  and  the  Bing  Crosby-Al  Jolson  recording  of  "Alexander’s  Rag¬ 
time  Band." 

Theme  of  the  program  will  be  the  Crosby-Dick  Haymes-Andrews 
Sisters  record  of  "There’s  No  Business  Like  Show  Business,"  Bridging 
the  time  between  records  will  be  Cantor's  reminiscences  of  person¬ 
alities  he  has  known  during  his  43  years  in  show  business.  Artists 
such  as  Will  Rogers,  Fanny  Brice,  Bert  Williams,  Moran  and  Mack, 

Jimmy  Durante,  Belle  Baker  and  others  of  show  business  will  be  heard 
once  again  on  the  Cantor  weekly  half-hour  program. 

Last  season  Cantor  played  such  rare  records  as  Jolson' s 
first  recording, made  in  1911.  Another  collector's  item  was  Rudy 

(more) 
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2  -  Eddie  Cantor 


Vallee’s  fluff  recording  of  "A  Tavern  in  the  Town,"  Still  another 
hard-to-get  record  was  "The  Laughing  Song."  Cantor,  one  of  the 
rotating  stars  on  NBC-TV’s  COLGATE  COMEDY  HOUR  has  one  of  the  largest 
record  collections  in  the  country,  a  hobby  he  began  when  a  newcomer 
to  show  business. 

Producer  for  the  EDDIE  CANTOR  SHOW  is  Archie  Scott,  who 
filled  the  same  role  last  season  during  the  disc  jockey  series. 
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NBC  RADIO  NEWS 


NBC  TO  PRESENT  'JAZZ  ARTS  CONCERTS' 
WITH  TOP  MODERN  MUSICIANS 


PREMIERE 

In  keeping  with  the  policy  of  programming  the  best  in  modern 
music,  NBC  radio  will  present  the  first  JAZZ  ARTS  CONCERT  from  the 
Theater  De  Lys  in  Greenwich  Village,  New  York,  on  Saturday  night, 

Oct,  4  (network  except  WNBC,  12:30-12:55  a.m.,  EST). 

Theater  De  Lys,  itself  a  stage  innovation,  brings  together 
drama,  dance,  concert,  opera,  and  in  a  modern  vein  jazz,  on  a  stage 
which  is  a  physical  composite  of  the  Greek,  the  Comedia  and  the  Eliza¬ 
bethan.  Director  of  the  concerts  for  De  Lys  will  be  Eddie  Safranski, 
noted  bassist  now  with  the  NBC  music  staff  and  formerly  with  the  Stan 
Kenton  aggregation. 

"The  Hawk,"  Coleman  Hawkins,  tenor  sax  great,  will  lead  off 
the  series  with  a  group  consisting  of  Howard  McGhee,  Morey  Feld,  John¬ 
ny  Smith,  Bernie  Leighton  and  Safranski,  The  talents  of  song  stylist 
Thelma  Carpenter  will  also  be  featured.  Jazz  stars  to  be  heard  on  la¬ 
ter  dates  will  be  announced  as  the  series  progresses, 

A  further  attraction  of  the  series  will  be  Gene  "Dr.  Gino" 
Hamilton,  long-term  moderator  of  NBC's  "Chamber  Music  Society  of  Lower 
Basin  Street."  He  will  preside  over  "Jazz  Arts"  as  emcee  of  each 
broadcast . 

The  "jazz  Arts  Concert"  series  will  replace  "Dude  Martin's 
Western  Jamboree,"  commencing  with  the  Oct.  4  program. 

- o - 
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\  BC  Television  NEWS 


new  york 

September  29,  1952  • 


NEW  DRESS  FOR  SENIOR  PROM  MAKES  TROUBLE 
FOR  CORKLE  FAMILY  IN  PREMIERE  TELECAST 


PREMIERE 

Doc’s  lovely  daughter,  Laurey,  needs  $50  in  a  hurry  for  a 
new  gown  for  the  senior  prom,  on  NBC-TV’s  DOC  CORKLE,  which  begins 
Sunday,  Oct.  5  (7:30  p.m.,  EST).  Doc  needs  precisely  the  same  amount 
to  meet  a  payment  on  his  dental  chair. 

Pop  Corkle  suggests  to  Doc  that  they  save  money  by  cutting 
down  one  of  Aunt  Nelly’s  old  dancing  gowns  for  Laurey,  and  proceeds  to 
do  so,  using  son  Doc  as  unwilling  model.  What  neither  of  them  knows 
is  that  they  are  working  on  Laurey’ s  brand-new  gown,  which  she  has 
borrowed  money  to  buy.  They  have  mistaken  it  for  one  of  Aunt  Nelly’s. 
Pop  has  cut  the  dress  down  to  ballet  length  by  the  time  the  mistake  is 
realized  and  all  parties  concerned  face  a  serious  dilemma. 

Eddie  Mayehoff  stars  as  Doc  Corkle;  Arnold  Stang  is  cousin 
Dilly  ;  Connie  Marshall  plays  Laurey  and  Chester  Conklin  is  Pop.  Lou 
Place  is  producer-director.  "Doc  Corkle'1  is  written  by  Allen  Lipscott, 
Devery  Freeman  and  Bob  Fisher. 

- o - 
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NBC  RADIO  CREDITS 


CREDITS  FOR  'THE  PHIL 

HARRIS -ALICE  FAYE  SHOW'  ON  NBC  RADIO 

TITLE: 

The  Phil  Harris-Alice  Faye  Show 

TIME : 

NBC  radio,  Sundays,  8:00  p.m., 

EST. 

ORIGINATION : 

Hollywood 

RETURNING  DATE : 

Oct.  5,  1952 

STARS : 

Phil  Harris  and  Alice  Faye 

CAST: 

Elliot  Lewis  as  Frankie  Remley, 
Walter  Tetley  as  Julius,  Janine 
Roose  and  Anne  Whitfield  as 

Alice  and  Phyllis  --  the  Harris* 
children,  Robert  North  as 

Alice's  brother  William,  and 
Sheldon  Leonard  as  Grogan. 

WRITERS: 

Ray  Singer  and  Dick  Chevillet 

DIRECTORS: 

Carl  Gruener  and  Frances  Purcell 

MUSICAL  DIRECTOR: 

Walter  Scharf 

ANNOUNCER : 

Bill  Foreman 

FORMAT: 

Situation  comedy 

SPONSOR: 

RCA  Victor 

AGENCY: 

J.  Walter  Thompson  Co. 

ORIGINAL  STARTING  DATE:  Sept.  29,  1946 

- o - 
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September  30,  1952 


‘FIBBER  McGEE  AND  MOLLY'  RETURN  FOR  l8th  SEASON  ON  RADIO 

Fibber  Demands  Rights  as  Stockholder  in  Trolley 
Company  During  First  Broadcast 

# - K  ™  - 

RETURNING  SERIES 

FIBBER  McGEE  AND  MOLLY,  starring  Jim  and  Marian  Jordan  in 
the  title  roles,  will  begin  their  eighteenth  season  on  the  NBC  radio 
network  when  they  return  to  the  air  after  a  Summer  vacation  Tuesday^ 

Oct .  7  ( 9 • 30  p «m * ,  LST ) • 

During  the  coming  season  the  popular  comedy -situation  pro¬ 
gram  will  be  sponsored  by  the  Reynolds  Metals  Co.,  makers  of  Reynolds 

Aluminum.  The  agency  is  Buchanan  &  Co. 

On  the  opening  broadcast  Fibber,  lured  by  advertisements 

for  investors,  buys  stock  in  the  Wistful  Vista  Street  Car  Co.,  and  as 
part  owner  of  the  company  takes  full  advantage  of  what  he  considers 
his  rights  as  a  shareholder. 

The  cast  of  the  "Fibber  McGee  and  Molly  Show"  includes  Bill 

Thompson  as  "The  Old  Timer"  and  Wally  Wimple;  Richard  LeGrand  as  Ole, 

the  janitor;  Arthur  Q.  Bryan  as  Doc  Gamble,  and  Gale  Gordon  as  Mayor 

LaTrivia.  Harlow  Wilcox  is  the  announcer.  Music  is  by  the  Billy 

Mills  orchestra  and  the  Kings  Men  quartet.  The  series  is  directed 

by  Max  Hutto  and  written  by  Phil  Leslie  and  Keith  Fowler. 

(more) 


AMERICA’S  NO.  1  NETWORK  •  THE  NATIONAL  BROADCASTING  COMPANY 


, 


.  ... 


r  \  x 


iU 


.  * 


' 


'  ■ 


. 


•  • 


h'f 

-  -  U<  • 


•  \  *  -*  •  '  J 


■  '  .  'y;  ■ 

• ' 

.  . C. 


•  •'  !  '  l 


' 


V  • 


■* 


- 


■  *.r‘  . 


.  •  .n: 


. 

.  • 


0 


!  j  ..... 

If  '  .  ■  f".'\  . 

'  •  •  -  ■,  •  .  . 

■  • ' 


■  .  ■ 


.. 


•-1 


. 


'  '  • 

•  '■ 


’  .. ; 


•v  :  ipl 

'  "? ."..I*  y  i 

....  I.  '  *  ;  .  .  . 


2  -  ‘Fibber  McGee  and  Molly* 

The  "Fibber  McGee  and  Molly  Show"  is  one  of  the  most  success¬ 
ful  long-run  radio  situation  comedy  programs  currently  on  the  air. 

The  misadventures  of  the  bumbling  but  well-meaning  Fibber,  the 
patience  of  his  long-suffering  but  understanding  wife,  Molly,  and  the 
reactions  of  their  neighbors  who  visit  the  McGees  of  79  Wistful  Vista, 
have  combined  to  make  the  program  a  radio  favorite  with  millions  of 
listeners  for  the  past  17  years. 

Despite  a  New  York  premiere  on  April  16,  1935*  which  was 
intended  to  give  the  new  program  a  big  send-off,  the  public *s  accept¬ 
ance  of  the  show  was  slow  at  first.  After  a  few  broadcasts  from  New 
York,  the  Jordans  moved  to  Chicago,  where  they  began  to  hit  their 
stride.  By  1937  they  had  been  called  to  Hollywood  to  make  a  film  for 
Paramount.  In  1938  they  moved  from  Mondays  to  their  present  Tuesday 
time  spot  (9:30  p.m.,  EST) .  The  ratings  of  the  service  during  the 
years  have  shown  it  to  be  among  the  most  consistently  popular 
programs  on  the  air. 
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NBC  RADIO  NEWS 


‘CAMEL  FOOTBALL  SCOREBOARD’  ON  NBC  RADIO 
TO  GIVE  ROUNDUP  OF  SATURDAY  GAMES 

The  CAMEL  FOOTBALL  SCOREBOARD  on  NBC  radio 
will  present  a  roundup  of  Saturday  afternoon  foot¬ 
ball  games  across  the  nation  on  Saturday  afternoons 
starting  Oct.  4.  at  5:30  p.rn.,  EST.  The  nine-week 
series  will  follow  NBC’s  football  broadcast  of  the 
week. 

Bob  Wolff,  noted  'Washington  sportscaster, 
will  be  the  featured  commentator  on  the  "Camel 
Football  Roundup,"  which  will  originate  in  NBC 
studios  in  Washington. 

If  the  football  broadcast  runs  later  than 
5:30  p.m,,  EST,  the  "Camel  Football  Roundup"  will 
follow  the  conclusion  of  the  game. 

R.J.  Reynolds  Company  (Camel  Cigarettes) 
will  be  the  sponsor  of  "Camel  Football  Scoreboard" 
through  William  Esty  Company,  advertising 
agency, 

- o - 
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NBC -TV  NEWS 


T  HERS*  S  TO  YOUR  HEALTH*  TV  SERIES  TO  RESUME  OCT.  5  WITH 
DOCUMENTARY  ON  ’TUBERCULOSIS:  A  HISTORY  OF  HOPE* 

RETURNING  SERIES 

Widely  hailed  in  medical  circles  and  by  the  public  last  sea¬ 
son,  HERE’S  TO  YOUR  HEALTH  will  return  to  NBC  television  Sunday,  Oct. 

5.  (5:30-6:00  p.m.,  EST),  for  a  new  one-a-month  series  of  documen¬ 

taries.  The  first  will  be  •’Tuberculosis :  A  History  of  Hope.” 

The  series,  presented  under  the  seal  of  the  Medical  Society 
of  the  County  of  New  York,  offers  authoritative,  up-to-date  infor¬ 
mation  about  health.  Its  point  of  view  is  that  if  people  know  the 
facts  they  will  be  less  afraid,  since  it  is  ignorance  of  medical  facts 
that  creates  fear  which  is  often  worse  than  disease. 

Dr.  Lester  L.  Coleman,  who  conceived  the  series,  will  con¬ 
tinue  to  supervise  it  for  the  Medical  Society.  Richard  W.  Clemmer 
will  be  the  new  producer,  and  Robert  Priaulx  the  new  director.  Scripts 
will  be  by  various  writers,  the  first  by  Lewis  Baer. 

The  participating  specialists  in  the  initial  telecast  will 

f 

be  Dr.  David  A.  Cooper,  professor  of  medicine  at  the  University  of 
Pennsylvania,  and  Dr.  Edgar  Mayer,  clinical  professor  of  medicine  at 
New  York  University.  Both  Dr.  Cooper  and  Dr.  Mayer,  who  are  noted  for 
their  great  contributions  to  tuberculosis  study,  have  themselves  re¬ 
covered  from  the  disease.  Dr.  Gervais  McAuliffe,  president  of  the 
Medical  Society  of  the  County  of  New  York,  also  will  take  part  in  the 
program . 

’’Tuberculosis:  A  History  of  Hope”  will  show  how  improved 

methods  of  detection,  control  and  treatment  have  lowered  the  disease’s 


(more ) 


:  ’  '•  SX  H  or  8£Ifl£3  VT  JKTJAiiW  HU.  i*  OT  tSH'OU  • 

. 


au  Has  o»iiW5 1 


•  o-tl  dug  odd  yd  bns  esloiio  £  Bottom  nt  bsXlAri  y;I  sblU 
j2.: '1.  rioiarveX.  t  oaw  od  nW9i  XXiw  HT4A2H  HJOJ  05’  8 »SHHH  ,ncs 

~rt9;;  -  3  .  .-ise  r: : ' a  :ii-s-eno  won  3  ul  .  (  ;aa  , 00:d-0£:d)  £ 

',  'acH  Jo  Y'tolsXH  A  : alsoIyoisduT*  scf  IXiw  ia-iil  erfT  ..39iTsi 
^dsiooS  Xs’olbsM  9r! 1  to  Xs98  Sfil  .tUtfldtdK]  , 

’  ■  £  t 

9d1  won*  9lgo9g  'll  lerit  si  wstv  Jo  tntcq  all  ,rU  [fieri  duodfi  nolJsm 
:  lAoibsm  lo  90Afi*X0ftsl  a  1  It  eon..  OIbiIr  sesl  od  lliw  Ysrtd  ados! 

.saesaib  n&cit  ss^ow  nsdlc  at  rfoidw  *99l  eedas 
*nc0  w  £  tsono  .  ,  ;  . 

•  ■  ■  •  ■ 


.'  f.:  108  .10^0  “lib  W9o  xXusX'iH  X^edoH  bns  . 'isouboiq  visa  sfil  ed  -XXlw 


.issa  eiwsJ  yd  lentj  erii  t  ei etilw  sue  /m  b.v  go  9d  IXiw 
j  .r o s  9 j  ifttlnl  sell  nt  aXaXXslosqa  snXisgioi I'm?  ::i  sr’T 
Jo  ills' lev  fiU  erii  5g  tt,  •  oiborc  lo  ‘loaeslo'iq  ^eqooO  .  A  bivsCI  .*iG  sd 

'  slo*xq  XaoXnXXo  Ktex&  •  .  ..  is  v  i  :  : 

/XnU  >m. Y  w?M 

9v&ri  ,^bgde  alaotuotsdul  od  ac icXtvdlidct&o  Iss'i^  %fc srid 
sril  lo  Xfi9bi89*iq  t  sill XuAoM  aisv'ieO  .nG  ,98G9s£6  sdd  mex!  bs'isvoo 
srfX  nt  d*XAq  At  IXiw  O  t&KO?  w9M  .1o  y;XnjjoO  end  lo  ^XsiocS  loo£b9M. 

.ciBijoiq 

b  vo*iqr.  ■  wor!  XXiw  MeqoK  lo  x^olalH  A  :  alBOluo'isduT" 

baB  loidnoD  tfiollosl9b  lo 


2  -  ’Here’s  to  Your  Health’ 


death  rate  in  this  country  80  percent  since  the  not-so-gay  nineties 
when  one  out  of  seven  deaths  was  caused  by  tuberculosis,  then  known 
as  the  ’’white  plague.”  It  will  permit  viewers  to  hear  what  the  phy¬ 
sician  hears  as  he  examines  both  tubercular  and  healthy  respiration. 

It  will  point  up  the  importance  of  the  newest  methods  of  fighting  the 
disease  --  antibiotics  --  and  also  consider  such  recent  drugs  as  the 
prematurely  publicized  isoniazid.  After  stressing  the  importance  of 
preventive  education,  the  program  will  visit  a  group  of  ex-tubercular 
patients  who  will  talk  about  the  problems  they  met  in  coming  back  to 
the  full  life  they  now  enjoy. 

Themes  for  subsequent  "Here ’ s  to  Your  Health" programs  will  be 
the  emotional  preparation  of  children  for  surgery,  psychosomatic 
medicine,  public  health,  the  common  cold  and  sinus  infections,  obesity 
diabetes,  and  the  preservation  of  sight. 
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NBC -TV  NEWS 


MEL  ALLEN  AND  RED  BARBER  TO  CALL 
WORLD  SERIES  GAMES  ON  NBC -TV 

Mel  Allen  and  Red  Barber  will  be  at  NBC-TV 
microphones  when  the  umpire  yells  "batter  up"  for  the 
1952  World  Series  starting  Wednesday,  Oct,  1,  at 
Ebbets  Field,  Brooklyn,  and  telecast  over  the  NBC-TV 
network  coast-to-coast  at  12:45  p.m.  (EST). 

Allen  is  the  Yankees*  regular  season  announcer, 
and  Barber  is  well-known  for  his  call  of  the  Dodgers* 
games . 

The  Gillette  Safety  Razor  Company  is  sponsor¬ 
ing  this  year's  World  Series  telecasts  over  NBC  as 
a  feature  of  the  CAVALCADE  OF  SPORTS. 
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MANHATTAN  COLLEGE  9/26/52 

RIVERDALE  Jl,  N.  Y.  FOR  RELEASE: 

public  relations  office  P.M.’s,  Tuesday,  Sept.  30 

KIngsbridge  8-1400  A.M.'s,  Wednesday,  Oct.  1 

Joseph  H.  McConnell,  president  of  the  National  Broadcasting 
Company,  has  accepted  an  invitation  to  represent  the  field  of  communi¬ 
cations  at  the  Manhattan  College  Centennial  Year  Symposium  devoted  to 
the  "America  to  Be, "  on  Thursday  evening,  Oct.  23.  The  announcement 
was  made  today  (Sept.  30)  by  Brother  Bona venture  Thomas,  F.S.C., 
president  of  Manhattan  College. 

In  making  the  announcement.  Brother  Thomas  stated  that  Mr. 
McConnell  represented  a  "true  voice  of  authority  in  a  field  which 
would  play  an  outstanding  role  not  only  in  shaping  the  'America  to  Be' 
but  also  in  deciding  the  destinies  of  the  entire  world." 

Brother  Thomas  revealed  that  the  selection  of  the  president 
of  the  nation's  first  network  was  indicative  of  the  spirit  of  the 
College's  forthcoming  Centennial  celebrations.  "Proud  of  our  past  one 
hundred  years  of  education  and  service,"  he  related,  "Manhattan  College 
joins  with  leaders  in  American  business  and  industry  who,  along  with 
her,  will  be  playing  a  major  role  in  bringing  about  the  tomorrow  of 
this  land  of  ours.  We  are  proud  that  Mr.  McConnell  has  accepted  our 
invitation  to  reveal  the  vital  part  communication  will  play  in  the 
'America  to  Be . ' " 

In  addition  to  Mr.  McConnell,  three  other  prominent  speakers 
from  the  fields  of  transportation,  manufacturing  and  marketing  will 
participate  in  the  Symposium.  The  names  of  these  executives  will  be 
announced  within  the  next  two  weeks. 
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NBC -TV  NEWS 


FILM  STARS  TO  HEADLINE  PLAYS  ON  NEW  ‘FORD  THEATRE' 

SERIES,  WITH  STORIES  BY  NOTED  WRITERS 

* - -X  - * 

Hollywood  screen  personalities,  outstanding  writers  and  ex¬ 
perienced  production  men  have  been  signed  for  the  film  stories  to  be 
presented  on  the  FORD  THEATRE  television  series,  which  begins  on  the 
NBC -TV  network  Thursday,  Oct.  2  (9:30  p.m.,  EST). 

The  weekly  half-hour  dramas,  filmed  specially  for  television, 
will  star  noted  performers  including  Edward  Arnold,  MacDonald  Carey, 
Diana  Lynn,  Joan  Caulfield,  Herbert  Marshall,  Mark  Stevens,  Marguerite 
Chapman  and  Ellen  Drew, 

Newcomers  to  the  Hollywood  scene,  who  also  will  play  leading 
roles  in  the  series,  include  Will  Rogers,  Jr.,  who  turned  to  pictures 
just  to  make  one  movie,  "The  Story  of  Will  Rogers,"  and  remained  to  be¬ 
come  a  star,  and  Arthur  Franz,  who  scored  sensationally  as  the  killer 
in  "The  Sniper." 

Edmund  Gwenn  and  Alan  Mowbray,  two  of  the  screen's  top  char¬ 
acter  actors,  also  will  be  starred,  as  will  singer-actor  Dick  Haymes, 
whose  recent  film  work  has  been  devoted  to  more  serious  roles. 

Nine  writers  have  been  assigned  to  the  show  and  are  at  work 
developing  novels,  published  short  stories  and  originals  for  producer 
Jules  Bricken,  Directors  already  at  work  filming  stories  on  Hollywood 
sound  stages  are  Robert  Stevenson,  James  Neilson  and  Leigh  Jason. 

In  addition  to  Mary  McCall,  who  wrote  the  adaptation  of  a 
Collier's  magazine  story,  "Life,  Liberty  and  Orrin  Dooley,"  for  the 
premiere  program,  the  eight  other  writers  and  the  stories  on  which 
they  have  been  working  are: 
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•Ford  Theatre ’ 


Cyril  Hume,  on  "Jr."  and  "Understudy;"  Frederick  Hazlett 
Brennan,  adapting  his  own  Saturday  Evening  Post  story,  "Beating  the 
Rap;"  Sheridan  Gibney,  "The  Lady  or  the  Tiger,"  the  Frank  Stockton 
classic,  and  "Turnip’s  Blood,"  a  novel  by  Rachel  Maddux;  Edward  Hope 
on  "Snow  Image,"  Nathaniel  Hawthorne  classic;  Betty  Reinhardt,  on 
"National  Honeymoon,"  a  Collier's  magazine  story;  Lillie  Hayward, 
"Birth  of  a  Hero,"  Cosmopolitan  story  by  Alice  Duer  Miller;  Charles 
Bennett,  "Edge  of  the  Law,"  Popular  Detective  magazine  story,  and 
Jerome  Odium,  who  is  working  on  an  original  story. 
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BOSTON -TO -HOLLYWOOD  TAXICAB,  MANNED  BY  TWO  DRIVERS,  WILL 
HONOR  EDDIE  CANTOR* S  f MAXIE ,  THE  TAXI*  CHARACTER 


Gala  Official  Sendoff  from  Copley  Square  to  Be  Followed 
By  Ceremonies  en  Route;  'Colgate  Comedy  Hour*  Star  to 
Receive  Plaque  for  His  'Splendid  Portrayal* 


A  Boston  taxicab  will  start  towards  Hollywood  on  Friday, 
Oct.  3,  to  honor  "Maxie,  the  Taxi,"  Eddie  Cantor's  popular  character 
on  the  NBC -TV  COLGATE  COMEDY  HOUR. 


Two  drivers,  Sumner  B.  Friedman  and  Edward  Kupchick,  will 
make  the  transcontinental  trip  to  convey  personally  to  Cantor  the  ap¬ 
preciation  of  the  members  of  the  Boston  Taxi  Drivers  Association  and 
cabbies  everywhere  for  "creating  a  better  understanding  for  the  general 
public  of  the  trials  and  tribulations  of  taxi  drivers  in  his  splendid 

portrayal  of  "Maxie,  the  Taxi." 

Cantor  will  be  given  a  special  plaque  bestowing  honorary 
membership  in  the  Taxi  Drivers  Association  on  the  "Colgate  Comedy  Hour 
of  Sunday,  Oct.  26. 

Enroute  to  California,  the  cab  and  drivers  will  be  greeted 
by  mayors  of  cities,  members  of  the  various  chambers  of  commerce,  and 
representatives  of  taxi  driver  groups.  Mayor  John  B. Hynes  of  Boston 
officially  will  send  the  cab  on  its  way  from  historic  Copley  Square. 
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’Maxie,  the  Taxi* 


A  police  escort  as  well  as  escorting  taxi  cabs  and  thousands  of 
Bostonians  will  participate  in  the  gala  departure. 

The  especially-decorated  cab  will  be  greeted  in  Schenectady, 
Utica,  Syracuse,  Buffalo,  Erie,  Cleveland,  Detroit,  Lansing,  Grand 
Rapids,  Chicago,  Milwaukee,  Minneapolis,  Ames,  Omaha,  Kansas  City, 
Tulsa,  Oklahoma  City,  Dallas,  Ft.  Wroth  Amarillo,  Albuquerque,  Phoenix 
and  Los  Angeles. 

The  two  cabbies  were  chosen  by  their  fellow  drivers  as  ''typi¬ 
cal  American  cabbies."  Both  are  veterans. 

Friedman  was  born  Sept.  28,  1925*  in  Chelsea,  Mass.  He 
served  two-and-a-half  years  in  the  Army  Signal  Corps,  spending  a  year- 
and-a-half  of  that  time  with  the  infantry  in  Italy.  A  disabled  veter¬ 
an,  Friedman  is  married  and  has  been  driving  his  own  cab  for  the  last 
four  years. 

Kupchick  lives  at  Hyde  Park,  Mass.  »He  served  in  the  U.S. 

-  $ 

Navy  for  three -years,  spending  a  portion  of  that  time  in  the  South 
Pacific.  He  is  married  and  the  father  of  two  children.  During  the 
evenings  Kupchick  attends  classes  at  Northeastern  University  completing 
work  for  a  bachelor  of  arts  degree. 

"We  are  going  to  Hollywood  to  express  our  gratitude  person¬ 
ally  to  Eddie  Cantor  for  giving  America’s  taxi  drivers  a  dignity  and 
stature  they  have  always  been  entitled  to  but  never  received, "  Kupchick 
said . 

"Through  his  wise  and  understanding  characterization,  'Maxie, 
the  Taxi, ’  the  country  has,  at  long  last,  come  to  an  awareness  of  the 
true  nature  of  its  taxi  drivers,  who  are  human  beings,  hard-working, 
loyal  citizens  and  genuine  assets  and  credits  to  their  communities. 
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